


 

LEARNING SPANISH MAKES 
DOLLAR$ AND SENSE

Are you prepared to increase your share of the 
market and provide effective services?

California Hispanics, with the largest consumer 
market in the nation, have an estimated buying 
power of $170 billion (Arbitron 2003).

Marketing surveys indicate that the majority of 
Spanish-speaking and bilingual Hispanics prefer 
to do business in Spanish.

The language of business is the language of the 
customer.

The time to learn Spanish is now!

Nancy Zarenda
Founder and Director

Spanish 
Language 
Academy

For professionals who are short on time and 
high on motivation!

Increase profits, job effectiveness, health and safety, reach 
constituents and voters, and enhance trade opportunities in 
California, the United States and abroad.

The Spanish Language Academy offers instruction and 
customized programs for:
Executives • Business Owners • Elected & Appointed 
Officials • Candidates for Elective Office • Health Care 
Personnel • Law Enforcement • Utility Companies • 
Financial Institutions, and more.

The Spanish Language Academy also provides:
• Assessments of your organization's language needs 
  and services.
• International Spanish language programs.

Address:

1510 J Street, Suite 115
Sacramento, CA 95814

Phone: (916) 649-9335

Toll free: (800) 814-0745

Email: SLAInternational@aol.com 

“From the Capitol to the courthouse, from boardrooms to shop 
fronts, from hospitals to banks and beyond, communicating in 
Spanish is more important than ever for business success.” 

For More Information Contact the  Spanish Language Academy



Governor Arnold Schwarzenegger is 
surprising many Latino leaders who 

traditionally side with the Democratic 
party.  After seeing him perform for the 
last several months, many of them tell us 
that they didn’t vote for Schwarzenegger 
last October, but they would vote for him 
today.  

Governor Schwarzenegger has demonstrated his ability to carve 
public policy right down the middle.  His star power and  appeal 
to both sides of the political spectrum give him the ability to pass 
referendums and force opposite sides to work together on key 
issues.  He has appointed both Democrats and Republicans to key 
state government positions.  The ideology these individuals bring 
represents the full spectrum of political thought. 

Probably the most refreshing is his initiative to help stimulate Cali-
fornia’s economy.  He is appointing individuals who want California’s 
business climate to prosper and create more jobs and opportunities 
for people to build wealth.  

The new director of the Department of Consumer Affairs, Charlene 
Zettel, a Latina, recently announced that her highest priority was to 
eliminate a considerable backlog in applications for many occupa-
tional licenses.  The backlog is inexecusable and stifles thousands 
of people who are trying to get up on their feet and start small 
businesses.  Zettel’s sense of urgency to clear the mess is certainly 
refreshing.

The governor strongly supports education and worked to protect 
education funding at the expense of other human and transportation 
programs.  He appointed Richard Riordan as secretary of education 
and announced that he wanted to streamline categorical funding 
programs and give schools more control of their budgets at the 
local level.  

It is a tough call but we believe that given the limited financial re-
sources available to the State, he is doing the right thing by protecting 
and investing in education. Hopefully, once the state recovers from 
its financial difficulty, some of these programs will be restored.

We are also pleased with Governor Schwarzenegger appointments 
including Randal Hernández as his appointments secretary; Margita 
Thompson as his press secretary, the first Latina to hold that po-
sition; Yolanda Benson as his deputy legislative secretary; and, Chon 
Gutiérrez, his interim director of the Department of Motor Vehicles. 
Gutiérrez is also leading Governor Schwarzenegger’s government 
reform effort.

Republican Latino leaders such as Assemblymembers Abel Maldo-
nado, Bonnie García, Robert Pacheco and California Republican Party 
Vice Chair Mario Rodríguez, continue to urge the governor to appoint 
Latinos to key positions.

We hope you enjoy this edition of the Latino Journal that includes a 
directory of Governor Arnold Schwarzenegger’s key staff members 
who help him run California government.  A special "thank you" to 
his staff for helping us gather the information.

José L. Pérez, Publisher
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This Edition Of  The Latino Journal Is Dedicated To 

H. Frank Domínguez
Chairman, Vanir Construction Management, Inc., Sacramento, CA
July 21, 1939 - January 8, 2004

One of America’s most successful, in-
fluential and admired Latino business 

leaders, H. Frank Domínguez, passed away 
January in Sacramento, California at the 
age of 64.  

Domínguez was a mentor and friend to the 
rich and powerful as well as to those who 
needed a little help.

A native of San Bernardino, Domínguez 
started his business in 1964 with $500 and 
an ability to show the bank he could finance 
the business in two or three different ways.   
Today, Vanir Construction Management, 
Inc., located in Sacramento, is a $2.2 billion 
business composed of several companies.  
Domínguez pioneered and succeeded as a 
developer and as a philanthropist by using 
his knowledge, experience and business 
skills.

Vanir Construction Management, Inc. grew 
to become the 24th largest construction 
management company in the country.  It 
is the number one  builder of schools in 
California with offices in seven states and 
a contract to build what is believed to be 
the nation’s largest children’s hospital in the 
state of Colorado.

Domínguez’s parents were born in Cali-
fornia and his father, a plumber,  created 
his own successful plumbing company.   As 
a young man, Domínguez learned from his 
father important principles by which to live: 
work hard, think ahead, remember where he 
came from, and give back.  “My mother,” he 
told Latino Leaders magazine, “taught me 
compassion, love for everybody, and to try 
to make things better for other people.”

Domínguez was a man of strong conviction 
and valued his family most.  Gisela, his wife 
of 42 years, his children, Richard, Dorene, 
and Diane and his grandchildren were im-
portant to him.  Both Richard and Dorene 
attended Notre Dame and are now part of 
Vanir Construction Management, Inc.  Diane 
is a special person and lives at home; she 
has Down’s Syndrome.

“My youngest daughter has taught me more 
than the rest — tolerance and love from a 
special place.  She will always be my baby,” 
Dominguez told Latino Leaders magazine.

The Sun newspaper from San Bernardino re-
ported community reaction to Domínguez’s 
death.  “Not only was he generous in his 
giving, he was mindful of the importance 
of education,” said Principal Len Cooper of 
Burbank Elementary School.  Cooper also 
described how Domínguez would bring 
turkeys and fixings to the school for each 
student’s family and how he would insist 
that each family schedule parent-teacher 
conferences.

Domínguez volunteered on many commu-
nity, civic and philanthropic boards of direc-
tors  including the Mexican American Legal 
Defense and Education Fund (MALDEF) and 
as  founder of the New America Alliance, a 
Washington DC-based organization com-
mitted to furthering Latino presence in 
business.

Reaction to H. Frank Domínguez’s death 
was both sorrowful and vast with condo-
lences received throughout the country.  
Lt. Governor Cruz M. Bustamante offered 
a memoriam recognizing Domínguez as a 
“Distinguished Business and Community 
Leader” at the eulogy.  

Domínguez’s daughter Dorene, who has 
been named chairwoman of Vanir Con-
struction Management, Inc., told family and 
friends at a southern California memorial 
service, that her father had many dreams 
still to fulfill.  “One of those dreams was to 
begin a foundation to help others.  Therefore, 
my family created the Vanir Foundation in 
memory of H. Frank Domínguez.  He always 
talked about giving back to his community 
and improving the quality of life.  He was a 
simple man with a dream of creating a better 
place for us all,” Dorene Domínguez said.

H. Frank Domínguez was also a friend of 
the Latino Journal.  We are very proud to 
dedicate this edition to him  with great 
admiration, utmost respect and deep pride 
in his business, personal and community 
accomplishments. 

 José L. Pérez, Publisher

 Adrián Pérez, President

 Nancy Zarenda, Editor

H. Frank Domínguez
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Roy M. Pérez’s 
credentials 

are generated 
and seasoned 
through a life-
time execution 
of comprehen-
sive legislative 

and public relations programs.  Over 
the years as a private citizen volunteer, 
capitol insider and now corporate repre-
sentative for SBC, Roy has developed a 
personal and solid working relationship 
with his colleagues.  His ability to use 
excellent public relations and compre-
hensive networking with elected officials, 
capitol staff, community leaders, as well 
as business, trade union, media, and 
organization representatives, make him 
successful in building coalitions, and de-
signing legislative and political strategies 
for emerging issues and advocacy.

Meet Roy M. Pérez
Roy represents his company’s govern-
mental affairs mandates at the state 
capitol and on policy panels or sympo-
siums and is an experienced legislative 
advocate.  Roy has been instrumental 
in passing key business-related legis-
lation.
Roy’s sustained volunteer work over the 
years has enabled him to develop valu-
able personal relationships with people 
from all cross sections of business and 
society.  He understands California’s 
unique demographics and their impact 
on both business and Latino society.  In-
clusive by nature, he is keenly aware of 
the need to teach others the importance 
of policy making.  He continually men-
tors, shares, and passes on his unique 
knowledge of the legislative process and 
his success at the State Capitol to young-
sters, colleagues and Latino leaders.
Roy is a member of the Latino Journal 
Editorial Board and is one of the best 
legislative advocates in Sacramento. 
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Michael Peevey, President of the California Public Utilities 
Commission (CPUC) and Commissioner Carl Wood, held two 

hearings last year on the diversity efforts of utility companies the 
CPUC regulates.  Peevey now has moved to the national level to 
work with similar state agencies throughout the country.

Following the adoption of a resolution in November, 2003, support-
ing the development of model market access standards to increase 
procurement opportunities for women- and minority-owned busi-
nesses and regulated utilities, the National Association of Regulatory 
Utility Commissions (NARUC) unanimously voted to accept  the 
guidelines and standards at its March 7-10, 2004, national meeting 
in Washington, DC.  

The proposed standards include voluntary numerical goals, report-
ing requirements and verification standards to establish owner-
ship of targeted businesses.  The standards are modeled after the 
successful California Public Utility Commission’s General Order 
156 program to increase minority, women and disabled veteran 
procurement with the major California utility companies.

NARUC is a non-profit organization comprised of governmental 
agencies and commissions engaged in the regulation of gas, elec-
tric, water and telecommunication public utility companies in the 
fifty states.

The standards and resolution were developed by NARUC’s Utility 
Market Access Partnership (UMAP) under the leadership of Harold 
D. Williams of the Maryland Public Service Commission, and Michael 
R. Peevey, President of the California Public Utilities Commission. 
Both were recently appointed to the UMAP and are instrumental 
in carrying this action.

See CPUC on page 42

Michael R. Peevey (center), is president of the California Public Utilities Commission. He is joined by Margot A. Kyd, senior vice president, 
Sempra Energy Utilities (left) and Harold D. Williams, chairman, Energy Market Access Partnership Board and commissioner of the Maryland 
Public Service Commission (right).

(L-R) - Cynthia Marshall, Maureen Merkle and Joan Kerr from SBC 
discuss the efforts and commitment to diversity as they relate to 
supplier diversity at the CPUC meeting last October.  On the far 
right, Fred Lona, supplier diversity manager for AT&T, Western 
Region, also shared news of his company’s efforts and progress.

Arthur Jiménez (center), WMDVBE program manager for the 
CPUC, presented an overview of CPUC standards, results, goals 
and that water and wireless utilities will be added to the WMDVBE 
Program. Joining Jiménez are, (left) Marshall Kennedy, WMDVBE 
analyst, and (right) Fred Harris, staff counsel, both with CPUC.

CALIFORNIA PUBLIC UTILITIES COMMISSION

CPUC Promoting Diversity
Takes On National Role
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When the California Public Utilities Commission (CPUC) slashed 
Unbundled Network Element rates (UNE) in May 2002, it gave 

companies like AT&T and MCI WorldCom an enormous subsidy.  
These companies rent the local phone network owned by SBC for 
much less than it actually costs to provide the service, and then turn 
around and re-sell that service at a substantial profit.

Promoting investment in telecom infrastructure is important to 
California consumers and communities. Companies that invest in 
new infrastructure help improve local economies by bringing good, 
high-paying jobs to community residents and new technologies to 
consumers.

That subsidy has meant a loss of investment in new infrastructure, 
and a continued decrease in jobs.  Telecom companies cut over 
500,000 jobs in 2001 and 2002.  SBC has laid off thousands of 
workers across the country and here in California.  Unfortunately, 
other companies have not used their generous subsidy to replace 
any of those lost jobs.

SBC is a major employer of Communications Workers of America 
(CWA) members in California.  CWA has made public remarks to 
the CPUC about the profound impact this action has had on their 
members and have urged the CPUC to bring a sense of fair play to 
the unbundled network element rates.  This action, the CWA says, 
keeps employees on payroll and continues to offer the level of 
benefits their members and retirees deserve.

“From a regulatory perspective, today we are concerned with the 
ubiquity of basic and advanced services for all communities includ-
ing rural and low-income area services like 911.  We have particular 
concerns with non-regulated competitors who have chosen not to in-
vest in their own networks but cherry-pick regions to serve riding and 
profiting on competition incentives created by the Telecom Act and 
other related statutory rulings.  The ruling that offered unbundled 
network elements at or below cost were to be temporary measures 
to promote local competition.  They have obviously become strong 
disincentives for competitive local exchange carrier investment in 
their own networks,” said Jess Haro, chair of the California Hispanic 
Association for Corporate Responsibility (HACR). 

“We strongly encourage the CPUC to transition to fair UNE-P pricing 
that encourages ubiquitous network investment.  The FCC’s recent 
Triennial Review Order has left that decision to the CPUC.  We 
are not concerned about who makes the network investment but 
whether the investment is made to the benefit of all Californians,” 
Haro concluded.

The CPUC should raise UNE rates to a reasonable level so SBC will 
have the ability to make infrastructure investments and create jobs 
in the state.  Others, like AT&T and MCI WorldCom will have the 
incentive to invest in new networks and employees of their own.

The Commission needs to act now.  Interim prices have been in 
place for well over two years.  More jobs will be lost the longer the 
Commission delays. - LJ

Altria Supports Parent 
Institute For Quality 
Education (PIQE)
Michael Carpenter, representing Altria Family of Companies, gave 
the San Diego-based Parent Institute for Quality Education (PIQE) 
funds to help support the impressive programs administered by 
the non-profit organization.

PIQE trains parents on how to engage with their children’s school, 
teachers, and school boards with an emphasis on parents whose 
primary language is not English.

David Valladolid, president and CEO of PIQE, told Carpenter that 
over 316,000 parents have graduated from the training since the 
inception of the highly successful parent intervention program.  
PIQE has sixteen offices throughout California and helps school 
districts comply with the “No Child Left Behind Act”  which re-
quires increasing parent participation in schools.

PIQE is an affiliate member of the National Council of La Raza, 
and while many of the parents in the program are Latino, many 
others are Asian, African American and Caucasian. - LJ

David Valladolid (left) president of PIQE, explains the program to 
Michael Carpenter (right) from Altria, Patricia Mayer (middle left) 
and PIQE founder Vahac Mardirosian (middle right).

Opinion

Promoting Investment and Job 
Creation by Raising UNE Rates
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Dr. Harry Pachón, President of The 
Tomás Rivera Policy Institute (TRPI) 

at the University of Southern California, is 
no stranger to the best academicians in the 
United States.  On January 31 and Febru-
ary 1, 2004, at the TRPI Scholars Forum, he 
convened the best and brightest minds to 
formulate discussion points for what he 
hopes will be the New York Times “Best-
seller” about Latinos. 

The book, yet to be titled, is expected to cap-
ture the mindset of mainstream Americans.  
Dr. Pachón says there  is currently no best-
seller that inspires, motivates and promotes 
the best interest of American Latinos.

Dr. Pachón enlisted the help of two veteran 
Latino writers, Henry Mendoza of Marina 
Del Rey, California, and Robert Montemayor 
from Bloomfield, New Jersey, both with in-
depth experience in journalism with the Los 
Angeles Times and Hispanic Business Maga-
zine. In addition, a professional editor and 
publisher are ready to turn the manuscript 
into book form.

The Making Of A Bestseller:
A Book About American Latinos
Latino: Past Influence, Future Power

The Tomás Rivera Policy Institute

Publications:

Closing Achievement Gaps - Improving Educational Outcomes for Hispanic Children - 2003

Latino Scorecard 2003 - Grading the American Dream

The Reality of Race Neutral Admissions For Minority Students At The University of 
California: Turning The Tide or Turning Them Away? - 2003

Housing California’s Latino Population In The 21st Century: The Challenge Ahead - 2002

Missing in Action: Latinos In and Out of Hollywood -1999

THE TOMAS RIVERA POLICY INSTITUTE

The two-day forum, held in Newport Beach, 
California, identified key areas of discussion 
including Latino history, religion, military 
service, culture, bilingualism, economics, 
marketing, and politics.  Great academicians 
of the country prepared thoughtful and pro-
vocative papers putting forth their analyses, 
drawing conclusions and obtaining feedback 
from predesignated responders and others 
in attendance.

The discussions in the 2004 TRPI Scholars 
Forum topics included: Latinos: Past Influ-
ence, Future Power; History as a Predictor 
of the Future; Patria or Muerte; Will Latino 
Families Matter?; Is Religion a Tool of Latino 
Liberation?; Immigrants and Immigration: A 
New America; Cost and Benefits of Bilingual-
ism; The Dynamics of Transformation - Latino 
Culture; Does Salsa Really Outsell Ketchup? 
The Contours of the Latino Market; Latinos 
and US Foreign Policy; and, Tensions and 
Issues of a New Latino Politics. 

“This is the most impressive line-up of the 
best thinkers on Latino issues in the country,” 
said José L. Pérez, publisher of the Latino 
Journal.  “The level of analysis, intellectual 
discussion and conclusions were second 
to none,” he said.  “This will surely be the 
most thought-provoking and academically-
sophisticated publication about the nation’s 
Latinos. It will offer Americans a glimpse of 
what we are all about,” he concluded.

Some of the scholars included: Dr. Frank 
Bean, UC Irvine; Dr. Román de la Campo, 
Stony Brook University; Dr. Rudy de la Garza, 
Columbia University; Dr. Jorge Domínguez, 
Harvard University; Dr. Cynthia Feliciano, UC 
Irvine; Dr. Michael Fox, The Urban Institute; 
Dr. Gene García, Arizona State University; 
Dr. Peggy Levitt, Wellesley College; Dr. Ale-
jandro Portes, Princeton University; and Dr. 
George J. Sánchez, University of Southern 
California.

For more information on the development of 
the book, you may call TRPI at (213) 821-5615 
or visit their Web-site at www.trpi.org - LJ
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The mission of the California Latino Center (CLC) is to develop a 
Latino agenda that promotes public policy to protect civil rights and 
ensure equal participation in the economic, educational and social 
mainstream and to stimulate appreciation of the contributions of 
the Latino community. 

To accomplish this, the California Latino Center has four major 
objectives. 

To be a focal point in helping to represent and protect the human 
and civil rights of the Latino community.

To be the repository of vital past, present and future Latino com-
munity information that captures the rich history and contributions 
of our Latino people and its leaders.

To be the nucleus where public policy issues affecting the Latino 
community can be discussed and channeled to legislative and cor-
porate leaders in a manner that brings about synergies and positive 
outcomes for the Latino people throughout the state and nation. 

To become the communication link between the “powers that be” 
and the Latino community.

A primary focus will be the economic and political empowerment 
of the Latino community. Today, the Latino community can be 
described as a “sleeping giant” in the area of: economic self-em-
powerment, equity for it’s inability to proclaim self-determination, 
and ensuring equality for its own community.  

Politicians, corporate bodies and government in general have as-
sumed that the vote of the Latino community is locked-in for many 
politicians.  For far too long, this community has allowed itself to 
be taken advantage of and neglected in all areas of sustainability, 
health, housing, employment, education, economic development, 
transportation, child care, consumerism, and immigration.  This is 
even more pervasive in rural communities that lack basic infrastruc-
ture.  It is the intent of the CLC to provide a physical site for any 
Latino organization wishing to have a presence at the State Capitol.  
Conference and meeting facilities will also be available.  

The CLC, through its conference center, will bring together experts 
to focus on critical issues facing Latinos, such as inequities in health 
care and educational opportunities, insufficient child care, lack of 

housing and employment opportuni-
ties, and the continuation of the digital 
divide.  

The CLC will examine how our complex 
system and bureaucratic structure made 
up of government, elected officials, and 
corporate America have failed to focus 
on issues facing our community.   This 
system has not been responsive to the 
needs of the Latino community and our 

leaders have not been held accountable for its failure. 

The Latino community has tremendous buying power.  And, al-
though corporate America eagerly sells to us, it does not reinvest 
in our community.  The CLC will work with others to make corporate 
America responsive to our community.  We must use our purchasing 
power to demand a return of investment to our schools, to the 
infrastructure in the towns in which we live, with the goal that all 
adults have the opportunity to become self-sufficient through good 
jobs, home ownership, and the ability to participate in the economic 
and social mainstream.

One of the most important issues for the Latino community is that of 
immigration.  Every year, thousands of undocumented workers pay 
withholding and other taxes, knowing that they will never receive 
any benefits.  If the government is willing to withhold their earnings, 
it should recognize that they were here to earn it in an honest effort 
to participate in the freedom and bounty of this nation.  Similarly, 
when a young Latino serves this country in the military, he or she 
should be recognized for courage and awarded citizenship without 
having to die to receive that honor.  

Unity Is The Foundation 
Of Our Success

By Louise A. Pérez, Executive Director
Community Resource Project, Inc.

See CENTER on page 42
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From the Capitol to the courthouse, from 
boardrooms to shop fronts, from hos-

pitals to banks and beyond, communicating 
in Spanish is more important than ever for 
business success.

Spanish language study in the US is boom-
ing and so is the demand for customized 
instruction.  Learning to speak Spanish has 
become a survival skill, a necessity and a 
priority within businesses and professions 
of all kinds, and for those who are preparing 
to gain the competitive edge in employment 
and in the international marketplace.

World globalization, enhanced US relations 
with Latin America, and the exploding 
growth of Spanish-speakers in the United 
States have made it imperative for corpo-
rations, small businesses, service providers 
and every level of state and federal govern-
ment to seek personnel who are bilingual or 
have a working knowledge of the Spanish 
language and an understanding of cultural 
aspects.

Phenomenal Growth of Hispanics in the 
United States
The number of Hispanics increased more 

than 50% na-
tionwide in 

the 1990s 
and  cur-

rently 

accounts for 13.4% of the US population.  
This segment grew much faster than the 
population as a whole reaching 38.8 mil-
lion in July 1, 2002, according to US Census 
data.  It is estimated that this segment will 
grow to more than 1.7 million per year, 
100,000 every week, or 5,000 people per 
day (Hispanic Association for Corporate 
Responsibility, HACR).  The historic con-
centrations remain in California, Texas, 
Florida, and Illinois, although, there is a 
remarkable growth throughout the coun-
try, and by 2030, Hispanics are expected to 
make up nearly 20 percent of the total US 
population.

Bilingual Means Big Business
The Spanish language, Hispanic cultures 
and populations have permeated North 
America and it is no wonder that thou-
sands of executives, politicians, medical and 
public services personnel, service industry 
workers and others are studying Spanish 
in local classrooms, private offices, and 
abroad.   It is clear that the word “Spanish” 
could be spelled “$panish” and that the “b” 
in bilingual has double value ... meaning 
“big business.”  

The annual purchasing power of Hispanics 
in the United States, including Puerto 
Rico, is estimated at $625 billion (HACR).  
This traditionally brand-loyal market is 
seen as a gold mine and the scramble is 
on to capture it.  The Tomás Rivera Policy 

Institute, a California policy research 
organization, found that 70 percent 
of Hispanics watch television in both 
Spanish and English.  The Roslow 
Research Group found that Spanish 
language commercials were more 

persuasive and effective at creating 
awareness than English language 

commercials, even among bilingual Hispan-
ics.  Although many Hispanics speak English 
and some advertisers believe English is the 
way to go, a number of marketing surveys 
indicate that this population segment prefers 
to do business in Spanish and that they have 
more trust in people and organizations that 
speak their language and acknowledge their 
culture.

The Language of Business is the Lan-
guage of the Customer
Presently, half of all Hispanics are estimated 
to be bilingual or speak Spanish exclusively, 
and in the next 30 years, marketing sources 
predict that more than half of all US consum-
ers will speak Spanish.  

How are American corporations meeting 
the challenge of communicating with this 
population segment whose needs and de-
mands for access to every type of service are 
growing exponentially?  Corporate America 
is spending millions of dollars to advertise 
with Spanish language media, to recruit bi-
lingual executives and to stock products that 
appeal to Hispanic Americans.  Companies 
are vying for the profits and quickly prepar-
ing their employees to compete successfully 
in a thriving market.

Ensure the long-term growth of your busi-
ness and empower Hispanics by providing 
access to all the opportunities the economy 
has to offer.  Take advantage of the oppor-
tunities that abound for those who are living, 
learning and earning in Spanish.

“Al que madruga, Dios le ayuda” 
(The earlybird catches the worm.)
Nancy Zarenda is owner and director of the 
Spanish Language Academy in Sacramento.  
Ms. Zarenda is co-founder and executive di-
rector of the International Education Council.   
She can be reached at (800) 814-0745 or via 
email at slainternational@aol.com - LJ

Nancy Zarenda
Language and 
Education Specialist

SPANISH  LANGUAGE  ACADEMY

Learning Spanish Makes 
Dollars and Sense
By Nancy Zarenda
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As the new Administration’s focus rightly 
emphasizes keeping business in and 

bringing businesses to California, the good 
news is there is a responsive delivery sys-
tem in place.

The California Community Colleges have 
the strongest network of business and 
employee assistance centers in the state.  
With over 100 centers located strategically 
across the state the College’s Economic 
and Workforce Development Program has 
technical assistance and training resources 
for business and their employees.

The Program targets key economic sectors 
such as biotech, manufacturing, healthcare, 
advanced transportation, media arts and en-
vironmental technologies.  

“We are also the delivery system for the 
Small Business Development Centers in 
California and have fourteen additional 
centers that help companies move into the 
international markets.  Over fifty of our col-
leges also deliver customized, for-fee, per-
formance and training development services 
to all businesses,” stated Donald F. Averill, 
Ed.D., Chairperson of the Economic Devel-
opment Program Advisory Committee.

The existing network for business assis-
tance is even more crucial now.  With the 
demise of the State’s agency for Trade and 
Commerce, as well as the recent cut to one 
of the few incumbent worker funds, the 
Employment Training Panel, the Economic 
and Workforce Development efforts of the 
colleges will be pivotal infrastructure on 
which to rebuild economic development 
efforts for the state.

The program has had strong bipartisan 
support from the legislature and has 
demonstrated strong benefit-to-cost and 
return-on-investment ratios that helped 
it to remain stable during recent budget 
cuts.  The centers have been operating over 

a decade, and have generated impressive 
results for their business partners.

“Business is now providing investment back 
into the Program,” says José L. Pérez, chair 
of the Networks and Legislative Subcommit-
tee to the Economic Development Program 
Advisory Committee, “because we have 
regional hubs, and statewide contacts to 
work with.”

Initially, the colleges started many Programs 
as partners with the Trade and Commerce 
Agency, but emerged as the delivery sys-
tem they have today due to the connection 
to 108 community colleges throughout 
California.

“We look forward to working with the new 
Administration and other partners who 
care about the economic recovery.  An 
investment with us is able to go to direct 
service delivery and time is of the essence,” 
said Averill.

Successful Efforts in the Workforce and 
Economic Development Program
The Program gives grants to colleges 
to work on pressing workforce training 
needs of industry, as well as operating the 
long-term network of delivery centers.  The 
network of centers, funded at $19 million, 
brings in $61 million in outside investment.  
The Program can address incumbent work-
er, employer and industry cluster needs 
without the restraints of the usual college 
procedures, and also infuses relevance into 
the local campuses. 

IBM has donated robotic equipment to the 
manufacturing centers, biotech companies 
have helped build labs, automotive and 
aerospace companies have donated build-
ings and digital media companies have do-
nated software.  The Program has strong job 
creation and retention objectives and will act 
as a further catalyst to the State in planning 
strategically with state leaders to prepare for 
the industries and jobs of the future.

The community colleges in California are the 
largest post-secondary education system in 
the world and economic development is a 
primary mission of the system.  The Program 
website is www.cccwd.net.

Kay Ferrier is the Dean, Economic and 
Workforce Development, Chancellor’s Of-
fice, California Community Colleges and 
may be reached at (800) 844-3812 or via 
email at kferrier@cccco.edu - LJ

Kay Ferrier
Dean, Economic and 
Workforce Development, 
California Community 
Colleges

Economic Recovery 
Efforts Ready To Go 
By Kay Ferrier

California Governor 
Issues EEO Policy
Governor Arnold Schwarzenegger 
issued Executive Order S-6-04 
establishing equal employment 
opportunity as state policy.

The policy says workforce diversity is “... 
of great value in building more inclusive 
and qualified state civil service whose 
highest principle is duty to an equally 
diverse public.”

It says, “... this Administration is strongly 
committed to ensuring equality of em-
ployment opportunity in all aspects of 
employment where every person can 
enjoy their fullest capability ...”

The policy affects 200,000 civil service 
positions with the State and directs the 
State Personnel Board to provide state-
wide leadership, coordination, technical 
guidance and enforcement regarding ef-
forts to fully achieve equal employment 
opportunity.

In 2002, Governor Gray Davis signed SB 
1045 on outreach to improve public sector 
diversity in employment and contracting.  
Implementation has been stalled due to 
the budget shortage.

For more information about the executive 
order visit the Governor’s web page at: 
www.governor.ca.gov - LJ 

CALIFORNIA  COMMUNITY  COLLEGES
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The 6th Annual Latino Leaders’ Reception for 
Constitutional Officers, Legislators and Appointees

The Latino Journal and the Tomás Rivera Policy Institute teamed 
up to host the 6th Annual Latino Leaders’ Reception for Con-

stitutional Officers, Legislators and Appointees last January in 
Sacramento soon after Fabian Núñez was elected as speaker of 
the California Assembly.

Lt. Governor Cruz M. Bustamante (D) opened the annual reception, 
the first from a group of state government leaders invited to speak.  
Bustamante was given the Latino Journal’s “Excellence In Public 
Service Award” by José L. Pérez, publisher, for his leadership in 
education over the last couple of years.  Bustamante was also rec-
ognized for  pulling together key stakeholders to focus on closing the 
achievement gap for students in California’s educational system.

Senate Republican Leader Dick Ackerman, who was introduced by 
SBC lobbyist Roy M. Pérez, thanked the group for getting informa-
tion out to all the communities about the issues that come before 
them and was grateful to be there.

Assemblymember Bonnie García (R) energetically introduced 
herself as the lone member of the Hispanic Women’s Republican 
Caucus.  She recognized that business, legislators, and business 
leaders can work together and emphasized her support for edu-
cation.  She graduated with a college degree at 38 and said it is 
possible for others to do the same.

Education Secretary Richard Riordan, representing Governor Ar-
nold Schwarzenegger, addressed the audience in Spanish, “Buenas 
noches, yo soy el ex alcalde de Los Angeles, Ricardo (Good evening, 
I am the ex mayor of Los Angeles, Richard).”   He brought some of 
his Latina staff members and praised the accomplishments of the 

See LEADERS on page 16

Richard Riordan, Secretary of Education; Sandra Luján-Stresak; Lt. Governor Cruz M. Bustamante; Terrance Tamminen, Secretary of CALEPA.

Senate Republican 
Leader Richard Ackerman

Assemblymember and Chair of the Latino 
Democratic Legislative Caucus
Marco Antonio Firebaugh

LATINO  LEADERS’  RECEPTION
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Assembly Speaker Fabián Núñez, flanked by legislators, welcomed the audience and said he looked forward to working with Governor Arnold 
Schwarzenegger with one of the priorities being the driver’s license bill for immigrants.

Middle - Assemblymember Robert Pacheco (R), spoke of the 
important contribution of community colleges and the need to 
keep them funded at appropriate levels.
Bottom - CPUC Commissioner Carl Wood poses with Alexandra 
Rooker, Barbara Ortega and José L. Pérez. 

Middle - Lt. Governor Cruz M. Bustamante chats with Wes 
Franklin, deputy executive director of the California Public Utilities 
Commission from San Francisco.
Bottom - Secretary of Education Richard Riordan, who represented 
Governor Arnold Schwarzenegger, and Nancy Zarenda, education 
and language specialist, addressed the audience.

LATINO  LEADERS’  RECEPTION
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LEADERS from page 14

Latino community by recognizing that the lt. 
governor and the speaker of the Assembly 
were both Latino.  He said Governor Schwar-
zenegger believes every child is entitled to a 
good education as a “God given right.”

Assemblymember Robert Pacheco (R), 
challenged the audience to support Califor-
nia community colleges.  He outlined the 
important role the colleges play in helping 
many achieve the American dream.  Pacheco 
was also presented with the “Excellence In 
Public Service Award” by Latino Journal’s 
publisher José L. Pérez and Nancy Zarenda 
who co-moderated the program. Pacheco 
was recognized for his work to further the 
best interest of the community college 
system.

Assemblymember Marco Antonio Firebaugh 
(D), leader of the Latino Legislative Caucus, 
reiterated the importance of education and 
specifically the community colleges.  He 
echoed Pacheco’s remarks and urged the 
audience to support educational excellence.  
He expressed concern over the governor’s 
higher education outreach budget cuts and 
appealed to support Assemblymember 
Pacheco with the community colleges.  
Firebaugh shared he is of Mexican origin 
and how he rose to higher education and 
to become a legislative leader.  He believes  
the opportunities should be available for 
everyone.

The event was further highlighted when 
Roy Pérez then invited all the legislators 

LATINO LEADERS’ RECEPTION - Continued
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who were present to join him on stage as 
he introduced Assembly Speaker Fabian 
Núñez (D).

Núñez said one of his legislative priorities 
for the year was to get Senator Cedillo’s 
driver’s license bill passed.  He said he wants 
to work with everyone to do the right thing 
for California.  He thanked the audience and 
the legislators returned to the floor.

Secretary of CALEPA, Terrance Tamminen 
and Secretary of  Youth and Adult Correc-
tional Agency, Roderick Hickman addressed 
the audience as well.

The event, which draws over 300 distin-
guished guests, was co-hosted by the Cali-
fornia Hispanic Chamber of Commerce; the 
California League of United Latin American 
Citizens; the National Association of His-
panic Publications; the Community Resource 
Project, Inc.; the American GI Forum; and, 
the Sacramento Hispanic Chamber of Com-
merce.

We thank our sponsors for making this event 
so successful: SBC; Altria Corporate Servic-
es, Inc.; Macy*s West; Allstate Insurance; 
Morongo Band of Mission Indians; U.S. 
Bank; Viejas Band of Kumeyaay Indians; 

Wells Fargo Bank; Washington Mutual; The 
Boeing Company; Pacific Gas & Electric 
Company; Frank Solomon Properties; Com-
munity Resource Project, Inc.; Sacramento 
Municipal Utility District; Professional En-
gineers In California Government; Catholic 
Healthcare West; UC Davis Health Sytem; 
Kaiser Permanente; California Retailers 
Association; Abbott Laboratories, Inc.; The 
Spanish Language Academy; Rodríguez, 
Pérez, Delgado and Company, LLP; Com-
merce Printing; and, Hill and Knowlton.

Among legislators attending:  Senator 
Richard Ackerman; Senator Richard Alar-
cón; Senator Gil Cedillo; Senator Nell Soto; 
Senator Denise Ducheny; Assemblymember 
Bonnie García; Assemblymember Robert 
Pacheco; Assemblymember Ron Calderón; 
Assemblymember Marco Antonio Fire-
baugh;  Assemblymember Fabian Núñez; 
and others.

Next year’s 7th Annual Latino Leaders’ 
Reception for Constitutional Officers, Leg-
islators and Appointees is scheduled for 
January 10, 2005.  For more information 
please visit the Latino Journal’s website at 
www.latinojournal.net - LJ
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California has long been a land of op-
portunity, a place where people could 

come in search of jobs, education and a bet-
ter life.  Indeed, California is the world’s sixth 
largest economy.  In order to keep this great 
economic engine roaring, it will be crucial to 
encourage the creation of strong businesses 
and the jobs they bring.  It is also important 
to remember that businesses which already 
call California home play vital roles in the 
lives of employees and their families, their 
communities, and our state.

Economic Impact
Altria Group, Inc., parent company of Kraft 
Foods, Philip Morris International, and Philip 
Morris USA, has long considered California 
home and the family of companies with 
several dozen facilities located throughout 
the state, looks forward to contributing to 
California’s economic resurgence.

From Kraft’s manufacturing facilities in the 
Central Valley, Bay Area and Orange County, 
to its warehouse operations in the Inland 
Empire, to Philip Morris USA’s and Kraft’s 
sales offices in the Bay Area, Central Valley, 
Los Angeles, Orange County and San Diego, 
our family of companies has strong roots in 
communities across the state.

Altria’s operating companies have a huge 
economic presence in California.  In 2002, 
the companies generated more than $968 
million in tax returns for the state treasury 
- nearly one percent of the state’s budget - 
making the family of companies one of the 
largest corporate taxpayers in California.  In 
addition, Philip Morris USA’s share of the 
state’s tobacco settlement funds was $428 
million last year, bringing Altria companies’ 
total contribution to state coffers to almost 
$1.4 billion.  When one considers that the 

entire state budget is less than $100 billion, 
the Altria family’s economic contribution is 
substantial.

The Altria companies employ more than 
3,400 people statewide, with a collective 
payroll of more than $130 million last year.

Support for Diverse Communities
The contributions made by our family of 
companies also go beyond those with a 
direct economic impact, providing busi-
ness opportunities to diverse communities 
and supporting non-profit organizations 
statewide.

The Altria family of companies understands 
that engaging a pool of diverse talented 
businesses provides their companies a 
competitive advantage by opening a rich 
pipeline of perspectives and experiences.  
In fact, relationships with diverse suppliers 
has become a key component of our busi-
ness operations, particularly in California 
where, for example, small business owners 
like Stockton-based John Aguilar provide a 
range of valuable services to Kraft Foods.

“My relationship with Kraft Foods has en-
abled my small business to grow.  I take 
pride in the fact that businesses like mine 
bring a unique perspective to these com-
panies,” says Mr. Aguilar.

Indeed, the vision and know-how of Mr. 
Aguilar and other minority suppliers help 
our companies identify emerging trends and 
preferences among consumers.  And, their 
innovation and ability to get the job done 
efficiently is reflected in our companies’ 
steadily increasing purchases from minority 
and women-owned businesses, which total 
more than $1 billion a year nationwide.

Community Support at Critical 
Times
The Southern California wildfires were a 
poignant reminder of business’s ability to 
impact communities beyond the day-to-
day business operation.  From the early 
moments of the fires that devastated parts 
of six California counties, citizens and busi-
nesses stepped up to support firefighters 
and rescue workers on the frontlines, fire 
victims, and the organizations that did such 
tremendous work in providing meals, cloth-
ing and shelter.

Kraft Foods responded with more than 
$200,000 in food and beverages shipped 
from its facilities in Fresno and Ontario.  
In addition, Altria Group made a $75,000 
contribution to the American Red Cross 
relief effort, and followed that with sub-
stantial contributions such as San Diego’s 
Neighborhood House, Catholic Charities, 
and Volunteer San Diego to support their 
disaster relief efforts.

In 2003, the Altria family contributed more 
than $5 million to California non-profit 
organizations, enabling many to hire staff 
and expand programs to better serve com-
munities in need.

If California is to remain the land of oppor-
tunity, we must do all we can to promote a 
vibrant economic climate and job growth.

Jobs create opportunity for individuals 
and their families -- and generate revenues 
for the state.  Without those revenues, the 
state’s ability to provide essential services, 
including a first rate education system and 
adequate social safety net, will be jeopar-
dized.

Michael Carpenter is Director of Corporate 
Affairs, Altria Corporate Services, Inc., in 
California and is responsible for the family of 
companies’ corporate affairs, community re-
lations and public affairs activities.  For more 
information, visit www.altria.com - LJ

Michael Carpenter
Director of 
Corporate Affairs, 
ACTRM Corporate 
Services, Inc.

ECONOMIC  GROWTH  AND  DEVELOPMENT

Strong Businesses Are Key 
To California’s Economy
By Michael Carpenter
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U.S. Bank and the United States Hispanic Chamber of Commerce have joined up to create ��������� to help your
small business grow and be successful. We have made a commitment to lend more than one billion dollars over the
next five years to small businesses in high-growth markets throughout the nation. Our joint goal is to provide access
to financing to Small Businesses. It is our aim to provide resources that will help you prepare for the loan process,
assistance from a qualified banker and access to many other financial resources.

U.S. Bank offers a broad range of credit solutions
•  From $10,000 Line of Credit to $4 million  SBA Real Estate Loan
•  Unsecured and secured credit facilities
•  Variety of credit products - Lines of Credit to Leases to Term Loans
•  Solutions are also available for larger corporate customers with more complex needs
•  Special credit facilities are also available for uniquely qualified small businesses, ask us about SBA products.

U.S. Bank is proud to work with the USHCC to help you maximize the resources we can offer as a team. We’ll help
you get there. Because that’s the way it should be and that's how we’ll succeed - together. Of course, U.S. Bank can
help with all your other financial needs as well from checking and savings to cash management tools. U.S. Bank has
the business banking products to help you today as well as tomorrow.
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The results of the 2004 March primary elec-
tion in California show a potential future of 
no growth in the number of Latinos who 
will serve in the California legislature this 
November.  The number of Latino legislators 
could rise by two, from 27 to 29, after the 
November election only if three Latinas 
(one Republican, and two Democrats) win 
in November. But, all are in danger of losing 
their seats. The number could have risen for 
a possible 31 when  two Latinos, who were 
expected to win the primary, lost; one in the 
senate and the other in the assembly.

In the state Senate one more Latino will 
likely join the nine Latino incumbent sen-
ators.  Republican Assemblymember Abel 
Maldonado, who currently represents Santa 
Maria and is termed out, won the Republican 
primary election in the 15th Senate District.  
With a strong Republican registration edge 
in the district, Maldonado should win 
fairly easily.  The popular Maldonado is a 
moderate legislator with a strong business 
base and a strong voice for Latino interests 
within Republican party circles.  He speaks 
fluent Spanish and is a regular on Spanish 
language Univision’s “Voz Y Voto” which 
means “voice and vote.”

With ten senators (nine Democrats and one 
Republican) Latinos could make up 25% of 
the 40-member senate.  

Assemblymember Manny Díaz (D - San 
Jose), lost the opportunity to move up to 
a state Senate seat  to Assemblymember 
Elaine Alquist.  Alquist went on to win the 
primary election and is most likely to get 
elected in November.  Díaz lost the race to 
Alquist by about four percent  or 2,300 votes.  
Interestingly, another Latino, Jose Medeiros, 
got 4.2% or 2,443 votes, so, it could have 
been  a simple split of the large Latino base 

in the district that kept 
Díaz out.

In the state Assembly, 
Latino Republicans 
may be on the verge 
of losing all the seats 
they now have which 

bodes ill for the Republican Party.  Assem-
blyman Abel Maldonado will most likely 
be replaced by Sam Blakeslee in the 33rd 
Assembly District since there are no Latino 
candidates running in this race.  

Republican Assem-
blymember Robert Pa-
checo, the staunchest 
supporter of community 
colleges, is termed out 
and will likely be re-
placed by Robert Huff 
who won the Republican 
primary in the 60th As-
sembly District.   Gayle 

Pacheco,the  assemblymember’s wife, was 
considered by many to be the frontrunner 
in the Republican race.

Assemblymember 
Bonnie García, the only 
Latina Republican, won 
her primary election, 
but  American Indian 
Mary Ann Andreas, 
the Democratic  can-
didate, received about 
600 more votes than 
García in the primary.  

Democrats believe they can recapture 
this seat because of the heavy Democratic 
registration advantage.  García has been a 
staunch supporter of Latino issues and has 
been instrumental in bringing Republican 
legislative support to legislation such as SB 
301, for which she is the principal co-author 
with Democratic Senator Richard Alarcón.  

SB 301 would create the first-ever Com-
mission on Latino affairs for California, 
home of 32% of the country’s Latino popu-
lation.  Similar commissions have already 
been created by 17 other states throughout 
the country with much smaller numbers of 
Latinos than California.  

García was co-chair for Governor Arnold 
Schwarzenegger’s campaign last fall.  If 
García wins in November, she and Maldo-
nado will be the only two Latino Republicans 
in the California legislature.  If she loses, 

there will be no Latino Republicans left in 
the state Assembly.

The potential net loss for Republican Lati-
nos may be offset by the gains of Latino 
Democrats. 

In the 20th Assembly District, Alberto Torrico 
won the Democratic primary in the heavily 
Democratic district.  Torrico’s win almost 
assures that a Latino, who is also Asian, 
will replace termed-out Assemblymember 
John Dutra.

In the 23rd Assembly District, popular for-
mer superintendent of a local school district 
Joe Coto, won the heavily Democratic San 
Jose district vacancy created by termed out 
Assemblymember Manny Díaz who actively 
promoted Coto as  his replacement.

Incumbent Assem-
blymember Nicole 
Parra from Bakersfield, 
won the Democratic 
primary but only by 
300 votes more than 
her November Repub-
lican challenger Dean 
Gardner.  Republicans 
believe their message 

will resonate with conservatives in the 30th 
Assembly District which could cost Parra her 
seat in November.  Parra has been instru-
mental in promoting Megan’s Law, and has 
promoted veterans issues as the chair of the 
Assembly Committee on Veterans Affairs.

Popular Fresno County Supervisor Juan 
Arambula, a Harvard trained attorney, un-
opposed, won the Democratic nomination 
in the 31st Assembly District.  The moderate 
Arambula even enjoyed support from Re-
publican leaders in the region. The heavily 
Democratic district should pose little prob-
lem for Arambula who would replace termed 
out Assemblymember Sarah Reyes.

Pedro Idelfonso Nava also ran unoppoed 
in the Democratic primary and virtually 
won the right to succeed termed out As-
semblymember Hanna-Beth Jackson in the 

See ELECTION on page 44

CALIFORNIA  LEGISLATIVE  RACES

Mixed Bag For Latinos In 
Legislative Races
Results Of The California March Primary 
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Governor Schwarzenegger
Looking For The Best To Serve The Public

California Governor Arnold Schwar-
zenegger has surprised ob serv ers in 

Sacramento by making a sin cere effort to 
appoint “the best and brightest” re gard less 
of party af fi l i a tion.  

Latinos make up 32% or eleven mil lion of 
Cal i for nia’s total pop u la tion and various 
Latino Republican lead ers such as Mario 
Rodríguez, vice chair of the California 
Republican Party, and Assemblymembers 
Robert Pacheco, Bonnie García and Abel 
Maldonado, have encouraged the gov er nor 
to ap point a representative num ber of qual-
 i fi ed Latinos to key po si tions. 

Despite the fact Governor Schwarzenegger 
has not ap point ed a Latino to a cabinet 
agency post,  our sourc es say his offi ce did 
make an of fer to Latinos who declined.  For 

those Latinos who have ac cept ed the pub-
lic service role, it is evident the governor is 
choos ing the best and bright est re gard less 
of party affi liation.  Al though the governor 
has more ap point ments to make, here is a 
se lect ed number of his key appointments 
of Latinos so far:

Randal Hernández leads the group as 
the Governor’s Ap point ments Secretary.  
Hernández is the top per son nel offi cial for 
the Administration and is responsible for 
outreach, screen ing and recommending 
ap point ments, ex cept judicial.  (See next 
page for high lights.)

Margita Thompson, press sec re tary, is the 
key spokesperson for the governor.  Thomp-
son worked for CNN’s top-rated “Larry King 
Live” show where she was the political pro-

 duc er.  Thompson began her ca reer work ing 
in the U.S. Senate for former Sen a tor Pete 
Wil son.  In the White House, she worked for 
Vice Pres i dent Cheney’s wife and later on 
was lured back to Cal i for nia to direct com-
 mu ni ca tions for Richard Riordan’s cam paign 
for governor.  She holds a Mas ter’s de gree 
in Pub lic Policy from Harvard Uni ver si ty’s 
Kennedy School of Gov ern ment. 

Yolanda Benson, deputy leg is la tive sec-
retary and a mem ber of the Latino Jour nal 
Ed i to ri al Board.  Benson, from Sac ra men to, 
was active in the Bill Simon cam paign for 
gov er nor and then land ed a po si tion as a 
lob by ist with the California Cham ber of 
Com merce.  She has been in stru men tal in 
linking the Cal i for nia Cham ber of Com merce 
with the Cal i for nia His pan ic Chambers of 

Continued on next page
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Commerce and with various Latino orga-
nizations.  Her emphasis is business and 
trade and she has established a reputation 
for being a strong champion of both.

Chon Gutiérrez, interim director of the 
Department of Motor Vehicles, is a veteran 
of state government specializing in budgets 
and management.  He has held several 
high level positions including chief deputy 
director for the California Youth Authority, 
director of the California Lottery, and  as-
sistant secretary for the Business Transpor-
tation and Housing Agency.  Gutiérrez is 
considered one of the master executives 
in state government and is co-chair of the 
state government reform effort to make it 
more efficient.

George Valverde was appointed undersec-
retary for the State and Consumer Services 
Agency.  Valverde has served the state for 
over 20 years, with much of that time in 
management roles.  Prior to that, Valverde 
served as deputy secretary for fiscal mat-
ters and operations at the same agency.  
Valverde also served as the assistant pro-
gram budget manager for the Department 
of Finance.  He holds a Master’s degree in 
Public Administration and a Bachelor’s de-
gree from UC Riverside.

Therese Marie Delgadillo, deputy secre-
tary of programs and fiscal affairs for the 
Health and Human Services Agency.  Delga-
dillo most recently served as deputy director 
of health and bioterrorism policy and deputy 
director of legislative and governmental af-
fairs at the California Department of Health 
Services.  She was previously the deputy 
secretary for legislation and later acting 
undersecretary at the Youth and Adult Cor-
rectional Agency from 1997 to 2000. 

Charlene Zettel, former assemblymember, 
is director of the Department of Consumer 
Affairs.  She was the first Latina Republican 
to be elected to the California legislature and 
served from 1998 to 2002.  Zettel’s responsi-
bilities include issuing licenses for various 
professions and businesses which fits well 
with her legislative career experience as 
vice-chair of the Assembly Committee on 
Jobs, Economic Development and the 
Economy.

Miguel Pulido, board member of the 
powerful State Teachers’ Retirement Sys-
tem.  Pulido is the the current mayor of the 
City of Santa Ana.  He was first elected to 
the city council in 1986 and is part owner of 

Randal Hernández 

The Appointments Secretary

Randal Hernández became the second La-

tino to hold the position  of appointments 

secretary after being named to that post by 

California Governor Arnold Schwarzenegger.  

“Randal is a tremendous addition to my se-

nior staff,” said Governor Schwarzenegger.  

“I am confident he will bring together a 

qualified and diverse group of individuals 

to serve my administration and the people 

of California.”

Since 1999, Hernández had been with Bank 

of America, California, first as vice president 

for government relations and most recently 

as senior vice president and senior market 

development manager.  Prior to joining Bank 

of America, he served five years as chief of 

staff to Long Beach Mayor Beverly O’Neill.  

From 1993 to 1994, Hernández was regional 

affairs manager for Southern California 

Edison.  Hernández also served at the Long 

Beach Area Chamber of Commerce for four 

years, first as vice president for government 

affairs and from 1992 to 1993 as president 

and chief executive officer.

Hernández is a graduate of Leadership Long 

Beach and Leadership Southern California 

programs offered through the Coro Founda-

tion. - LJ
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a family owned business, Ace Muffler.  Pu-
lido serves on various local boards including 
the UCI Foundation the California Workplace 
Investment Board and the Orange County 
Transportation Authority.

Peter S. Silva, board member of the Water 
Resources Control Board.  Silva was origi-
nally appointed to the Water Resources Con-
trol Board in 2000 and currently serves as 
vice-chair.  Prior to joining the Board, Silva 
served as general manager of the Border 
Environmental Cooperation Commission in 
Ciudád Juarez, México.  Silva was appointed 
by President Clinton to serve on the Board 
of Directors of the Commission in 1994.  He 
is a registered civil engineer.

Silvia Huerta García, chief deputy director 
of the California Youth Authority.  García has 
more than 28 years of extensive experience 
working in corrections and youth authority.  
Most recently she served as acting regional 
administrator for the southern region of the 
California Department of Corrections.  Gar-
cía also worked as a warden at the Calapatria 
State Prison and for several years in various 
state departments.

Paul Romero, chief deputy director of 
the Department of Parks and Recreation.  
Romero served as chief administrator for 
the Santa Clara Valley Water District since 
2002 and was the previous director of the 
Santa Clara County Parks and Recreation De-
partment from 1995 to 2002.  He  worked for 
the County of Riverside Parks and Recreation 
Department from 1972 to 1995, and was the 
vice president of the National Association of 
Parks and Recreation Officials.

L. Rachel Montes, board  member of 
the California State Lottery Commission.  
Montes has been a small businesswoman 
for 35 years in sales and consulting and as 
the owner and operator of Raquel’s Hair 
Fashions in El Monte.  She was also the first 
Latina elected mayor of El Monte in 1999.  
Montes was credited by the San Gabriel 
Valley Tribune in 2000 for the rapid renewal 
city government efforts for El Monte.  The Tri-
bune said “Montes blew into City Hall with 
the fierce energy of a tornado when she was 
elected mayor ... and challenged the council 
and city administrators to stop putting off 
planned projects that were languishing on 
a back burner, bound with red tape.”

Grace Trujillo Daniel, deputy director of 
the Department of Parks and Recreation to 
head up the partnerships and economic 
development efforts.  Daniel has been a 
principal of Golden State Management/
Marketing Services since 1999.  She served 
under former Governor Pete Wilson as his 
chief deputy appointments secretary and as 
a member of the Agricultural Labor Rela-
tions Board.  She is a member of the Latino 
Journal Editorial Board.

José H. Milán,  deputy secretary of 
the Labor and Workforce Development 
Agency.  He was most recently the EEO 
program manager at the Lawrence Berkley 
National Laboratory where he developed, 
managed, coordinated, and executed salary 
surveys, reports and projects to enhance the 
laboratory’s diversity efforts. Milán is from 
Placerville.

María Campos-Vergara, administrative 
assistant to the Secretary of Health and 
Human Services Agency.  Campos-Vergara 
served as administrative assistant to the ex-
ecutive director for First 5 California.  Prior 
to that, she was secretary for the office of 
the late Mayor Joe Serna, Jr. of the City of 
Sacramento.  

Margarita Pérez, chairwoman of the 
Board of Prison Terms.  Pérez has 15 years 
of experience in Board of Prison Terms law 
enforcement and  has served as a senior 
investigator and parole agent in the inves-
tigation division.  She is a former captain 
with the California Army National Guard 
and served in active duty during Operation 
Desert Storm.  

Anthony Alvarado, Margaret Quiñones 
and Sara Martínez Tucker are members 
of the Board of Governors of the California 
Community Colleges.  Alvarado is a nation-
ally recognized leader who most recently 
served as the chancellor of instruction 
with the San Diego Unified School District.  
Quiñones currently serves as a counselor at 
El Camino College where she advises and 
monitors students through their educational 
experience.  Martínez-Tucker has served for 
the last seven years as president and chief 
executive officer of the Hispanic Scholarship 
Fund, an organization supporting Hispanic 
higher education.

LATINOS continued from previous page

See LATINOS on page 44

Mario Rodríguez and Dorene Domínguez

L. Rachel Montes and Rosa Escutia

Gary Mendoza and Grace Trujillo Daniel

Angel Díaz, Yolanda Benson, Victor López

Javi García, Governor Arnold Schwarzenegger 
and Assemblymember Bonnie García.
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California Governor Arnold Schwarzeneg-
ger brought the signing ceremony for 

the reformed workers’ compensation bill to 
The Boeing Company’s C-17 manufacturing 
facility in Long Beach on Monday, April 19, 
2004.

Howard Chambers, vice president, Airlift 
and Tanker Programs and Long Beach site 
leader kicked off the ceremony by saying, 
“We are about to witness a bill signing that 
will help reduce the cost of the C-17 to the 
nation’s warfighters.”

“Today, I am delivering my promise,” 
Schwarzenegger said, referring to his cam-
paign pledge to reform California’s workers’ 

compensation system and thwart its rising 
costs. “We’re going to say ‘Hasta la vista’ to 
all the people who are committing fraud in 
California.  With this bill I can say, California 
is open for business.”

The governor also said that he selected the 
Boeing plant in Long Beach because he 
wanted to sign the historic workers’ com-
pensation bill in a place of action. “This bill is 
all about you, and protecting the jobs for all 
of California,” concluded Schwarzenegger. 

California’s $25 billion workers’ compensa-
tion system has caused a major strain on 
businesses in the state, including The Boe-
ing Company.  Although Boeing has experi-
enced a 50% reduction of claims within the 

last five years, the costs per claim have risen 
131% and the average paid medical costs 
have risen 157%, totaling Boeing’s annual 
statewide costs to $76 million.  

“We applaud the governor and the legis-
lature for recognizing the need to make 
important changes to the current workers’ 
compensation insurance system that will 
help employers like Boeing reduce costs 
while protecting the needs of our injured 
workers,” said Chambers. “We believe that 
these changes to the workers’ compensation 
system are an important step toward keep-
ing jobs in California by reducing the cost 
of doing business in the state,” Chambers 
concluded. - LJ

Governor Arnold Schwarzenegger signs a reformed workers’ compensation law, flanked by legislative leaders including Assembly Speaker 
Fabian Núñez, left, and Senator Jim Brulte, second from right, as Allan Zaremberg, President & CEO of the California Chamber of Commerce, 
looks on.

Governor Schwarzenegger Says 
“Hasta La Vista” to Workers’ 
Compensation Fraud With New Law
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Six months into his term, has Governor 
Arnold Schwarzenegger had a positive 

or negative impact on the lives of Latinos 
in California?

To find out, some prominent Latinos from 
around the state were  interviewed.  Here is 
what they said:

Jerry Velasco, president of Nosotros and 
executive director of the Ricardo Montal-
bán Foundation, thinks it is too soon to tell 
what impact the governor’s administration 
will have on Latinos.  “I am a Democrat and 
I did not vote for him, but it is the position 
that counts,” Velasco says.  “We should re-
spect the position and give him a chance to 
prove himself.”

Velasco adds that he hopes that, as an im-
migrant, Governor Schwarzenegger is more 
sensitive to the issues facing immigrants.  
He is also concerned about denying drivers’ 
licenses to undocumented workers.  “That 
is his choice,” Velasco says.  “We will have 
to see how that works out.”

However, Velasco believes that the gover-
nor’s grace period should not be indefinite.  
If he has not had a positive impact on Latinos 
in six months, it will be time for a critical 
evaluation of his performance.

On a lighter note, Velasco jokes that a big 
factor in the governor’s favor is his marriage 
to María Shriver.  “That keeps our hopes 
up that there is a Democrat watching him,” 
he says.  “It will keep him to the middle of 
the road.”

Assemblyman Abel Maldonado, (R - Santa 
Maria), believes that the governor has cre-
ated many opportunities for Latinos in his 
administration.  He cites Press Secretary 
Margita Thompson and Appointments 
Secretary Randal Hernández, as well as 
several deputies of various departments, as 
examples.  Maldonado was co-chairperson 
of the governor’s campaign and a member 
of the transition team.  

“He has put together a good coalition of Lati-
nos in high places that represent California,” 
Maldonado says.

As further indication of Latino involvement, 
Maldonado said the governor had asked him 
to move the workers’ compensation reform 
bill through the legislature. 

According to Maldonado, Schwarzenegger’s 
appointments are not the result of whim or 
political expediency, but are the result of his 
respect for Latinos.

“I know him well,” Maldonado says.   “He 
honors our culture and he values our heri-
tage.”

   Maldonado believes that the respect is 
returned.  His grandmother, who was born 
in Mexico and lives in California, is a lifelong 
Democrat.  “You walk into her house and 
there are pictures of President Kennedy, the 
Pope, the Virgin Mary and Cesar Chávez.  
She voted for Governor Schwarzenegger.  
She felt that he would give every Californian 
the same opportunities that she and I had.” 

Frank Andrade, co-publisher of La Oferta in 
San Jose, believes that the governor has 
not had much impact and may be declining 
in popularity.  “I was hoping for something 
exciting when Governor Davis left,” he says.  
“We haven’t seen very much.  Employment 
is down, the price of gas is up.  There are 
all kinds of cuts in the school districts and 
health care.  There just haven’t been any real 
significant improvements that have come 
down to the Latino community.”

Andrade also believes that Schwarzeneg-
ger’s  decision not to grant driver’s licenses 
to undocumented Latinos has had a definite 
negative impact.  “It is another indication 
that he is not friendly to Latinos,” he says.  
“Santa Clara County is a very widespread 
area.  People need to take their children to 
the doctor, to go to work and do shopping.  
They can’t do that on foot. It also creates a 
problem if they get into an accident.  They 
might not stop because they are scared.”

Andrade hopes that the governor becomes 
more aware of the growing size and power 
of the Latino community and that this will 
influence his policy.

Assemblymember Abel Maldonado

See VIEWS on page 42

GOVERNOR  ARNOLD  SCHWARZENEGGER

Latino Views Of 
Governor Arnold Schwarzenegger
By Danek S. Kaus
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Last year, the state Legislature’s last session 
frantically produced SB 2 by Senate Presi-
dent pro Tem John Burton (D). A controver-
sial insurance and health care bill, signed 
into law by former Democratic Governor 
Gray Davis  just days before the recall elec-
tion that removed him from office.  

SB 2, unless repealed, will require Cali-
fornia businesses and their employees to 
pay more than seven billion dollars to buy 
health insurance.  The bill requires employ-
ees and dependents of large employers to 
be covered beginning January 1, 2006, while 
requiring that employees of medium sized 
employers be covered the following year.

Breaking it down, it would look like this: Em-
ployers of 200 or more employees would be 
required to pay for 80 percent of health care 
costs to their employees and their families; 
companies with 50 to 199 employees would 
be obligated to pay 80% of their health care 
bills.  In both cases, employees are required 
to pay the additional 20 percent.  When the 
State Treasury becomes strong enough to 
supply a 20% employer tax credit, com-
panies with 20 to 49 employees will be 
included.

Existing law does not provide a system 
of health care coverage for all California 
residents and does not require employers to 
provide health care coverage for employees 
and dependents, other than coverage pro-
vided as a part of the workers’ compensation 
system for work-related employee injuries.  
However, for some, SB 2 is not the right way 
to implement health care coverage.

According to Trudi Hughes, a legislative ad-
vocate for the California Chamber of Com-
merce, SB 2 came to fruition at a very poor 
time. “Additional mandates are the last thing 
employers need right now.”  The bill opts, 
according to her and other representatives 
of the California Chamber of Commerce, to 
destroy small businesses in California. “It’s 
an absolute job-killer,” she said.  

A Los Angeles economic development 
corporation study recently released by the 
chamber estimates the costs of this bill for 
employers at $5.7 billion, with an additional 
$1.5 billion for employees.

The chamber predicts that a number of lay-
offs will result, potential  businesses will de-
cide against coming to California, and other 
businesses inside California will not expand.  
The majority of California employers cur-
rently do provide health insurance to their 
employees; those that do not are mostly 
small to mid-sized companies that simply 
cannot afford coverage.  It is not a battle 
for accessibility, but instead a war against 
affordability.

If employers are forced to provide health 
care coverage, it may be compensated by 
eliminating other costs and jobs that are 
deemed now as essential.  As the state’s 
economy begins to turn around, SB 2 could 
contribute to a jobless recovery in the state 
of California, and ascension of new jobs and 
capital investment in other states.

From a small business perspective, Charles 
Ramírez, owner of Johnnies Body Shop and 
past president of the Sacramento Hispanic 
Chamber of Commerce, said, “Personally, 
this is a negative, negative time for this bill, 
especially with workers’ compensation.”

Proponents for SB 2, including co-author, 
Senator Jackie Speier (D), expressed the 
bill would enact a level playing field in the 
health care market. The more the individu-
als are covered with health care insurance, 
the less frequently individuals will end up in 
emergency rooms with no coverage, which 
means less financial burden on the state. 
According to Richard Steffen, staff director 
for Senator Speier (D), “It makes the health 
care system more equitable—whether you 
have health care coverage or not.”

Moreover, the California Chamber of 
Commerce is concerned, from a legal 
perspective, on whether or not the bill was 
pre-empted by federal law.

Other arguments against the bill are that it 
lacks fundamental controls on prices and uti-
lization, therefore, it comes as no surprise 
that the medical associations, hospitals, and 
employee unions are in favor of SB 2.  

The Los Angeles Times said in a recent ar-
ticle, “The same sorry logic created a work-
ers’ compensation system in the early 1960s 
that became a doctors’ and chiropractors’ 
paradise, but produced a cost spiral that 
drove businesses out of state.”  

Supporters of SB 2 allege that the issue of 
pricing controls and other defenses against 
price gouging would have halted its imple-
mentation. 

In March, the secretary of state certified a 
referendum for the November ballot that 
seeks to repeal SB 2.  A coalition of business 
groups called Californians Against Govern-
ment Run Healthcare, was responsible for 
placing the issue before the voters. 

The intentions of SB 2 are very real and very 
honorable, not to mention of great concern 
to millions of Californians, however, admin-
istering the bill could have been taken from a 
different angle, one with more development 
and concern for all parties affected.

Employer-provided health insurance is a 
highly revered idea. Conversely, directly 
ordering companies and their employees 
to pay for medical benefits at a cost in 
excess of $7 billion, absent cost controls 
or incentives, is not, particularly when the 
California economy is concerned. - LJ

Opinion

SHOULD  SB 2  BE  REPEALED?

Driving Small Businesses Smaller?
By John Beedy
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more calls you make, the more you pay.  
If you’ve got a teenager in the family, you 
better start putting some extra money away 
right now.      

For millions of Californians with cell phones, 
the final bill will be enormous.  Initial esti-
mates put the new tax at $540 million per 
year.  That’s more than half-a-billion dollars 
in new taxes per year on our phone bills, 
400% more than you pay now for the Emer-
gency 911 surcharge.  

Even worse, since there is no cap on the 
amount to be collected, the tax is likely to 
go even higher.  As more and more families 
invest in cell phones for their children, the 
tax burden will increase even more.  

The other big flaw is the lack of a cap on what 
a small business will have to pay under this 
new tax.  The way this initiative was written, 
small businesses will have to pay taxes not 
just on their cell phones, but their land lines 
as well.  Since there is no cap on the tax for 
businesses, the cost could be staggering 
for a small business that relies heavily on 
telephones.  California is already a high-tax 

state and a new, unlimited tax could drive 
businesses away and cost California much-
needed jobs.

If you take a look at where this money 
goes, the Cell Phone Tax looks even worse.  
Despite the fact that it is called the “911 
Emergency Care Initiative,” less than 1% of 
the proceeds of this initiative actually go to 
911 communication services.  

In fact, the initiative jeopardizes the 911 
system by making it extremely difficult to 
increase future spending on 911 services.  
The initiative also has a requirement of a 
four-fifths vote of the Legislature to change 
the funding levels for 911 services. By put-
ting a cap on 911 services, our local police, 
sheriff departments and the Highway Patrol 
could lose the ability to enhance answering 
systems and improve equipment as technol-
ogy changes in the future.

The rest of the money in the cell phone tax 
initiative will be put into the wrong end of 
the health care system.  Instead of spending 
money on prevention, early intervention or 
expansion of health care insurance, it is be-
ing spent on emergency rooms.  This does 
not solve any of the underlying problems.  
The result will weaken our health care 
system.

The cell phone tax initiative will create a 
half-billion dollar slush fund with no effec-
tive financial controls, fiscal oversight, or 
mandatory audits to make sure the money 
is spent properly.  The cell phone tax initia-
tive would create a costly new government 
bureaucracy, with millions of dollars spent 
every year on ongoing administrative costs.  
Without a mandatory audit provision, the 
potential for waste or fraud is enormous.

The impact, if this initiative passes, could 
go far beyond this tax.  If for-profit hospitals 
are able to siphon away money using our 
telephone bills, it will not be long before 
others try to do the same.

When it comes down to it, this initiative is 
a deceptive attempt by for-profit hospitals 
to create a half-billion dollar subsidy for 
themselves financed by a tax on cell phone 
users and small business owners.  The Cell 

Do We Need Another Phone Tax?
Editorial Opinion By Adrian Pérez

TELECOMMUNCATIONS & HEALTH

You probably have not heard about it yet, 
but right now, several for-profit hospital 
and health care groups are spending big 
bucks gathering signatures for a November 
ballot initiative to increase taxes on every 
single telephone in the state of California; 
cell phones, residential phone lines, busi-
ness phone lines, even phones belonging 
to retirees on fixed incomes.  

This initiative is seriously misguided.  They 
call it the “911 Emergency Care Initiative.”  
It is more accurate to call it the “Cell Phone 
Tax.”  Do not get me wrong, I fully support 
legitimate efforts to increase funding for 
our health care system.  The truth is that 
this initiative is looking in the wrong place 
for new funds: the telephone bills of every 
resident and business in California.  

There are many problems with this initiative.  
Perhaps the biggest flaw is that the ballot 
language contains no cap on the taxes that 
can be levied on cell phone bills, so every 
time you pick up your phone to make a call, 
money will be moving from your pocket 
into the pocket of for-profit hospitals.  The 
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The Mexican Ameri-
can Legal Defense 
and Education 
Fund (MALDEF) 
announced the ap-
pointment of Ann 
Marie Tallman as 
the new president 
and general counsel.  
The granddaughter 
of Mexican migrant 
workers, Tallman 
was chosen after a nationwide search for 
a successor to Antonia Hernández.  Tall-
man, who  is one of the most influential 
women in the financial services industry, 
is charged with leading MALDEF in its mis-
sion of protecting and promoting the civil 
rights of the 40 million Latinos living in the 
United States.

Tallman has been involved with MALDEF 
over the past 17 years in such projects as 
filing voting rights violation lawsuits.

For more information about MALDEF visit 
their website at: www.maldef.org - LJ

Ann Marie Tallman

MALDEF Announces 
New Leader

Phone Tax is a deceptive, high-stakes trick to trade on the good name of the 911 system in 
order to increase the revenues of for-profit hospitals.

If a well-paid signature gatherer asks you to sign the petition to get this on the ballot, do 
not sign it.  If this initiative gets on the ballot (which is likely, given the amount of money 
being spent to get it there), by all means vote no and tell the for-profit health care industry 
to stay off our phone bills.  - LJ
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CALIFORNIA  ASSEMBLY  SPEAKER
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Fabian Núñez
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Fabian Núñez
Assembly Speaker
Fabian Núñez was sworn in last February as Assembly Speaker, the 
third Latino since 1996.  He outlined his Democratic agenda  that 
included lowering the cost of prescription drugs, mitigating the ef-
fects of California jobs outsourced to other countries, making sure 
college education remains available and affordable to qualified 
students, and investing in our roads and highways.

“Californians are paying far too much for the prescription drugs 
they need, and the federal government has not responded,” Speaker 
Núñez said.  “Our House has a package of bills that will help make 
prescription drugs more affordable - including allowing for the pur-
chase of prescription drugs from Canada if domestic prices don’t 
come down,” he said.

The speaker said one way to mitigate the effect of outsourcing is for 
the state to continue to produce a highly qualified workforce and 
to encourage the retraining of workers who have been displaced.  
However, the governor’s budget cuts funding to the University of 
California and the California State University System by $419 million 
and raises fees at community colleges.

“Our colleges and universities are the economic engines that move 
this state forward,” continued Núñez, stressing the need to keep 
college affordable to working and middle class families.  “We have 
to keep our promise to students - and make sure we keep the doors 
of our colleges and universities open to every qualified student.”

Núñez also expressed concern over the governor’s proposed budget 
for 2004-05 that cuts $2 billion - in the form of transfers and loans 
including $1.1 billion Prop. 42 suspension - from transportation 
projects.

“These projects mean good jobs now - when we need them - and 
a healthier economy down the road,” added Núñez, who is hard 
at work with his colleagues to find alternatives to simply pulling 
the plug on these projects. “Cuts in transportation will have clear 
consequences.  A budget solution that stalls California’s economy 
is no solution at all.”

Núñez also announced his leadership team last February  to get this 
agenda accomplished. They include Assemblymembers:

Speaker pro Tempore - Leland Yee (D-San Francisco)

Assistant Speaker pro Tempore - Sally Lieber (D-Mountain View)

Majority Floor Leader - Dario Frommer (D-Glendale)

Assistant Majority Floor Leader - Ron Calderón (D-Montebello)

Majority Whip - Lloyd Levine (D-Van Nuys)

Democratic Caucus Chair - George Nakano (D-Torrance)

Rules Committee Chair - Cindy Montañez (D-San Fernando)

Núñez has also taken a lead in energy and introduced “The Reliable 
Electric Services Act of 2004” in AB 2006.  The measure seeks to 
ensure reliable electricity at stable and affordable rates for small 
customers, while allowing larger customers to shop for power by 
establishing a “core/non-core” model in which utilities are obligated 
to meet the needs of customers with demands of less than 500 
kilowatts.  Customers with larger demands would have the option to 
purchase power form a non-utility electric service provider.   - LJ

Assembly Speaker Núñez (D) discusses policy issues with 
Assemblymember Bonnie García (R) in the Assembly chamber.

The three Latino Democrats, past and present Assembly speakers, 
joined each other at a private reception held in honor of Fabian Núñez 
in Sacramento: (L-R) Lt. Governor Cruz M. Bustamante the first 
Latino to serve; current Speaker Fabian Núñez; and, Los Angeles City 
Councilmember Antonio Villaraigosa.

Photo by Fred Romero
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SBC West, covering the states of Nevada and California, has been 
working since 1989 with the California Hispanic Association on 
Corporate Responsibility (HACR) to create a relationship that pro-
motes a mutual benefit by balancing and integrating the needs of 
the company and the needs of the Hispanic community.

The areas of interest include: governance; procurement; employ-
ment; philanthropy; customer service/marketing; and, banking.  
HACR periodically meets with SBC West executives to review the 
progress the company is making to fully integrate the best inter-
est of the Hispanic community within its operations and to review 
issues affecting the company’s best financial interest.  

SBC had two Latinos on its Board of Directors.  One of them, 
Herman Gallegos, co-founder of the National Council of La Raza, 
recently retired from the board after serving for 30 years.  Gallegos 
championed the issue of diversity as a policy priority for SBC.  

As a result of Gallegos’ efforts and other board members who 
shared his vision and a very supportive senior staff, SBC has 
become one of the most diverse companies according to several 
sources including Fortune Magazine, that named SBC number 
one in the industry in diversity best practices for five consecutive 
years.  It also rated SBC as number five in the country, out of 50 
employers of Hispanics.

Chuck Smith, president and chief executive officer, rose to the top 
from an entry-level position with SBC.  Smith credits Gallegos for 
promoting the policies that helped him rise in the massive SBC 
organization.  He thanked Gallegos at a public reception held in 
San Francisco by Mario G. Obledo to recognize Gallegos and 
others for their profound contributions to the betterment of the 
Hispanic community.

As an executive, Chuck Smith promotes those ideals in diversity 
and is personally committed to it as witnessed by his involvement, 
not just with HACR, but with the California Public Utilities Com-
mission (CPUC).  Smith spoke at the CPUC meeting on diversity 
of the need to have executive commitment for diversity to work 
in the company and the business added-value the policy brings 
to the bottom line.

California HACR, led by Jess Haro from San Diego, has been 
highly impressed by SBC’s willingness to work through the is-
sues that involve each of the target areas.  “SBC has established 
solid goodwill in our community as a result of the leadership and 
engagement of high level executives such as Chuck Smith, Lora 
Watts, Carmen Nava, Roy M. Pérez and Cynthia Marshall,” Haro 
said.  “And,” he said, “I am happy to tell the Hispanic community 
about our story.” - LJ 

Herman Gallegos, retired member of SBC board of  directors.  His 
leadership will be missed.

Herman Gallegos and Chuck Smith, president & CEO for SBC 
West, at the Mario G. Obledo dinner in San Francisco.

Chuck Smith meets with diverse groups periodically to discuss how 
SBC can improve on its impressive track record.

CORPORATE  RESPONSIBILITY

SBC: A Leader In Diversity



34 Lat ino Journal 35Volume 5 ,  Number 3



36 Lat ino Journal 37Volume 5 ,  Number 3

If you don’t change the default password 
on your voice mailbox, you, or your com-

pany, could be in for a big – and expensive 
– surprise. The Federal Communications 
Commission (FCC) has become aware of 
a new form of fraud that allows hackers to 
use a consumer’s or business’s voice mail 
system and the default password to make 
collect calls without the knowledge or per-
mission of the consumer.

The Scam Works Like This
A hacker calls into a voice mail system 
and searches for voice mailboxes that still 
have the default passwords active or have 
passwords with easily-guessed combina-
tions, like 1-2-3-4.  (Hackers know common 
default passwords and are able to try out the 
common ones until they can break into the 
phone system.)   The hacker then uses the 
password to access the phone system and 
to make international calls.  

The hacker does this by first changing the 
voice mailbox’s outgoing greeting to some-
thing like “Yes, yes, yes, yes, yes, operator, 
I will accept the charges.”  Then, the hacker 
places a collect call to the number they’ve 
just hacked.   When the (automated) operator 
(which is usually programmed to “listen for” 
key words and phrases like “yes” or“ I will 
accept the charges”) hears the outgoing 
“yes, yes, yes, yes, yes,operator, I will 
accept the charges” message, the collect 
call is connected.  The hacker then uses 

this connection for long periods of time to 
make other international calls.

There is also another twist to this scam.  A 
hacker breaks into voice mailboxes that have 
remote notification systems that forward 
calls or messages to the mailbox owner.  The 
hacker programs the remote notification ser-
vice to forward to an international number.   
The hacker is then able to make international 
calls on someone else’s “dime.”

What to Beware of
•   Hackers usually break into voice mail 

systems during holiday periods or 
weekends, when callers will not be 
calling; thus, the tampering of the 
outgoing message goes unnoticed.

•   Hackers are typically based interna-
tionally, with calls frequently origi-
nating in and/or routed through the 
Philippines or Saudi Arabia.

•   Businesses that are victimized usu-
ally find out about the hacking when 
their phone company calls to report 
unusual activity or exceptionally high 
phone bills.  (The fraud usually occurs 
on business voice mailbox systems, 
but consumers with residential voice 
mail could also become targets.)

•   Consumers who are victimized may 
find out about the hacking when they 
receive unusually high phone bills.

What You Should Do to Prevent 
This Risk
To avoid falling prey to this scam, the FCC 
recommends voice mail users do the fol-
lowing:

•   Always change the default password 
from the one provided by the voice 
mail vendor;

•   Choose a complex voice mail password 
of at least six digits, making it more 
difficult for a hacker to detect;

•   Change your voice mail password 
frequently;

•   Do not use obvious passwords such as 
an address, birth date, phone number, 
or repeating or successive numbers, 
i.e. 000000, 123456;

•   Check your recorded announcement 
regularly to ensure the greeting is 
indeed yours. Hackers tend to attack 
voice mailboxes at the start of week-
ends or holidays;

•   Consider blocking international calls, 
if possible; and,

•   Consider disabling the remote notific-
ation, auto-attendant, call-forwarding 
and out-paging capabilities of voice 

The California Hispanic Chambers of Com-
merce (CHCC) recognized José L. Pérez, 
publisher of the Latino Journal, with a 
Certificate of Honor for his insight and vi-
sion in creating an institution that analyzes, 
evaluates and incites discourse with policy 
makers on public policy and legislation from 
a Latino perspective.

Pérez was honored by Melinda Guzmán 
Moore, Chair of the CHCC Board of Direc-

tors, at a reception held at the end of the 
CHCC Legislative Day last April in Sacra-
mento.

A long-time state employee who rose to the 
executive ranks before joining the private 
sector, Pérez has expanded his business, the   
magazine, by holding policy seminars that 
have included issues involving education, 
energy, insurance, economic development 
and executive development. - LJ 

Melinda Guzmán Moore and José L. Pérez

See next page
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Voice Mail Fraud

CHCC Recognizes José L. Pérez
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mail if these features are not used.

The FCC advises consumers to consult with their 
voice mail service provider for additional precau-
tions they can take to assure the security of their 
voice mail systems.  If you believe your system has 
been hacked, call the phone company and report 
the incident to the police.

Filing a Complaint with the FCC
Consumers who become victims of this scam are 
encouraged to file a written informal complaint 
with the Federal Communications Commission. 
There is no charge for this. Your complaint letter 
should include your name, address, telephone 
number or numbers involved with your complaint, 
a telephone number where you can be reached 
during the business day, and the name of your 
long distance carrier. Your complaint letter should 
provide as much specific information as possible, 
such as:

•   an explanation of the circumstances that led 
to your complaint;

•   the names of all telephone or other compa-
nies involved in your complaint;

•   the names and telephone numbers of the 
telephone company employees 

that you talked with in an effort to resolve your 
complaint;

•   the dates that you talked with these employ-
ees; and

•   any other information that would help the 
FCC to process your complaint.  You should 
mail your complaint to:

Federal Communications Commission
Consumer & Governmental Affairs Bureau
Consumer Complaints Division

445 12th Street, SW
Washington, DC 20554

To file a complaint via email, go to www.fcc.gov/
cgb/complaints.html or to fccinfo@fcc.gov or fax 
your complaint to (866) 418-0232.

To receive information on this and other FCC 
consumer topics through the commission’s elec-
tronic subscriber service, click on www.fcc.gov/

Adelante Honors Hernández And Benson

Angel Díaz, a long-time political activist from Delano, California, led a reception to 
honor Governor Arnold Schwarzenegger’s Appointments Secretary Randal Hernández 
and Deputy Legislative Secretary Yolanda Benson.

Both Hernández and Benson work in the “horseshoe”, a term used to describe the 
governor’s inner office in the state Capitol building in Sacramento.

Louise Pérez, executive director of the Community Resource Project, Inc., assisted 
Díaz with the reception at Los Nopales restaurant in Old Sacramento.

Several elected officials from the Central Valley, as well as leaders from the Sacra-
mento region, attended the reception where Díaz gave each an award.  

Latino Presidents Panel
Dr. Alexander González, president of CSU, Sacramento, convened a “Presidents Panel” 
to discuss the future of education in the Sacramento region.  The presidents are from 
CSU Sacramento, Cosumnes River College, Sierra College and Delta College.

The members of the audience asked how more Latinos could become senior execu-
tives of colleges and universities and how faculty and student enrollment could be 
increased.  The panel provided in-depth responses and offered solutions including 
possibly holding an education leaders’ statewide conference.

(L-R) Dr. Alexander González (CSUS); Dr. Francisco Rodríguez (CRC); Dr. Kevin Ramírez 
(SRC); and Dr. Raul Rodríguez (Delta College)
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If you use the Internet, you are probably 
dialing a local phone number to get on-

line.  Chances are you know exactly what 
you pay for that local service. However, 
many consumers are surprised to find they 
have been charged for calls to destinations 
that are not remotely local, simply remote. 
The calls were made through their modems 
without their knowledge or approval.

How does it happen? According to the Fed-
eral Trade Commission (FTC), the nation’s 
consumer protection agency, it is a scheme 
some Web sites use to trick consumers into 
paying to access “free” Internet content. 
Often, the sites claim to be “free” or ad-
vertise that “no credit card is needed,” then 
prompt the user to download a “viewer” or 
“dialer” program. Here’s the  catch: Once the 
program is downloaded to the user’s com-
puter, it disconnects from the Internet and 
reconnects using another phone number, a 
domestic long distance, international 
or 900 number at rates between $2 and 
$7 a minute.

The FTC says these scams, which are 
typically associated with adult sites, do 
not require a credit card number for 
access. That means they are available 
to children, who can click onto them 
without their parents’ knowledge or 
permission. Even if parents disable 
international calling from their phone 
lines, many modem dialers are pro-
grammed to circumvent the “block,” 
and initiate international calls using 
a “10-10 dial-around” prefix. 

Here’s how you can 
minimize your chances of 
finding surprise charges on 
your phone bill:

1.  Consider a dedicated phone line 
for your computer and restrict it 
to local calls.

2.  Pay attention to any program that 
enables your modem to re-dial to 
the Internet.  If you see a dialog 
box on your computer indicating 
that it’s dialing when you did not 
direct it to, cancel the connection 
and hang up.  Check the number 

you are dialing and continue only if it’s 
a local call.

3.  Make sure your modem makes an 
audible noise when dialing a phone 
number so you can hear that a new 
connection is being made.

4.  Delete any dialer programs that have 
been downloaded onto your com-
puter.

5.  Read online disclosures carefully.  They 
may be buried several clicks away in 
pages of small print.  In addition, read 
the language in the typical gray boxes 
on your screen.  Don’t click on “OK” 
unless you know exactly what you’re 
agreeing to.

6.  If in the past you used a modem to dial 
up the Internet and now you use a high-
speed DSL or cable connection, 

    disconnect the phone line from your 
computer.  You don’t need it to access 
the Internet any more, and it could 
leave you vulnerable to a dialer pro-
gram.

7.  You may want to install a firewall, espe-
cially if you use a high-speed Internet 
connection.  A firewall is software or 
hardware designed to block hackers 
from accessing your computer.  You 
also might consider increasing the se-
curity settings on the operating system 
software on your computer.

8.  Talk to your children.  Explain that 
they could be targets of international 
modem dialing scams and tell them the 
consequences of downloading viewer 
or dialer programs on the computer.

See next page
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9.  Monitor your children’s Internet use. 
Keep track of the Web sites your chil-
dren visit by checking the Web browser 
history files and cache.

10 Be skeptical when surfing the Web 
especially when you see claims like 
“free” or “no credit card needed” in 
exchange for a product or service.

11. Dispute the charges with the company 
doing the billing.

12.Save the bill. If you think you’ve been 
a victim of unauthorized modem dial-
ing, it may help identify the scammers 
when you report the incident.

13.Take action if you are billed for access 
to Internet content that you didn’t 
authorize.  Use the complaint form 
at www.ftc.gov, or contact the FTC, 
toll-free, at 1-877-FTC-HELP (1-877-
382-4357).

The FTC works for the consumer to prevent 
fraudulent, deceptive and unfair business 
practices in the marketplace and to provide 
information to help consumers spot, stop 
and avoid them. To file a complaint or to get 
free information on consumer issues, visit 
www.ftc.gov or call toll-free, 1-877- FTC-
HELP (1-877-382-4357); TTY: 1-866-653-4261. 
The FTC enters Internet, telemarketing, iden-
tity theft and other fraud-related complaints 
into Consumer Sentinel, a secure, online 
database available to hundreds of civil and 
criminal law enforcement agencies in the 
U.S. and abroad.  - LJ

Your phone rings in the middle of dinner. 
You race to answer it, but the caller is 
neither a friend nor family member.  It’s 
a stranger – a telemarketer, to be exact 
- trying to sell you a product or service.

This scenario is probably repeated in 
thousands of homes each evening, cre-
ating increasing annoyance on the part 
of consumers who then seek out ways 
to identify and avoid telemarketing calls.  
Caller ID is one way.  Also, some states 
now offer “Do-Not-Call” registries for 
consumers who want to block some 
telemarketing calls. However, these 
registries have spawned a new scam 
that feeds on the increasing frustration 
consumers have with telemarketers.

The scam works something 
like this:

•   You receive a telephone call from 
someone claiming to be an official 
of a state Do-Not-Call registry or of 
an antifraud consumer group.  The 
caller asks if you want to be on a 
state Do-Not-Call list or to verify 
your previous registration on such 
a list.

•   Eventually, the caller asks for personal 
information, like your Social Sscurity, 
credit card and/or bank account num-
bers, to confirm that the caller is talking 
with the correct person.

•   Armed with your personal information, 
the perpetrator can access your ac-
counts and personal records, and 
often uses this access to steal money, 
make unauthorized purchases, steal 
your identity, etc. 

What You Should Know:
•   Signing up for state-sponsored Do-Not-

Call lists is generally initiated by the 
consumer.  It is usually free or requires 
only a nominal fee.

• Once you are signed up on a state Do-
Not-Call registry, there is generally no 
reason you should receive follow-up 
calls.  You should not need to verify 
your registration with personal infor-
mation.

•   If the need for follow-up ever does 
arise, you should never be asked for 
personal or financial information. - LJ

With forty percent of Californians over five 
years of age speaking a language other than 
English at home, Speaker pro Tempore Le-
land Yee has introduced AB 2408 to increase 
compliance by the State and municipalities 
with the Dymally-Alatorre Bilingual Services 
Act of 1973, which requires state and local 
agencies who serve a substantial number of 
non-English speakers to employ a sufficient 
number of qualified bilingual staff in public 
contact positions.

AB 2408 would not require the dismissal or 
displacement of any existing staff, nor would 
it require the creation of new staff positions.  

The bill ensures that when positions do be-
come available, agencies will have clear 
guidelines and procedures to provide bilin-
gual services to the diverse communities 
that comprise their local areas.

“Unfortunately, implementation of Dymally-
Alatorre has been poor and many of our resi-
dents have faced unnecessary obstacles in 
receiving health and social services,” said 
Speaker pro Tempore Yee.  “AB 2408 will help 
ensure that our residents no longer face un-
fair hurdles in receiving vital services.”

One in five Californians is limited English 
proficient, including 4.3 million Spanish 

speakers and 1.5 million speakers of Asian 
languages.  Many of these residents often 
cannot access services due to a lack of com-
munication.  Children are frequently used 
as interpreters, being pulled out of school, 
and then forced to serve as intermediaries in 
discussions, which are often both sensitive 
and inappropriate for children.

AB 2408, which passed with a 46-21 vote 
on the Assembly floor, now heads to the 
Senate for consideration before a policy 
committee.  If passed out of committee 
and approved by the Senate, the bill will 
head to the governor’s desk to be signed 
into law. - LJ 

Do Not Call Registry

AB 2408 Hopes To Improve 
Government Language Access
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Be cautious when calling an unfamiliar telephone number, it could 
be a costly international telephone call.  Consumers nationwide 

are being lured into calling international telephone numbers through 
advertisements and other promotions for interesting or important 
information.

Ads may promise information and entertainment services ranging 
from psychic readings to chat lines to employment opportunities.  
You may be unaware that some of these numbers are actually costly 
international “pay-per-call” numbers, where a portion of your in-
ternational long distance charge goes to pay for the information or 
entertainment you receive over the phone.

You could end up with a hefty phone bill if you call such an inter-
national telephone number.  That’s because each country sets its 
own telephone rates and there’s no limit to the per-minute charge.  
The companies urging you to call have an incentive to keep you on 
the line as long as possible because they receive a portion of the 
international long distance charge.  The more often you call and the 
longer you stay on the line the more they profit.

Know Where You’re Calling

It’s not always easy to tell if you are calling an international tele-
phone number.  In most cases, you have to dial “011” to begin 
your call to a foreign country.  But there are locations outside the 
United States and Canada, many of them in the Caribbean, where 
you simply dial the area code and number to reach your party.  And 
there are scam artists who have taken advantage of this confusion 
by promoting calls to “809” numbers in the Dominican Republic. 
While these telephone numbers may look like domestic long dis-
tance calls, international telephone rates apply.

Be a Smart Telephone Shopper
These international telephone services are similar to “900” number 
services because you purchase information or entertainment over 
the telephone and pay for it simply by dialing the telephone number.  
Providers of both 900 number and international pay-per-call service 
make money based on the number and length of calls generated to 
the pay-per-call numbers.

However, one very important difference is that the protections af-
forded by the Federal Trade Commission’s 900 Number Rule “clear 
disclosures about the cost of the call before those costs are incurred” 
do not apply to international pay-per-call numbers.

If you are deciding whether to call an 
international pay-per-call number, you should 
also know that:

1.  You won’t hear a free preamble stating the cost of the call.  
Nor will you be given an opportunity to hang up without being 
charged.

2.  Ads for international pay-per-call numbers rarely, if ever, reveal 
the precise amount that you’ll be billed, which can result in a 
big surprise when your bill arrives.

3.  Your telephone service may be cut off if you don’t pay the 
charges for international calls.

4.  There is no easy way to block access to these numbers from 
your telephone.

Facts for Consumers: Beware of Scams
Some international pay-per-call numbers are promoted in uniquely 
deceptive ways. You may receive “urgent” messages left on an-
swering machines, pagers, or computer email, trying to get you to 
call the international number.  The messages tell you to call a long 
distance number for more information.

In many cases, the return-call number is an international pay-per-
call line, with a three digit exchange that looks like an American or 
Canadian area code.  The message may falsely claim that a family 
member has been injured, that you’ve won a prize, or that there’s a 
problem with your credit.  If you return the call, you may be unwit-
tingly putting money into the pockets of scam artists.

Continued on next page
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How to Protect Yourself
If you see an ad for an information or entertainment service, or 
receive an urgent message to return a call, follow these precau-
tions:

1.  Be skeptical about area codes you don’t recognize, especially: 
809 (Dominican Republic); 758 (St. Lucia); or 664 (Montserrat). 
There are dozens of other area codes (most in the Caribbean) 
which connect callers to an international telephone call. Check 
your telephone directory or call the operator to determine if 
the area code is for a domestic or international location before 
calling.

2.  Be wary of ads for information or entertainment services which 
make such claims as “not a 900 number,” “no premiums apply,” 
or “LD rates apply.”  The advertisers of these services would 
like consumers to believe that these pay-per-call services are 
not as costly as 900 number services when, in fact, they may 
be even more expensive.

3.  Tell family members they need your permission to call do-
mestic or international long distance services.  For example, 
children should be cautious of telephone numbers outside your 
immediate area code and numbers with more than 10 digits.

4.  Promptly check your phone bill for long distance charges 
you do not recognize.  If your bill contains an unauthorized 
call, contact your local telephone company as well as your 
long distance carrier. The telephone company may provide a 
credit or refund, but they are not required to do so. However, 
your notification will help the telephone companies identify 
telephone numbers which are the source of abuses.

For More Information
Your state’s Attorney General can help with complaints.  Most of 
these offices have divisions that deal primarily with consumer 
protection issues. - LJ

Radiation Shields: 
Do They ‘Cell’
Consumers Short?
These days, it seems like everyone has a cell phone.  It’s no 
wonder that promoters have begun to pitch shields as protection 
against the radiation the phones emit.  But the Federal Trade 
Commission (FTC), the nation’s consumer protection agency, 
says current claims for  the shields are “all talk.”

According to the FTC, there is no scientific proof that the so-
called shields significantly reduce exposure from electromag-
netic emissions. In fact, says the agency, products that block 
only the earpiece — or another small portion of the phone 
— are totally ineffective because the entire phone emits elec-
tromagnetic waves.  

What’s more, these shields may interfere with the phone’s signal, 
cause it to draw even more power to communicate with the base 
station, and possibly emit more radiation.

Studies are ongoing about any relationship between the emis-
sions from cell phones and health problems.

Nevertheless, for cell phone users who want to limit their expo-
sure to the electromagnetic emissions from their phones, the 
FTC suggests limiting your cell phone use to  short conversa-
tions; increasing the distance between your antenna and your 
head by using a hands-free set or a car phone with the antenna 
outside the car; or avoiding using cell phones where the signal 
is poor. - LJ

Former U.S. Treasurer Rosario Marín was appointed by Governor 
Arnold Schwarzenegger to the California Integrated Waste Mange-
ment Board.

Marín has in-depth knowledge of state government having served 
under former Republican Governors George Deukmejian and 
Pete Wilson.  As an advocate for children with disabilities, Marín 
served as a deputy director of the Department of Developmental 
Disabilities then moved up to lead the Governor’s Office of Com-
munity Relations.

After a brief period serving as a consultant for AT&T in the Los An-
geles area, Marín was appointed by President Bush as U.S. Treasurer 
and served in that capacity until mid-last year.  

Rosario Marín 
Former U.S. Treasurer

Rosario Marín Appointed to 
Integrated Waste Management Board

She served as council member for the city of 
Huntington Park and is highly regarded and 
admired.  She is charismatic and brings a 
wealth of knowledge and experience to her 
new position.

Marín has established a reputation as a mod-
erate and has strong interest in the success of 
business and persons with disabilities.

She replaces José Medina on the Integrated 
Waste Management Board whose term 
expired.  Her appointment requires Senate 
confirmation. - LJ   
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Dr. Ben Durán, president of Merced Com-
munity College, thinks it is too early to pass 
judgment and that the new budget the gov-
ernor submits will indicate how he plans to 
handle those programs that affect Latinos, 
especially the poorer ones.

On the positive side, Dr. Durán notes that 
Schwarzenegger has appointed at least three 
Latinos to the Board of Governors of Cali-
fornia Community Colleges.  He says that 
the governor has been extremely generous 
toward the community college system.  This 
is important because the majority of Latinos 
who go on to higher education attend com-
munity colleges, according to Dr. Durán.

“While that is encouraging, I was a little dis-
appointed with the transition team,” he says.  
“It seems like he listened to them but then 
went ahead and did what he wanted.”

Dr. Durán is still willing to give the governor 
the benefit of the doubt in terms of other 
social impact.  “The jury is still out,” he 
says.  “I don’t think the new budget will be 
particularly friendly, but we don’t know what 
the final version will look like in the context 
of this huge deficit.”

Raúl Araujo, president, MENTóR, National 
Hispanic Employee Association, said, “He 
seems to be reaching out to a good cross 
section.  It surprised me that he came across 
to Democrats as much as he has.  He has 
been very effective at that.”

Araujo does have concerns over the 
governor’s tendency to go directly to the 
voters on issues.  “I think he could resolve 
things without making it more expensive,” 
he says.

Although he is a Democrat, Araujo believes 
that Schwarzenegger is a better friend to La-

tinos than his predecessor.  “I think Davis did 
not reach out very much to Latinos,” Araujo 
says.  “We were never comfortable with his 
positions.  We used to see him cater to a lot 
of groups and then he ran what I consider a 
very closed agenda in contrast to Governor 
Schwarzenegger.”

Araujo believes that the governor will do 
more for Latinos.  “Though I don’t know if 
he has a choice with so many Democrats 
being in the Legislature,” he says.

Alan Clayton, director of EEO for Los 
Angeles County Chicano Employees As-
sociation, believes that it is too early for a 
full assessment, but he is concerned about 
what he calls the lack of Latinos in top level 
management positions. 

“It is disappointing that he has not out-
reached and brought in many of the talented 
Latinos that would provide exemplary ser-
vice to his administration,” Clayton says.

He thinks this under-representation of La-
tinos in key positions will have negative 
impact.  “The views of Latinos will not be 
accurately reflected in decision-making,” 
he says.

If the governor’s proposed funding cuts 
to juvenile probation go through, it will 
hurt programs to keep youthful offenders 
from becoming adult criminals, according 
to Clayton.

In his area, about 4,500 youths attend camps 
and ranches that have programs designed 
to prevent recidivism.   The camps have a 
high success rate.  For a one year period, 
after leaving the program, 76 percent of par-
ticipants have not re-offended, according to 
Clayton.  “We think these are very valuable 

VIEWS from page 26

CENTER from page 9

One of the most important privileges we 
have in this country is our right to vote, 
to choose our elected representatives.  We 
have the right to confront our elected of-
ficials and require them to be accountable 
to us as an electorate.  One of the goals of 
the CLC is to provide an avenue of com-
munication for the Latino community to 
address our elected officials.  And equally 
important, we must provide an opportunity 
for the community to assess those same of-
ficials during election campaigns.  We must 

CPUC from page 6

programs and we are concerned about them 
being eliminated.”

Esther Renteria, President of Hispanic Ameri-
cans for Fairness in the Media, thinks that for 
the most part, politicians have little impact 
on the daily lives of citizens.  “They come 
and go.  Unless they send you to war, most 
of us go on living our lives as best we can,” 
she says.  “Other than getting the driver’s 
license issue reversed, I don’t see that the 
governor has had a big effect.”

Jonathan M. Sánchez, associate publisher 
of Eastern Group Publications, Inc., wants to 
wait and see the final budget before assess-
ing Schwarzenegger’s impact on Latinos.  In 
the meantime, he would definitely like to 
see more inclusiveness in all levels of the 
administration, starting at the cabinet level.  
He also wants Latinos to have more access 
to business opportunities.

“Personally, I would love to sit down with 
him and give him suggestions as part of a 
core group of business people who have 
done this with previous administrations,” 
Sánchez says.  

Such a group should include members from 
all professions, especially from publishing.  
“Publishing is important because we have 
ongoing communication with the popula-
tion across the state,” Sánchez says.  “The 
alliances we have with other ethnic [non-La-
tino] media are very important.  Together as 
a coalition, we could bring some substance 
to the table.”

Sánchez also offers advice to readers of his 
and other Latino publications.  “We need to 
make an effort to get more involved in the 
process and in the communication which 
is maintained with the administration,” he 
concluded. - LJ

CONTINUATION

The UMAP board is preparing a national 
marketing strategy and information pack-
age to assist state commissions in devel-
oping supplier diversity programs in their 
respective states and companies. 

For more information please visit the 
NARUC website at www.naruc.org  - LJ

recognize the power of the vote.  We must 
utilize the strength of our community to hold 
politicians accountable.    

The power of the CLC will be in our abil-
ity to assemble leaders from education, 
corporations, government and others so as 
to produce synergies and solutions to the 
problems that face our communities.  It is 
easy to list the problems, it is more difficult 
to find solutions, and it is Herculean to make 
those solutions work through the existing 
complex systems to become a reality. - LJ
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Joyce Esther Arredondo, member of the 
Youth Authority Board.  She has served the 
youth of the Sacramento community for 
over six years as executive director of the 
North Area Teen Center.  The center provides 
a safe haven for troubled youth with a focus 
on prevention and intervention.  She is a 
former president of the Carmichael Chamber 
of Commerce.

Michael Ramos, member of the California 
Victims Compensation and Government 
Claims Board.  Ramos, the San Bernardino 
County District Attorney, was elected in 
2002, and before that he served as a deputy 
DA since 1989.  He also served as a member 
of the school board for the Redlands Unified 
School District from 1995 to 2002.

Laura Zúñiga, of Sacramento, was appointed 
deputy director for legislation for the De-
partment of Consumer Affairs.  She most 
recently served as a senior consultant for 
the Assembly Republican Caucus where she 
handled business and education issues.

If you are interested in serving the State of 
California as an appointee visit the Gover-
nor’s website at www.governor.ca.gov and 
review and apply for current positions. - LJ

LATINOS from page 24

35th Assembly District.  The district is heavily 
Democratic and Nava will be the first Latino 
elected to the Assembly from Santa Barbara.  
Nava, an attorney, is the past president of 
the Santa Barbara Hispanic Chamber of 
Commerce and a member of the California 
Coastal Commission.

Hector de la Torre won the Democratic 
primary in the heavily Democratic 50th 
Assembly District and will succeed Assem-
blymember Marco Antonio Firebaugh who 
is the chair of the Latino Legislative Caucus.  
Hector de la Torre won over Héctor Chacón 
who is a popular community activist and 
member of a local school board in the Los 
Angeles area.

Incumbent Assemblymember Gloria Ne-
grete Mcleod won the Democratic primary 
in the 61st Assembly District but Republi-
cans believe there is an opportunity to win 
her seat.  However, the vote count shows 
Mcleod obtained about 2,000 votes more 
than her Republican challenger Alan D. 
Wagner.

Joe Baca, Jr., son of popular Congressman 
Joe Baca, easily won the Democratic pri-
mary and is almost assured of winning in 

November in the 62nd Assembly District.  
Baca Sr. was instrumental in helping his son 
win the election.  Baca Jr. will replace termed 
out Assemblymember John Longville and 
will represent the Inland Empire.

Latinos lost seats in some districts as men-
tioned before. However, not mentioned 
is the loss of Claudia Alvarez, in the 69th 
Assembly District and the right to replace 
termed out Assemblymember Lou Correa.  
Alvarez lost to Thomas J. Umberg who will 
be returning to the Legislature.

In San Diego, Lori Saldana surprised observ-
ers by winning the Democratic primary in the 
76th Assembly District.  Saldana ran against 
former Governor Gray Davis’ Chief of Staff, 
Vince Hall.  The heavily Democratic district 
assures Saldana’s victory in November.

All the other assemblymembers ran unop-
posed or without any strong   competition.  
Those include Assemblymembers, Simón 
Salinas (28th AD); Cindy Montañez (39th 
AD); Dario Frommer (43rd AD); Fabian 
Núñez (46th AD); Jenny Oropeza (55th AD); 
Ed Chávez (57th AD); Ron Calderón (58th 
AD); and Juan Vargas (79th AD). - LJ 

CONTINUATION

ELECTION from page 20
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Improved Health Necessary For Latinos
By Robert G. de Posada

As a non-profit organization focused on im-
proving the lives of Latino families across 
America, The Latino Coalition strongly be-
lieves that improving consumer access to 
quality and cheaper drugs is essential and 
necessary.  In fact, The Latino Coalition was 
very supportive of the Medicare Prescription 
Drug, Improvement and Modernization Act 
signed into law last year.  In about two years, 
full prescription coverage under Medicare 
will begin for seniors across America.  This 
historic landmark legislation tackled the is-
sue of health care coverage by providing a 
broader prescription drug benefit.

In California, the need for improved health 
care coverage is no different and perhaps 
more immediate.  According to the San 
Francisco-based Latino Issues Forum, of 
persons aged 0-64 in California:

•   3 out of 8 Latinos are uninsured com-
pared to 1 of 8 non-Latino whites;

•   Less than 5 of 10 Latinos have job-
based insurance compared with 7 
of 10 non-Latino whites and 6 of 10 
African-Americans; and,

•   The rate of Latinos enrolled in Medi-
Cal/Healthy Families is 3 times higher 
than non-Latino whites and more 
than twice as high as Asian Pacific 
Islanders.

Also, of the 300,000 children eligible for 
enrollment in California’s Healthy Families 
Program, over 66 percent of the children 
are Latino.  In addition, approximately two-
thirds of the children currently enrolled in 
California’s Healthy Families Program are of 
Latino descent. In fact, over 1.6 million Lati-
nos in California, or 18.5 percent, experience 
financial insecurity that does not afford them 
the opportunity to receive a usual source of 
care, which limits their access to primary 
and preventive care, according to the Latino 
Coalition for a Healthy California.

These facts clearly underscore that Latinos 
are disproportionately affected by a lack of 

quality and accessible health care coverage 
in California. The need for quality healthcare 
is evident in California but, unfortunately, 
drug importation supporters and enthusiasts 
are drowning it out in the State Capitol.

Supporters of drug importation are touting 
it as the panacea to protect the health of our 
Latino working families and children. But, in 
reality, it actually misses the point entirely 
and can actually end up hurting the very in-
dividuals and families that it is attempting to 
help. Drug importation is not an exclusive, 
stand-alone issue. Rather, it is a band-aid 
approach to a larger, more systemic issue at 
hand: the need to expand health care cov-
erage to the state’s uninsured with a com-
prehensive prescription drug benefit plan 
that fully covers prescription drug costs. At a 
time when California is facing a multi-billion 
dollar budget deficit with drastic cuts to es-
sential health and human service programs, 
now is definitely the time to engage in this 
larger, more thoughtful debate.

Besides being illegal in the United States, 
drug importation is not the solution to our 
problem. It actually only further detracts 
from the main issue of increased health 
care coverage and may potentially harm 
the health of our families and children. 
In fact, on March 19, 2004, Surgeon Gen-
eral Richard Carmona stated to the federal 
“Drug Importation Task Force” that what the 
American people must understand is that 
the U.S. government “cannot ensure the 
safety and efficacy of medicines that are 
purchased through this current clandestine 
system. Purchasing and using prescription 
drugs that are not produced and distributed 
under the strict safety guidelines of the FDA 
is a potential threat to Americans’ health and 
well-being.”

The Latino Coalition has conducted several 
in-house studies on drug importation and 
its negative impact on our community. 
One particular study - “The Fifth Horse-
man: The Importation of Counterfeit and 
Unsafe Prescription Drugs” - details some 

of ithe significant problems associated with 
re-importation of drugs. For example, the 
FDA acknowledges that the “increasingly 
global nature of pharmaceutical commerce 
is stretchng FDA’s safety net - foreign 
inspections are resource intensive, expen-
sive and more complicated than domestic 
inspections.” The global “black market” is 
increasingly targeting those individuals 
least able to afford the security of the FDA’s 
oversight through drug importation, namely 
low-income and people of color.

Whether our membership gets their pre-
scription drugs from Mexico, Canada, or the 
European Union, the concerns are the same 
throughout: that our Latino communities are 
getting the right drug, in the right dosage, 
and in the right way to preserve their health. 
Of course, common sense tells us that if 
people are taking mislabeled, inaccurate, or 
subpotent medications, there is a clear risk 
to their health. When our children receive 
their Measles, Mumps and Rubella vaccine, 
we should be confident that they are receiv-
ing the protection they need from a safe and 
FDA-approved drug.  As Americans, we all 
deserve the protection that the FDA currently 
provides. This protection is already afforded 
to us for drugs that originate in the United 
States; it should be the same expectation 
for drugs that are imported from out of the 
country.

It is clear that there is a lot more work ahead 
of us. We must have a larger, more thought-
ful debate in Sacramento and throughout 
the nation on how to expand health care 
coverage with a wider and more adequate 
prescription drug benefit for those currently 
uninsured populations.

By addressing broader health care coverage 
for the uninsured in California, state law-
makers can continue their track record of 
leading the rest of the nation.  - LJ

— Robert G. de Posada is President of 
The Latino Coalition. Contact us at 

www.TheLatinoCoalition.com.  
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John Garamendi was California’s first 
elected Insurance Commissioner.  He 

vowed to revolutionize the insurance indus-
try by ending discrimination and requiring 
companies to do business with Hispanics 
and other minority communities.  He was 
largely unsuccessful in his first term.  The 
Commissioner is now in his second term, 
elected by an overwhelming percentage of 
Latinos because of his strong promises, if 
given a second chance, to radically change 
the insurance industry.

By any objective standard, Commissioner 
Garamendi has so far failed to fulfill his 
promises.  Once feared by the insurance 
industry, he is now regarded by some as 
probably irrelevant.

The unanswered question is, why did a 
highly intelligent, committed and potentially 
strong leader fail in his mission to end dis-
crimination and make the industry relevant 

to the needs of Latinos and other minorities?  
There is no easy answer.  The Commissioner 
is a complicated and dedicated public official 
and his speeches are filled with statements 
denouncing the insurance industry’s failure 
to serve the public.

When Governor Schwarzenegger unfairly 
attacked drivers’ licenses for the undocu-
mented, the Insurance Commissioner was 
silent, even though he knew that Senator 
Cedillo’s bill granting undocumented work-
ers the right to secure drivers’ licenses was 
public policy and promoted safety on the 
highways.

Similarly, when the president of the Cali-
fornia Public Utilities Commission (CPUC) 
began to encourage telephone and energy 
companies to effectively service the minority 
community, Commissioner Garamendi was 
silent.  Recently, for example, the President 
of the CPUC stated his clear support for affir-
mative action and forced the CEOs of major 
utilities to a hearing promoting diversity at 
the board of directors and every manage-
ment level.  The insurance Commissioner 
has yet to consider such an effort.

There are many other puzzling examples 
of inaction.  The President of the CPUC, 
Michael Peevey, recently ordered scrutiny 
of supplier diversity programs to ensure that 
up to 25% of all contracts are awarded to 
minorities.  In contrast, Insurance Commis-
sioner Garamendi not only failed to order 
such scrutiny, he has also refused to inquire 
as to whether any insurance company has 
a supplier diversity program, much less a 
successful one.  (We are unaware of any 
successful supplier diversity programs by 
any insurance company.)

The President of the CPUC has also recently 
expressed his concern that utilities have 
failed to provide essential philanthropic 
support to the communities they serve and 
urged utilities to commit 2% of their pretax 
income to philanthropy, primarily directed 
to the poor.  This, in part, explains recent 

See INSURANCE on page 50

Insurance Commissioner John Garamendi

OPINION

The Disappearance Of California’s 
Insurance Commissioner From The 
Hispanic Marketplace
By David C. Lizárraga and Nativo López
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SMUD, Sacramento�s customer-owned electric service, provides you
reliable, affordable electricity, AND offers programs and services designed
to help save you money, electricity, and time.
Sacramento Shade� Giving you free shade trees to cool your home AND
beautify your yard.
GreenergySM � Giving you the opportunity to support the generation of
electricity from renewable resources AND make a difference to the
environment.
Your Account�Giving you the ability to manage your SMUD account by
providing on-line functions for stopping, starting or transferring service,
AND making it more convenient for you to do business with SMUD.
For more information on these and other programs and services call
SMUD at 1-888-742-SMUD (7683) or visit on-line at smud.org.
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PECG represents more than 13,000 Engineers, Architects, 
Surveyors, and related public service professionals working 
for the State of California
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Created last March to promote human 
diversity throughout the organizational 

structure of the utilities regulated by the Cali-
fornia Public Utilities Commission (CPUC), 
the California Utilities Diversity Council 
(CUDC) is establishing diversity goals in 
five target areas: governance; employment; 
procurement and banking; customer service 
and marketing; and philanthropy.

The CUDC is a collaborative of non-profit, 
private and public organizations and asso-
ciations.  It seeks to be a resource for the 
utility companies and the CPUC in the area 
of diversity.

 Vice President of Human Resources, Russell 
Jackson, of Pacific Gas & Electric Company, 
leads the committee on employment.  While 
diversity in employment has been somewhat 
successful in the lower occupational ranks, 
it is still an issue in the mid- and high-level 
occupations.

State President, Aubry Stone, of the Cali-
fornia Black Chamber of Commerce, heads 
up the committee on procurement.  Working 
with him are Julian Cañete, president and 
CEO of the California Hispanic Chambers of 
Commerce.

Deputy General Counsel, Itzel Berrio, of the 
Greenlining Institute, leads the committee 
on philanthropy.  The Greenlining Institute 
has been a leader in promoting enhanced 
philanthropy by the utility companies.

President Susan Conway, of the California 
Water Association, heads the committee 
on customer service and marketing.  The 
primary goal is to assess the multilingual 
and multicultural aspects of both customer 
service and marketing.

The CUDC is planning to showcase the utili-
ties’ diversity efforts in these five areas on 
October 19, 2004, the day before the CPUC 
hearing on diversity.

The CUDC directorate is composed of four 
individuals: Chair, José L. Pérez, publisher 
of the Latino Journal; Vice Chairs, Cynthia 
Marshall, senior vice president, regulatory, 
for SBC and Nancy Zarenda, director, Span-

ish Language Academy.  Wes Franklin, as-
sistant executive officer is the CPUC liaison 
to the Council. 

The CUDC members also 
include:
Yolanda Benson, deputy legislative sec-
retary for Governor Schwarzenegger; 
Raul Medrano, alternate to Julian Cañete 
with the California Hispanic Chambers of 
Commerce; Larry Brooks, California DVBE 
Alliance; Shawn Farrar, director of Diverse 
Business Enterprises, Sempra Energy Util-
ities; Rob Howard, Utility Workers Union 
of America; Kay Ferrier, dean of Economic 
and Work Force Development, California 
Community Colleges; Alexandra Gallardo 
Rooker; national executive board member 
of LACLAA, AFL-CIO Local 9400 and Com-
munications Workers of America; Betty Jo 
Toccoli, president of the Small Business 
Association; Patricia Kushida, president and 
CEO of the Sacramento Asian Chamber of 
Commerce; Jess Haro, chair of the Califor-
nia Hispanic Association on Corporate Re-
sponsibility; Ben Lewis, vice president of the 
California-American Water Company; Gwen 
Moore, president of GEM Communications; 
Tracy Stanhoff, president of AD Pro and the 
California American Indian Chamber of 
Commerce; Michelle Robinson, vice presi-
dent of Verizon; and, Tony Wong, principal 
engineer, Asian Business Association.  

For more information about CUDC please 
visit www.cudc.biz - LJ 

  

Michael Peevey addresses the CUDC

The kickoff meeting of the CUDC was this past March 30, 2004 in San Francisco.

CALIFORNIA UTILITIES DIVERSITY COUNCIL

Diversity Is Goal Of Utility 
Stakeholders’ Group

It was conceptualized after the CPUC held 
two public meetings last year to review the 
diversity efforts of utilities it regulates.

The CUDC goals will be reported to the 
CPUC during a special meeting scheduled 
for October 20, 2004, in Sacramento.  The 
CEOs of major utility companies are being 
invited to attend and provide remarks on 
their own company’s progress.

President Michael Peevey of the CPUC, told 
the CUDC “... I would like to suggest that 
utilities increase their level of charitable 
contributions of 2% pretax earnings with 
allocation of up to 80% of these funds to 
low-income community interests.”

Senior Vice President, Frank Quevedo, of 
Southern California Edison, heads up the 
governance and banking committee for the 
CUDC.  Quevedo recently announced the ap-
pointment of Dr. Francis Cordova, Chancel-
lor of UC Riverside, to his company’s board 
of directors.
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announcements by MCI and PG&E that they are quadrupling their 
philanthropy to minorities and the poor.  Commissioner Garamendi 
has so far taken no similar type of action.

As a result of recent Federal Reserve hearings instituted by Federal 
Chairman Alan Greenspan, Bank of America committed to $1.5 bil-
lion in philanthropy over the next ten years, mostly to the poor, 
and agreed to invest $750 billion over the next ten years in minority 
and inner city communities.  So far, Commissioner Garamendi has 
undertaken no such action.

Garamendi’s Possible Action Plan to Promote Economic Develop-
ment in Latino Communities

Should Commissioner Garamendi decide to exercise the power 
inherent in his position and meet his pledge to the Latino and other 
minority communities that he would reform the insurance industry 
and end discrimination, there are simple actions that he could take.  
He could just replicate what is now occurring among utilities and 
banks.  For example, he could:

1.  Summon, as done by the president of the California Public 
Utilities Commission, the CEOs of the largest insurance com-
panies to testify on their diversity programs, their management 
diversity, their philanthropy to minorities and the poor, and 
their investments in the minority community.

2.  Require, as has the president of the CPUC, that companies 
provide comprehensive information on their philanthropy, 

INSURANCE from page 46

management diversity, supplier diversity, executive com-
pensation, and investments in the minority community as 
part of rate proceedings.

3.  Refuse to provide rate increases to any insurance company 
that does not fully comply with his orders to end discrimina-
tion and invest in the community.

Should Insurance Commissioner John Garamendi fail to take these 
actions, there is always an alternative remedy.  The chairman of the 
Assembly Insurance Committee, Juan Vargas, could hold hearings 
on the insurance industry’s discrimination and possible legislative 
options.  One option would be to require insurance companies to 
invest a minimum of 2% of the $100 billion a year they collect in 
premiums from California in low-income communities.

The intervention of the Legislature, however, should be the last 
resort, since the Insurance Commissioner has the ability, the vision 
and the full authority to force the insurance industry to match the 
successes of the banks and utilities.  Should the Commissioner 
take action, there could be strong support among Latino voters 
for him to continue to seek higher public office.

David C. Lizárraga is president and CEO of TELACU and a member 
of the Latino Journal Editorial Board.  Nativo López is president of 
the Mexican American Political Association and national director 
of Hermandad Mexicana Latinoamericana. - LJ
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