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Publisher's Corner

Financing Education
Is A Complex Matter
 
Lt. Governor Cruz M. Bustamante 
recently hosted his Second Annual 
Education Summit.  The theme was 
financing education.  The Summit 
brought together some of the best 
and brightest people to discuss how 
education is funded, where the money 
comes from, and how it is used.  

The key question focused by the Summit is whether there is 
enough money to afford the best quality education every child 
and adult student deserves.  Other large states put more money 
into education than California, and we should closely examine 
why that is.  Summit participants brainstormed to define the best 
quality education for everyone and the marketplace needs in terms 
of skills and abilities.

The group identified key steps that stakeholders might take to 
improve the understanding of the true costs for an excellent edu-
cational system in California.

The Latino Journal is proud to have been a co-host of the 
event together with the California Department of Education, the 
California Community Colleges, the California State University 
System, the University of California and the Tomás Rivera Policy 
Institute.  Washington Mutual is commended for being the primary 
underwriter of the event and making the Summit affordable to so 
many education leaders, parents and concerned members of the 
community.

This edition of the Latino Journal also opens the world of the 
California Public Utilities Commission (CPUC) to our readers.  Mi-
chael Peevey, President of the CPUC and Commissioner Carl Wood 
provide extraordinary leadership, one in diversity and the other 
in consumer rights.  They are both model public servants who are 
careful in balancing the needs of the industries they regulate and 
the customers and public of California.

We hope you enjoy this issue of the Latino Journal and we wel-
come any comments or suggestions which can be emailed to us 
at ljoffice@latinojournal.net.  Thank you.

—José L. Pérez, Publisher
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Art Venegas, a member of the Latino 
Journal Editorial Board, recently retired as 
Sacramento’s Chief of Police, successfully 
serving in that capacity for ten years, end-
ing a 33-year career in law enforcement.

As Police Chief, Venegas implemented com-
munity policing and changed the culture 
of the department to a more community 
service orientation.  He led the department 
through major financial and personnel re-
ductions and participated in defining new 
funding sources for police and other city 
programs.  Moreover, he established a 
national reputation as an effective Police 
Chief and participated in leadership roles in 
various national law enforcement groups. 

An immigrant from Mexico at the age of 9, 
Venegas became an American citizen after 
serving three years in the United States 
Army where he toured Vietnam.  He served 
as a paratrooper with the famed “Scream-
ing Eagles” of the 101st Airborne Division 
and was awarded two Bronze Stars for 
meritorious achievement and service. 

Venegas is now CEO of his own security, 
investigation and consulting company, 
VENCO, and is Vice Chair of the Sacramento 
Hispanic Chamber of Commerce.
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US Census Data Reflect Phenomenal 
Growth
Nationally, the number of Hispanics in-
creased more than 50% in the 1990s and 
they currently account for 13.4 percent of 
the population.  This segment grew much 
faster than the population as a whole, 
reaching 38.8 million on July 1, 2002.  It is 

The political importance of Hispanics is 
soaring and so is the number of politi-

cians learning Spanish to try to tap into 
that voting bloc.  Changing demographics 
have spurred lawmakers on Capitol Hill 
and across the nation — Democrat and 
Republican, Hispanic and non-Hispanic 
— to study Spanish in their private offices, 
in classrooms, and abroad.   

World globalization, enhanced US relations 
with Latin America and Spain, and the ex-
ploding growth of Spanish-speakers in the 
United States have made it imperative not 
only for elected officials and candidates, but 
also for corporations, small businesses, ser-
vice providers and every level of state and 
federal government to be bilingual or seek 
personnel who have a working knowledge 
of the Spanish language and an under-
standing of cultural aspects.

Spanish is the official language of 20 
countries* and is spoken in a total of 43 of 
them.  It is either the third or fourth most 
spoken language in the world by nearly 
425 million people, preceded by Mandarin 
Chinese, English and possibly Hindi (SIL 
International, Ethnologue, 13th Edition).  
Spanish is the second world language as 
a vehicle of international communication 
and the third as an international language 
of politics, economics and culture (Instituto 
Cervantes).  Politically speaking, it is no 
wonder that the English-plus movement 
is on.

Sacramento, California, where one in 
every five residents is Hispanic, showed 
a remarkable 400% increase in this pop-
ulation between 1990 and 2000.  Nearly 
735,000 Hispanics now make up 21% of the 
Sacramento Demographic Market Analysis 
(Claritas 2002 Estimate).    

Su Voto Es Su Voz No Matter What 
Language You Speak
According to United States Hispanic 
Leadership Institute (USHLI), Latino voter 
registration has increased 202% since 
1972, compared to only 27% for the gen-
eral population, and Latino voter turnout 
has increased 182% since 1972, compared 
to only 25% for the general population.  In 
the 2000 presidential election, Latino voter 
turnout increased 20%, compared to only 
5% for the general population.  That same 
year, George W. Bush received 35% of the 
Hispanic vote. 

More Latinos are registering to vote and 
they are being recruited in their native lan-
guage.  The Southwest Voter Registration 
Project (SVREP), established in 1974, is 
committed to empowering Latino commu-
nities through voter registration and has 
registered over 2.2 million Latino voters 
throughout the southwest and Florida.  
According to SVREP’s President, Antonio 
González, they are “calling on the Latino 
community to not only come out and vote 
on Election Day, but to serve their com-
munities as bilingual pollsters to ensure 
that every vote counts.”  This critical voting 
segment will surely make the difference in 
2004 and beyond.

Spanish:
The Language of Politics
by Nancy Zarenda

SPANISH LANGUAGE

See SPANISH on page 35

"Pay attention to the 
Spanish language and 

strive to acquire a complete 
knowledge of it. Our future 

relations with Spain and 
Latin America will convert 

that language into a 
valuable acqusition."

—Thomas Jefferson to his 
nephew Peter Carr, 

August 10, 1787

estimated that increases in these numbers 
will be more than 1.7 million per year, 
100,000 every week, or 5,000 per day 
(Hispanic Association on Corporate Re-
sponsibility, HACR).  By 2020, Hispanics 
are expected to make up 19 percent of the 
total US population.  

California, the most ethnically and linguisti-
cally diverse state in the nation, has more 
Hispanics than any other state, numbering 
over 11 million and who make up 31.5% of 
the population.  An explosive growth rate 
is expected to continue due to new immi-
grant populations from Mexico and Central 
America, and a Hispanic baby boom.  
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SMALL BUSINESS INTEREST

the fact that SCE’s and PG&E’s costs for 
providing power have dropped significantly 
since 2001.  Why? Because the CPUC is forc-
ing SCE and PG&E customers to loan $2 
billion to large businesses in the state that 
opted to contract directly with unregulated 
power suppliers like Enron (a feature of de-
regulation known as “direct access”).

That “forced loan” lets those businesses 
delay payment for the high-priced power 
the state bought for them during the crisis 
before they left to become direct access 
customers.  It also means SCE’s recent 
proposal to cut its rates this summer is 
not nearly as good for small businesses 
as it should be.  That’s because SCE would 
be able to cut small business rates signifi-
cantly more if the CPUC weren’t forcing 
those small businesses to loan $2 billion 
to direct access customers.

California’s small businesses are still 
suffering from the hangover asso-

ciated with the electricity crisis of 2001 in 
the form of significantly higher electricity 
rates - rates that do not show any sign of 
coming down in the near future.

The California Public Utilities Commission 
(CPUC) increased rates for Southern Califor-
nia Edison (SCE) and Pacific Gas & Electric 
(PG&E) customers by an average of 4 cents 
per kilowatt hour.  As a result, California’s 
electricity rates are among the highest in 
the nation and they are significantly higher 
than the rates paid by in-state municipal 
utility customers and electricity users in 
neighboring states.

While the rate hikes were caused by out-of-
state power generators who successfully 
manipulated California’s energy market, 
rates have stayed artificially high despite 

Only about 20,000 of the more than one 
million small and medium size businesses 
in this state (less than 2%) are served by 
direct access electricity providers.  Yet, the 
remaining 98% will be forced to continue 
paying artificially high electricity rates to 
keep direct access customer rates low.  In 
SCE’s territory, the CPUC decision will cost 
a small business customer using 100,000 
kilowatt hours per month about $7,200 in 
the first year alone.

One of the reasons why small businesses 
are being asked to foot a larger share 
of the enormous costs associated with 
deregulation is that they do not have a 
strong voice in how energy policy is made 
in the Legislature or the CPUC.  That’s why 
SB 521 was introduced to allow groups rep-
resenting small business customers to be 
compensated for taking part in, and contrib-
uting to decisions made at the CPUC.

Groups representing homeowners and 
renters have been able to represent and 
protect themselves effectively, in large part 
because they can receive the “intervenor 
compensation” that SB 521 will allow for 
small business groups.

Small businesses are the heart of the Cali-
fornia economy and a major source of jobs 
and taxes in this state.  They reaped none 
of the illusory benefits of energy deregula-
tion, yet, the CPUC is asking them to foot 
the bill associated with its enormous costs.  
That has to stop.  Small business owners 
deserve a voice and they deserve the reli-
ability, fair treatment and stable, cost-based 
rates that effective regulation provides.

SB 521 was signed into law by Governor 
Gray Davis on September 3, 2003.  For a 
copy of the bill visit www.leginfo.ca.gov/
bilinfo.html and download a PDF file. - LJ

Lack of Voice at CPUC Hurts 
Small Business Owners
by State Senator Debra Bowen (D-Redondo Beach)

Governor Gray Davis Addressed California Hispanic 
Chambers of Commerce

Governor Gray Davis spoke to over five-hundred Latino business leaders at the 
California Hispanic Chambers of Commerce (CHCC) 24th Annual Convention about 
workers compensation, the controversial Prop. 54 and other matters of importance 
to the Latino business community.  

“As independent businesses, you know how tough it is,” Gov. Davis said.  “Costs 
are exploding and the system is like an old broken down car.  It needs a complete 
overhaul.”

“My vision for California is opportunity for every Californian, not the few, not even 
the many, but everybody,” Gov. Davis said.  “We are a state with many faces, many 
races.  I don’t care whether your parents were born in Monterey, California or Mon-
terrey, Mexico.”

CHCC has more than 60 local chambers of commerce throughout the state with a 
representation of more than 400,000 Hispanic owned businesses.  - LJ
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SOCIAL JUSTICE

ditions so deplorable and the threats of vio-
lence so significant at colonies established 
in Pinotepa Nacional, Oaxaca and Minizo, 
Guerrero, that colonists, “decided to aban-
don the colony en masse, making a painful 
23-day journey on foot to Acapulco.”6

Even when economic pressures had waned, 
states nonetheless pressed forward.  As late 
as December 1941, then California State 
Governor Olson assisted Los Angeles 
Supervisor John Anson Ford to renew its 
repatriation program.7  Following the attack 
on Pearl Harbor, however, California shifted 
gears from economic hysteria against per-
sons of Mexican descent to wartime hys-
teria against persons of Japanese descent 
in advocating the “voluntary evacuation” 
of all persons of Japanese descent8 — a 
precursor to the internment of the Japanese 
community during World War II. 

The internment experience of the Japa-
nese community is one that is now widely 
known.  However, education about, and 
reparations for the internees stems solely 
from the grass roots political and social 
campaign of the Japanese community in 
the 1970s.  In response to that advocacy, 
Congress created the Commission on 
Wartime Relocation and Internment of 
Civilians which submitted a report entitled 
“Personal Justice Denied,” following exten-
sive archival research and public hearings.9  
As a result, Congress passed the Civil Lib-
erties Act of 1988, providing for an official 
apology and a fund to pay $20,000 each to 
eligible individual.10

The findings and conclusions set forth in 
“Personal Justice Denied” reveal striking 
parallels between the forced repatriations 
in the 1930s and the forced internment in 

On July 15, 2003, the California Senate 
Select Committee on Citizen Participa-
tion conducted a hearing entitled, The 
Unconstitutional Deportation and Coerced 
Emigration of Legal Residents and U.S. 
Citizens of Mexican Descent, to explore 
the repatriation programs carried out 
during the Great Depression.  Although 
“repatriation” historically refers to the vol-
untary return to the country of one’s birth, 
the hearings revealed that the expulsion 
of approximately two million persons of 
Mexican descent from the United States 
was anything but voluntary. 

The alleged impetus for the repatriation 
programs was the Great Depression. 
Local, state and national officials were 
bombarded with demands “to curtail the 
employment of Mexicans” and that they 
“be removed from the relief rolls and 
shipped back to Mexico.”1  In response, the 
federal government initiated the first raids 
in 1931,2 abducting persons of Mexican 
descent from public places without regard 
to citizenship or legal status. Capitalizing 
on the climate of terror, California’s Los 
Angeles County Board of Supervisors em-
barked on its own “repatriation” campaign, 
transporting tens of thousands of people 
every month by train from Union Station 
to the El Paso/Mexico border.3  

California’s repatriation program was so 
sophisticated that it served as a model for 
other states, such as Michigan, Texas and 
Colorado.4  And although similarly cast as 
voluntary, official reports reveal examples 
of passengers attempting to escape the 
trains, only to be tracked down and forced 
across the border.5   People were resettled 
in colonies situated on barren land, the con-

the 1940s.11  First, euphemisms such as 
“repatriate” and “evacuee” were utilized 
to characterize the programs as voluntary.12  
Second, each relocation program had its 
origin in socio-economic hysteria, with 
the Great Depression and war fears pro-
ducing “irrational but emotionally powerful 
reactions to people whose ethnicity”13 cast 
them as the enemy.  Third, each originated 
in California, with anti-Mexican hysteria 
originating with then California Governor 
C.C. Young, the Los Angeles Board of 
Supervisors, and many local authorities 
clamoring for the removal of Mexicans 
and anti-Japanese hysteria originating 
with California Governor Olson, Attor-
ney General Warren, Mayor Bowren of 
Los Angeles and many local authorities 
clamoring for the removal of  Japanese.14  

Fourth, and most significantly, almost two-
thirds of the relocates were United States 
citizens and “almost all of the remaining 
were permanent residents”15 and making 
this “an American issue” as to both classes 
of conduct.  

To obtain parallel results, i.e., an apology, 
reparations, and atonement, for the traves-
ties inflicted upon the Mexican community 
during the Depression, similarly requires a 
grassroots political and social campaign.  
Legislation has been introduced in the Cali-
fornia Senate calling for the establishment 
of a state fact-finding commission. The 
California Legislature has also submitted 
a joint resolution calling for Congress to 
establish a federal fact-finding commission. 
With support, the Select Committee’s hear-
ing on this shameful episode of our nation’s 
history can serve as the catalyst not only 
to rectify the injustices of the past, but 
also to prevent the irrational targeting of 

Mexican American Citizens 
Deported To Mexico By 
Los Angeles County In 1930s 
by State Senator Joseph Dunn (D - Garden Grove) 

See DEPORTED on page 43
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LATINAS

Latinas Work To Enhance 
Their Political Influence

Republican Assemblywoman Bonnie Gar-
cía’s youthful demeanor and high energy 
make her a natural for speaking to Latinas 
about getting engaged in politics.

Hispanas Organized for Political Equal-
ity (HOPE), provided the opportunity for 
Latinas to meet García and many other 
important Latino and Latina legislative 
leaders during their annual Latina Action 
Day in Sacramento.

Along with García, the HOPE participants 
met several legislators from the district and 

with Democrats Governor Gray Davis, As-
semblymember Marco Antonio Firebaugh, 
and State Senator Martha Escutia.

According to HOPE founder, María Contre-
ras Sweet, Secretary of Business, Transpor-
tation and Housing, this event offers Latinas 
a unique opportunity to understand how 
government works; how important public 
policy issues are formulated; and how they 
might be able to participate in civic affairs 
thus increasing the number of Latinas who 
are elected to public office.

Ten of the 25 Latino legislators are Latinas 
who represent the Bay Area, Central Valley, 
Los Angeles and Imperial Valley.

Although García is the only Republican La-
tina, her politics cross over and she works 
effectively with the other Latino legislators 
on policies that affect everyone.  Just as the 
other Latina members do, García is com-
mitted to showing the way to other Latinas 
who aspire to enter public service.  

Please visit their website at www.latinas.org 
- LJ      
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THE WHITE HOUSE

The President’s Advisory Commission 
on Educational Excellence for Hispanic 

Americans released its final report during 
an event at Hialeah-Miami Lakes Senior 
High School near Miami, Florida.  Members 
of the commission were joined at the event 
by Latin recording artist Jon Secada, who is 
also a graduate of the high school.

The report, “From Risk to Opportunity: 
Fulfilling the Educational Needs of His-
panic Americans in the 21st Century,” 
is the result of an extensive, 18-month 
review and represents the most compre-
hensive plan to date aimed at closing the 
educational achievement gap for Hispanic 
Americans — now the nation’s largest mi-
nority group.

Final Report of the White House 
Advisory Commission on Education 
Excellence For Hispanic Americans
Report focuses on closing the achievement gap for Hispanic Americans

Nancy Zarenda, former 
Commissioner with the 
California Commission on 
Teacher Credentialing, 
congratulates Leslie Sánchez 
who headed up the President’s 
Advisory Commission on 
Education Excellence for 
Hispanic Americans.   Sánchez 
had just completed a briefing 
at the National Association 
of Latino Elected Officials 
(NALEO) in New Mexico.

The White House Advisory Commission on Education Excellence For Hispanic Americans 
had many townhall meetings throughout the United States including this one in Huntington 
Park, California. 

President George W. Bush led the creation 
of the “No Child Left Behind Act” in 2001. 

See WHITE HOUSE on page 46

President Bush formed the commission in 
October 2001 to develop an action plan to 
close the education achievement gap for 
Hispanic Americans.  The commission heard 
from more than 1,600 parents, teachers and 
experts and found a deepening crisis that 
affects all Americans.

One of every three Hispanic American stu-
dents fails to complete high school and only 
10 percent of Hispanic Americans graduate 
from four-year colleges and universities.  
This not only threatens to leave behind yet 
another generation of Hispanic children, but 
also could limit mobility in the labor force, 
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SB 60
Drivers License 
for Immigrants

Senator Cedillo led the 

fight to give immigrants the 

opportunity to support their 

families and enhance public 

safety on the road.

Organize to Protect SB 60
by Senator Gilbert Cedillo (D-Los Angeles)

In 1993, Governor Wilson signed legislation 
prohibiting immigrants from applying for 
California drivers’ licenses.  Not only did 
this legislation jeopardize public safety for 
all Californians, it also ended the DMV’s 
sixty-five year policy of allowing all immi-
grants to apply for licenses. 

Throughout my first Assembly campaign in 
1997, I promised voters in my district that I 
would sponsor legislation to improve public 
safety by reinstating driving privileges for 
all immigrants as a means to increase driver 
safety, responsibility, and accountability.  
For the past five years, I authored three 
pieces of legislation, AB 1463, AB 60 and 
SB 60, to reinstate this valuable provision.  

The first bill, AB 1463, laid the foundation 
for all future efforts and created a broad-

based coalition of unlikely allies, including 
labor, business, insurance, agriculture, 
local governments, media, and religious 
and community groups focused on public 
safety.  The second bill, AB 60, followed 
this model, but encountered numerous 
difficulties including the 9/11 terrorist at-
tacks.  AB 60 served to broaden the coalition 
and this issue became more acceptable to 
legislators and the public.

The third bill (SB 60) was the charm.  Our 
efforts were re-energized by an even 
broader and stronger coalition of labor, 
law enforcement, local governments, reli-
gious organizations and leading community 
organizations. 

The basic principles which allowed our ef-
forts to continue to build momentum were 

building a diverse statewide coalition of 
organizations with large constituencies; 
allowing local organizations to be led and 
be accountable for organizing their commu-
nities; and forming partnerships with cities 
and counties across California to pass reso-
lutions in support of local efforts.  Finally, 
we all remained committed to our message 
and the primary purpose of SB 60 was to 
improve public safety for all Californians.  
By accomplishing these tasks, we were able 
to work with Governor Davis in order to 
secure a signature. 

When SB 60 was signed by Governor Da-
vis, I, along with our many coalitions and 
supporters as well as the over 500,000 
Californians who sent letters to my office, 

See SB 60 on page 43

TRAFFIC  SAFETY
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Society of Newspaper Editors that monitors 
how well the networks are doing when it 
comes to diversity,” said González.  “We 
urge the network news chiefs to adopt the 
same openness about their employment 
record that the majority of local television 
and radio stations have been practicing 
for years.”

The report was prepared by Serafín Mén-
dez-Méndez, an Associate Professor and 
Chair of the Department of Communication 
at Central Connecticut State University in 
New Britain, Connecticut, and Diane Alve-
rio, a communication consultant and co-
owner of Baldwin/Alverio Media Marketing, 
a media research, marketing and public 
relations firm.  Alverio is past president 
of NAHJ.

Visit NAHJ’s web site at www.nahj.org to 
print out a copy of the report or call NAHJ at 
(202) 662-7143 if you would like it faxed.

Reprinted from El Sol, a publication of 
the California Chicano News Media Asso-
ciation based in Los Angeles, Spring 2003, 
www.ccnma.org, Julio Moran, Editor.  - LJ

Despite the spectacular growth of the 
Latino population over the past decade, 
Latinos continued to be marginalized on 
the evening newscast of ABC, CBS, NBC 
and CNN in 2001, according to the National 
Association of Hispanic Journalists (NAHJ) 
Seventh Annual Network Brownout Report 
released in January.

The report found that out of about 16,000 
stories that aired in 2001, only 99 (0.62 per-
cent)  were about Latinos.  In 2000, out of 
16,000 stories, only 84 (0.53 percent) were 
about Latinos.

“The network’s dismal record of cover-
ing the nation’s fastest-growing minority 
group undermines the information needs 
of all U.S. residents and distorts the public 
discourse so necessary for any demo-
cratic society,” said NAHJ President, Juan 
González, a columnist with the New York 
Daily News.

For the second consecutive year, the pro-
tests over the military bombings in Vieques 
Island in Puerto Rico was the largest story 
topic, with 25 stories.  After Vieques, the 

largest story topics were government (15), 
migration (11) and sports (11).

The report found significant improvements 
in the percentage of Latinos interviewed 
in Latino-related stories.  Of the 99 stories 
about Latinos that aired, 67 featured inter-
views with Latinos.  In 2001, out of 84 sto-
ries, 31 featured interviews with Latinos.

The Network Brownout Report included a 
qualitative analysis of Latino-related news 
stories.  It found that stories about Latinos 
frequently used the image of the border 
to suggest a divide between the Latino 
and non-Latino populations and to define 
Latinos as illegal immigrants.

NAHJ believes that the lack of newsroom 
diversity is a major reason why there con-
tinues to be a lack of Latinos on the evening 
news.  But NAHJ has no idea how many 
Latinos work at the networks.

“Network jobs are among the most impor-
tant and coveted positions in television, yet 
we have no regular public survey similar 
to those from the Radio-Television News 
Directors Association or from the American 

Study Finds Latinos Still 
Marginalized In Network News

LATINOS IN NETWORK NEWS

Fuentes-Michel Heads Up
Student Aid Commission
by John D. Beedy

 Obtaining a higher education in California 
is a huge requirement nowadays.  Statistics 
for low income families are alarming.  These 
families often feel that they are not eligible 
to acquire the means to obtain a higher edu-
cation for their children.  However, having 
a low income does not necessarily mean 
it is an impediment in attaining higher 
education.  For many, it is the motivation 
to succeed.

Diana Fuentes-Michel once was part of a 
low income family.  Her dedication to suc-
ceed has led her to be appointed to serve as 
the Executive Director of the California Stu-
dent Aid Commission (CSAC), effective May 
of 2003.  The CSAC administers California’s 

multi-million dollar Cal Grant program that 
enables thousands of students annually to 
attend college.  In addition, it oversees the 
activities of its non-profit student loan ser-
vices auxiliary, EdFund.

Previously, she served as the Vice Chancellor 
of Governmental Affairs with the California 
Community Colleges Chancellor’s Office.

Fuentes-Michel was well-aware  of the edu-
cational opportunities the State of California 
provided.  The Senate Fellowship Program 
proved a fast-track for Fuentes-Michel’s 
career.  “A good mentor said, ‘there is a 
great fellowship program in the California 
legislature called the Senate Fellowship 

Program.’  I came up to Sacramento to 
interview.  I got the Senate fellowship.”

Later, as a 1979 California State Senate 
Fellow who is a member of the national 
Jesuit Honor Society, Alpha Sigma Nu, 
she graduated from Loyola Marymount 
University in Los Angeles with a Bachelor 
of Arts degree in History and Chicano stud-
ies.  Fuentes-Michel also holds a Master of 
Arts degree in Government from California 
State University, Sacramento.

See STUDENT AID on page 43 
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California 
Telecommunications
Industry: Its Impact On 
The Latino Community
by Adrian Pérez, President, Latino Journal

TELECOMMUNICTIONS

California’s telecommunications industry 
continues to be in flux.  State decision-

makers are repeatedly asking the question: 
“Is competition in the marketplace work-
ing, and are consumers benefiting as they 
should?”

Since May of 2002, the California Public 
Utilities Commission (CPUC) has granted 
new telecom providers an enormous 
subsidy to offer local phone service.  The 
CPUC allowed these companies to rent 
access to local phone networks at prices 
significantly less than what it actually costs 
to provide the service.  In exchange for this 
opportunity, these companies promised to 
add new jobs and make investments in 
infrastructure in California.  

More than a year later, Californians are still 
waiting for the promised jobs and increased 
investment.  In fact, the state is seeing just 
the opposite.  The lack of investment has 
had a negative impact on Latino/Latina 
small businesses in California.  Our state’s 
decision-makers should be concerned.

In the past two years, California has lost 
more than 14,000 telecommunications jobs, 
a majority of which were union employees.  
Instead of investing in California’s telecom-
munications network and its workers, com-
panies such as AT&T and MCI WorldCom 
have simply pocketed the fat profit margins 
they earn on local service.  

When telecommunications companies 
fail to invest in California and its workers, 
it hurts all of us, especially when labor 
suffers.  Unions have long been a staple 
in the Latino community, providing good-
paying jobs and a sense of security to our 
families.  

Since unions have also given our com-
munity a voice,  It is shameful that so 
many telecommunications providers op-
erating in California do not employ union 
employees. Instead, they punish those who 
do by forcing them to cut union jobs, this 
is unacceptable.

Following this lack of investment in infra-
structure, California is also seeing a de-
crease in investment in the communities.  
Local telephone companies contribute tens 
of millions of dollars a year to community-
based organizations and initiatives.  Much 
of this outreach in California goes toward 
the Latino community as well as other 
minority groups.  

Telecommunications companies should be 
committed to ensuring that all Californians 
have access to telecommunications tech-
nology. That means investing in infrastruc-
ture to bring high-speed Internet access 
to inner-city schools and advanced fiber 
optic services to rural communities alike.   
Moreover, telecommunications investment 
ensures a reliable, highly advanced technol-
ogy infrastructure that attracts and keeps 
businesses in California.  

The negative impact of the current whole-
sale pricing system, affects jobs, invest-
ment, local communities, and the state’s 
overall economy.  The issue has sparked 
strong reactions throughout the state.  The 
Governor recently signed into law, Assem-
bly Bill 1389, a bill that requires all utilities 
to report annually to the state’s policy 
committees and the CPUC on their levels 
of job and infrastructure investment in the 
state.  At the local level, forty-two cities from 
across California have passed resolutions 
calling for the same disclosures.  AB 1389 
and the forty-two city resolutions signal 
that California will no longer accept the 
empty promises from companies.  Rather, 
California expects companies competing in 
its lucrative marketplace to play the role of 
a good corporate citizen and return invest-
ment back into the state.

California is known as the golden state of 
opportunity and the birthplace of technol-
ogy.  But the state is now at a crossroads 
within the telecommunications industry.  
Decisions made today may benefit the 
state’s telecom consumers for generations 
to come, or they may stymie technological 
innovation and further weigh down the 
state’s economy.  Californians and its Latino 
community are watching. - LJ
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Consumers’ Action Network (UCAN), based 
in San Diego, “About 1 in 30 (1.2 million) 
are concerned with their service and very 
few people actually complain.  Consumers 
don’t complain to the CPUC because they 
think the CPUC can’t help,” he said. 

Carl Wood agrees.  “Almost no one com-
plains.  The CPUC has limited staff, we are 
available only certain hours, we do not have 
the capacity to communicate with all lan-
guages consumers speak.  On the surface 
it sounds okay but most people have issues 
with their phones.  Even sophisticated legis-
lators don’t complain.  Cramming is down 
due to enforcement actions but billing dis-
putes continue to rise which was reflected 
in the testimony we received,”  he said.

Margaret Reiter, a supervising Attorney 
General with the Department of Justice in 
San Francisco also agrees.  “There are a 
lot of problems,” she said.  “There are is-
sues with unfair competition prosecution; 
advertising that does not fully disclose 
the real terms and conditions or does not 
inform the consumer their devices can’t be 
used in certain places; the so many cents 

CPUC Commissioner Carl Wood Issues 
Final Draft of the Telecommunications 
Consumers Bill of Rights

Adrian Pérez, President of the Latino 
Journal, and Carl Wood, Commissioner 
of the CPUC, attended a Sacramento 
Hispanic Chamber of Commerce dinner.

TELECOMMUNICATIONS

Cynthia Marshall, Sr. Vice President for 
Regulatory and Constituency Relations 

at SBC California describes Carl Wood as 
“A consumers’ Commissioner on the 
California Public Utilities Commission 
(CPUC).”    

Last July, Commissioner Wood issued the 
final draft of his proposed Telecommunica-
tions Consumer Bill of Rights, which details 
the fundamental consumer rights that all 
communications service providers must 
respect.  It also includes a set of consumer 
protection rules all carriers must follow to 
protect those rights.  The final decision may 
be made in October or November of this 
year.  This includes the rights to:

1.  Receive clear and complete informa-
tion about rates, terms and conditions 
for available products and services, 
and to be charged only according to 
the rates, terms and conditions upon 
which they have agreed. 

2.  Select their services and vendors, 
and to have those choices respected 
by industry.

3.  Protection from unauthorized use 
of their records and personal infor-
mation, and to reject intrusive com-
munications and technology. 

4.  Participate in public policy proceed-
ings, to be informed of their rights and 
what agencies enforce those rights, 
and to have effective recourse if their 
rights are violated. 

5.  Receive accurate and understandable 
bills for products and services they 
authorize, and to fair, prompt and 
courteous redress for problems they 
encounter. 

6.  Receive equal treatment to all other 
similarly situated consumers, free of 
prejudice or disadvantage.  

7.  Have the safety and security of their 
persons and property respected by 
carriers. 

“This Bill of Rights is the most compre-
hensive set of consumer protection rules 
for telecommunication consumers in the 
country,” said Commissioner Wood.  “The 
state of Virginia just started.  With the rap-
idly changing face of the telecommunica-
tions industry, these rights are essential to 
protect consumers and to allow the CPUC to 
evenhandedly enforce such protections.”

How did it all start?  As a new Commis-
sioner, Mr. Wood was reading through staff 
reports to try to familiarize himself with is-
sues before the CPUC.  He came upon a 
staff report that proposed a consumer bill of 
rights for the rapidly growing telecommun-
ications industry.  

“It was a simple idea addressing support 
from consumers,”  Wood said. “Now more 
than half the people have cell phones and 
the issues people have with the carriers 
became more important.” he said.

The CPUC receives numerous telecom-
muncations complaints from consumers, 
including cramming, slamming, billing 
disputes and others.  While the number of 
complaints has dropped slightly over the 
last seven years, the number of complaints 
for each type has changed dramatically.  The 
“other” category has dropped from a high 
of over 17,000 consumer complaints to 
about 9,000 over the same period.  How-
ever, “billing disputes” increased dramati-
cally from about 8,000 in 1995 to about 
22,000 complaints in 2001.  

While over 15 million people have a com-
munications device in California, the num-
ber of consumer complaints registered with 
the CPUC appears to be low.  However, ac-
cording to Michael Shames from the Utility 

See WOOD on page 22
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CONTINUATION — TELECOMMUNICATIONS

WOOD from page 20

per minute but with other costs included in 
small print,” she continued.

“There are also problems with consumer 
privacy and sharing of the information used 
to market.” Reiter said.   “Now, either the 
Department of Justice or the District Attor-
ney has to bring an action to make correc-
tions.  This makes it clear, it is illegal.  This is 
important for business and consumers and 
will allow the industry to compete fairly.  
Now they hide,” she concluded.

CPUC staff has recommended specific 
consumer protection measures.  Utilities 
and interested parties were invited to 
submit comments and a full spectrum of 
stakeholders have done so.  Those repre-
senting the telecommunications utilities 
are generally opposed to the staff report’s 
rights and rules and other measures, while 
consumer representatives were generally 
supportive, however, there were exceptions 
on both sides.  The CPUC invited the public 
to 20 public participation hearing sessions 
in 13 locations throughout the state dur-
ing the summer of 2000.  More than 1,200 
people took time to attend one of the public 
sessions and more than 300 made public 
statements.  Another 2,000 individuals 
responded and made their views known 
by letter or e-mail.  The CPUC has taken 
careful steps to obtain as much input and 
direction as possible from both the industry 
and consumers.

Today, the CPUC poised to determine if 
there is a consensus on the five member 
CPUC to approve the Telecommunication 
Consumer Bill of Rights for California.  The 
consumer rights order will likely be chal-
lenged.  “I expect a legal challenge primarily 
by the wireless telephone industry,” Wood 
said.  “They are alleging all kinds of illegal 
irregularities.  They are throwing everything 
they can on the procedures.  They could go 
for an injunction to block the order from 
being implemented,” he said.

The key concern for the wireless industry 
appears to be the cost for implementing 
the Bill of Rights.  

“It will cost a lot less than the carriers are 
saying it will cost,” said Wood, “What are 

the costs to consumers? It is impossible 
to quantify.  The industry studies are not 
valid and confirmed.  The carriers should 
assign a phone number where they [the 
consumers] can get a hold of someone 
to discuss a billing problem.  The current 
system wastes time for consumers.  What 
is a consumer’s time worth?  The Califor-
nia Small Business Association has been 
a real strong supporter.  The Bill of Rights 
applies only to small business with 20 lines 
or fewer, not big businesses.  Disclosure 
is the center of everything, if you don’t 
know, you are not protected.  There is a 
disconnection between what people sign 
up for and what they get billed for,” Woods 
concluded.

Shames says, “The wireless industry has 
inflated their costs and used scare tactics, 
they ignore the benefits to those costs.”  He 
also believes the proposed Bill of Rights will 
enhance competition in the wireless indus-
try that will then help keep costs low.

The proposed rules are supported by State 
Senator Debra Bowen (D - Redondo Beach), 
who chairs the Senate Utilities Committee 
and Sarah Reyes (D-Fresno), who chairs the 
Assembly Utilities and Commerce Com-
mittee and it is moving forward without 
legislative opposition, according to Wood.

“The National Regulatory Research Institute 
found people had higher level of consumer 
contacts with phone companies than any 
other utility,” said Reiter.

“Non-cellular carriers have been very active 
and a lot of their concerns have been taken 
into account,” Wood said.  

“We have partnered with Commissioner 
Wood even it if means fighting some bat-
tles.  This is a good thing for consumers, a 
refreshing change.  Implementation would 
take nine months once the decision is made, 
so these companies will be reviewing 
systems and what will be problematic,” 
Marshall said.

The consumer protection safeguards, 
detailed in the Bill of Rights, include such 
issues as carrier disclosure; marketing 
practices; service initiation and changes; 
prepaid calling cards and services; deposits 
to establish or reestablish service; billing; 
billing disputes; late-payment penalties, 
backbilling and prorating; tariff changes, 
contract changes, transfers, withdrawals 
and notices; service termination; privacy; 
CPUC Consumer Affairs Branch requests for 
information; and emergency 911 service.

The rules apply to all forms of telecommun-
ication services: local and long-distance, 
wireline and wireless, and prepaid phone 
card services.  Hundreds of companies are 
certified by the CPUC to do business in 
California.

This proceeding will remain open to con-
sider whether the Commission should im-
plement a telecommunications consumer 
education program, and if so, how it should 
be structured; whether to curtail the Com-
mission-sanctioned limitation of liability; 
and whether additional rules are needed 
requiring that communications directed at 
consumers be in languages other than Eng-
lish.  Commissioner Wood’s Draft Decision 
on the Telecommunications Consumer Bill 
of Rights is scheduled to appear for a vote 
on the Commission’s upcoming agenda.  
For more information visit the CPUC’s 
website at www.cpuc.ca.gov  - LJ

“The current system wastes 
time for  consumers.  
What is a consumer’s 

time worth?”

—Commissioner Carl Wood
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COMMUNITY NEWS

Dealing With Unauthorized 
Long Distance Service Changes

Proposition 54: Bad for California’s 
Education, Health and Business

If you believe your long distance service 
was switched without your knowledge 
and consent (“slammed”), the following 
information may help you resolve your 
complaint:  

1.  Call your local phone company and 
ask that you be switched back to your 
original long distance carrier. Explain 
that you were switched without your 
authorization and that you dispute 
the charges made by the new long 
distance carrier.  Ask the local carrier 
to subtract from your bill any fees 
charged for switching to a different 
long distance carrier.

2.  Call the unauthorized long distance 
carrier and tell them you did not 
authorize the switch and ask for a 
copy of the authorization so you can 
determine on what basis the company 
made the switch. 

    If the unauthorized carrier’s charges 
are higher than the rates your chosen 
long distance carrier charges, you may 
want to consider offering to settle with 
the unauthorized carrier, if the unau-
thorized carrier credits the excess 
charges on your local phone bill. The 
long distance carrier you chose may 
be willing to help you figure the dif-
ference in rates on your calls.

3.  Write to the California Public Utilities 
Commission (CPUC) and the Federal 
Communications Commission (FCC) 
to let them know about the unau-
thorized switch.

If you do not get this problem resolved 
within a reasonable amount of time, call 
your local carrier and ask for their assis-
tance in resolving the matter.

The following terms may be of some use to 
you in finding a solution to your problem:

a.  PIC (Primary Interexchange Carrier), 
the technical term used to describe 
your long distance carrier.

California education leaders know how 
children from each racial, ethnic and 
gender group fare in school because of 
information that is collected.  Proposition 
54 would prohibit the collection of such data 
if the effort led by University of California 
regent Ward Connerly to create a “color-
blind” government and end what he calls 
the archiac practice of classifying people by 
race, succeeds.

The proposition would prohibit the state 
from gathering information on race, ethnic-
ity or national origin.  It also would stop 
California from collecting racial information 
from vendors doing business with the 
state, prospective students at Universities 
of California, California State Universities 
and Community Colleges.

“Proposition 54 will definitely hurt educa-
tion because the educators will not be al-
lowed to analyze the impact of education 

policies on certain students,” said David 
Hernández, a member of the Board of 
Directors for the California Teachers Asso-
ciation.  “That is why the California Teach-
ers Association, the health industry, and 
business groups are adamantly opposed 
to  Proposition 54,” he said.

A cross-section of Democrats and Repub-
licans are also opposed to this proposition 
including Lt. Governor Cruz M. Bustamante, 
Governor Gray Davis, Actor Arnold Schwar-
zenegger, and scores of elected officials 
including at least one corporation, Pacific 
Gas & Electric Company.

“By separating students by race in the data, 
educators can see through misleading sta-
tistics,” said Kevin Gordon, executive direc-
tor of the California Association of School 
Business Officials.  “In some districts,” for 
example, “it would appear that a school 
was successful, but when you looked 

closer, we discovered the system was fail-
ing Hispanic, African American and other 
minority children.”

Similar concerns are aired by leaders in the 
health industry who say the initiative would 
alter their ability to research and determine 
strategies unique to race and ethnicity for 
disease prevention.

State and local law enforcement officials 
also came out against the proposition.  
Racial profiling information could not be 
collected to determine if inappropriate be-
havior in law enforcement is occuring.

Few opinion leaders believe Proposition 
54 is a good thing for Californians.  Court 
rulings will determine if the proposition will 
be on this year’s ballot.

Latino leaders throughout California are 
urging a “NO” vote on Proposition 54.  
-  LJ

See LONG DISTANCE on page 40
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Bustamante’s 
2nd Annual
Education Summit

COVER STORY

The California public has indicated through surveys that educa-
tion is its number one public policy priority.  This has not gone 

unnoticed by state officials who work through the complexities to 
solve the problems of the state’s education system.

Lieutenant Governor Cruz M. Bustamante hosted his Second An-
nual Education Summit to address strategies for assuring the edu-
cational success of every student, and to examine and dissect the 
education budget in California and answer some key questions.

The Summit participants were joined by some of the best and 
brightest minds in California who were eager to exchange ideas 
and opinions regarding the current financial status of California’s 
education system.

Of the many exceptional presentations made at the Summit, Dona 
Boatright, Interim Vice Chancellor of the California Community 
Colleges, spoke of The Real Cost Project.  Issued last March, The 
Real Cost Project builds a model of an excellent educational system 
driven by defining standards and characteristics for a college.  The 
results of the model are comprehensible and vivid for policymak-
ers.  The Real Cost of $9,200 per student is based upon direct indi-
cators of quality, derived for the particular needs of the uniquely 
diverse student body of the California Community Colleges.  It also 
includes the broad and critical mission of the colleges in support of 
economic and social success of the state and its communities. 

The report compares California’s financial investment in education 
to all other states.  In 2001-2002, California ranked 35th in the nation 
compared to 41st just five years earlier.  However, other large states 
spend far more, and of the nine largest states California ranks low-
est in spending per student.  Other findings include: 1) California is 
at the top in teacher salaries but almost last in pupil-teacher ratio; 2) 
California has a higher capacity to increase education funding but 
is below average in efforts to fund education; and, 3) California’s 
school enrollments continue to grow.  In 2001-02, California had 
the third highest student-to-teacher ratio in the country.

“Last year, the state Legislature passed a bill to create the Cali-
fornia Quality Education Commission,” said California Schools 
Superintendent of Public Instruction, Jack O’Connell.  “The goal 
of the Commission is to provide state policymakers with the tools 
necessary so that the vast majority of pupils can meet academic 
performance standards established by the state.  The California 
Department of Education is providing the primary support for the 
establishment of this commission and I am fully committed to its 
success,” O’Connell said, addressing all the participants.

See BUSTAMANTE on page 28
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COMMUNITY BULLETINS

Consumers who buy prepaid telephone 
calling cards in California have the 

right to get information about the service 
and rates before they buy the card, and 
are entitled to good service and answers 
to their questions after they buy. Here at a 
glance are things consumers have a right 
to know about prepaid calling cards.

ADVERTISEMENTS. If the company makes 
any claims about the rate (such as “only 5 
cents a minute”) or the amount of service 
(“100 minutes”), the advertisement must 
tell you if the rates or service amounts are 
limited to calls to certain places. These ads 
also must tell you if additional charges or 
fees apply to the advertised offer.

ON THE CARD. The card itself must iden-
tify the company and its toll-free customer 
service number. If the card requires an au-
thorization code or toll-free access number 
to be used, those must be printed on the 
card. If there is an expiration period of less 
than one year, that policy or date must also 
be on the card.

WITH THE CARD/AT THE STORE. The card 
or its packaging must fully disclose the 
following information and the information 
must also be on display where the cards 
are sold:

America’s Hispanic publishers launched 
their 2004 campaign by releasing the 

6th Edition of the Hispanic Scholarship 
Directory in Washington D.C.

“As Hispanic publishers, we take pride in 
effectively communicating with our com-
munity.  It’s entirely appropriate for our 
industry to lead in building a more literate 

Making the Right Connection With 
Prepaid Calling Cards 

*   The value of the card, and all fees, 
surcharges and access fees for calls 
within the US.

*   For international calls, if all rates 
and charges are not listed, then the 
company’s highest rates and charges 
must be shown.

*   Minimum per-call charges. For ex-
ample, calls less than 10 minutes will 
be charged for 10 minutes.

*   “Rounding up” times. That is, it must 
tell you how many more minutes or 
seconds will be charged. For example, 
on a call 1 minute and 1 second long, 
will the time you are charged for be 
rounded up to 2 minutes, 1 minute 
and 1 second, 1 minute and 6 sec-
onds, or something else.

*   Policies for refunds, recharges and 
expiration.

*   A toll-free customer service number.

LANGUAGES. If a language other than 
English is used in the advertisements or for 
the dialing instructions, all the information 
described above must be available in that 
language where the cards are sold and on 
the packaging.

CUSTOMER SERVICE. Customers must 
have access to a 24-hour toll-free customer 
service number that will take and respond 
to complaints. Service must be available 
in all of the languages the company uses 
in its advertisements. Customers must be 
able to call the customer service number 
about problems with the card or to find out 
about the rates, fees, refund and expiration 
policies. The company may not charge for 
the calls to customer service.

REFUNDS. If the customer asks for a re-
fund because of unreasonable problems 
connecting calls, such as noise on the 
line, or disconnections, the company 
must promptly refund at least the amount 
remaining on the card.

PAYPHONE CHARGES. If there is a sur-
charge for using the card at a payphone, the 
company does not have to list that charge 
with the card if the charge is announced at 
the start of the call, and the consumer is 
given time to hang up without a fee.

Consumers who have a complaint about 
a business they believe is not complying 
with the state phone card law (Business and 

and better educated America by doing what 
we do best: publishing the information 
that families need.  Together we can make 
a better America,” said Eddie Escobedo, 
Sr., Chairman of the Board of the National 
Hispanic Press Foundation and publisher 
of Las Vegas’ largest Spanish language 
newspaper, El Mundo.

According to the Census Bureau, 10% of all 
students enrolled in college are of Hispanic 
origin while only 6% graduate with a four-
year degree.  For more information about 
the newly released scholarship directory 
visit: www.scholarshipforhispanics.org - 
LJ

Hispanic Publishers Release 
Scholarship Directory

See CONNECTION on page 40
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Moreno Works to 
Make Sure All 
Customers Are Served 
Sahra Moreno, a market advisor for the 

Gas Company, works to reach potential 
customers who live on limited incomes, 
have medical issues or need to improve 
weatherization in their homes for the sake 
of energy efficiency.

“Many people are surprised that the Gas 
Company is out there reaching out,” says 
Moreno.

“We have signed up 600,000 people who 
qualify for these programs since 1983.  Last 
month we signed up 38,000 new custom-
ers,” she said.

Southern California Gas Company (referred 
to as the Gas Company) tries to reach the 
potential extra 500,000 customers that are 
still eligible but who have not signed up.

“We place advertisements in local com-
munity newspapers, send messages in 
customer bills and participate in community 

Sahra Moreno, Market Advisor for the 
Gas Company in Los Angeles.

events to get the information out there,” 
Moreno continued.  “It is a total community 
outreach where we leverage with all our 
employees who are trained to provide this 
important information to these potential 
customers,” she said.

“Our multilingual call center provides infor-
mation in English, Spanish, Chinese, Korean 
and Vietnamese and is working to expand 
the number of languages,” Moreno said.

One of the progams offered is the California 
Alternate Rates for Energy (CARE) that is 
designed to reach four-person households 
with incomes below $32,000.  For those 
who qualify, they see a reduction of 20% 
in their gas bill.  This program is paid by a 
minimal surcharge for all customers.

“CARE is mandated by the California Public 
Utilities Commission and we report monthly 
on our progress,” Moreno said. - LJ
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EDUCATION SUMMIT CONTINUED

“Together with the Lieutenant Governor and all of you, we are 
committed to finding a long-range plan to adequately fund educa-
tional programs to meet the needs of access, and reach the level of 
quality that our students deserve, and that the future of our great 
State demands,” stated Thomas J. Nussbaum, Chancellor of the 
Community Colleges.

“We gather in Sacramento as we search for solutions that can pre-
serve access and quality for over 400,000 students at the California 
State University.  There is no question that as we keep reducing our 
budgets at the 23 campuses, at some point the traditional mission 
of access at California State University will be affected.  Californians 
and our business community rely on the California State University 
as the backbone for university-trained, graduate-ready students 
to move into the workforce at every level of our economy.  The 
California State University is also the point of entry for the majority 
of first generation college graduates.  This is where we really make 
a difference,” stated Charles B. Reed, Chancellor of The California 
State University System in his welcome letter.

Reed continued, “At California State University we stand ready to 
work with our partners in higher education to soften the impact of 
successive budget reductions.  As you deliberate today, I cannot 
help but think of the words of Benjamin Franklin as he prompted 
his colleagues to work together, ‘Gentleman’ he said, ‘we can hang 
together or most assuredly, we will hang separately.’  It is time to 
hang together as we face the challenges of the budget not just 
today but tomorrow.  Your conference can bring forth the solutions 
for all of education and higher education to work together and 
fashion the best possible outcomes given our circumstances.”

“As the state struggles to emerge from a succession of difficult 
budgetary cycles, the ongoing question of how resources are 
allocated to K-12 and higher education will become ever more 
critical,” stated Richard C. Atkinson, President of the University of 
California.  “While California’s student population is expected to 
grow considerably through 2010, the fiscal outlook for the next few 
years indicates that funding the college education of these students 
will place considerable challenges on the State, the University of 
California, the other segments of public higher education, and 
families throughout California.  We cannot afford to fail at the job 
of financing public education in a way that preserves opportunity 
for the next generation of Californians,” Atkinson concluded.

Other distinguished speakers included: Assemblymember Carol 
Liu (D-Los Angeles); Antonio Manning, Vice President of Corporate 
Giving and Community Relations for Washington Mutual; Stephen 
Levy, Director and Senior Economist for the Center for Continu-
ing Study of the California Economy; Saeed Ali, Chief of Staff to 
Assemblymember Manny Díaz (D-San Jose); Kevin Gordon, Ex-
ecutive Director of the California Association of School Business 
Officials; David Hernández, member of the Board of Directors for 
the California Teachers Association; Allan Zaremberg, President 
and CEO of the California Chamber of Commerce; Nancy Zarenda, 
former Commissioner of the California Commission on Teacher 
Credentialing; Daniel Weintraub, Public Affairs Columnist for the 

BUSTAMANTE from page 25
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Sacramento Bee; Fred Tempes, Director of the Comprehensive 
Schools Assistance Program; Rick Pratt, Assistant Executive 
Director, Governmental Relations, California School Boards As-
sociation; Roy Romer, Superintendent of the Los Angeles Unified 
School District; Rick Simpson, Policy Director for the Speaker of 
the Assembly, Herb Wesson; Virginia Victorín, Corporate Giving 
Fund Manager for Washington Mutual in California; Mary Perry, 
Deputy Director for EdSource; Jan Owen, Manager of the Western 
Region of Government Relations for  Washington Mutual; Dr. David 
Hayes Bautista, Professor, School of Medicine, UCLA; Dr. Alexander 
González, President, CSU Sacramento and Jorge Haynes, Director 
of External Relations for the CSU Chancellor’s Office.

The Summit concluded with the development of an action plan to 
provide adequate funding for an excellent educational system in 
California.  A steering committee, composed of representatives of 
key stakeholder groups, will closely review and finalize the draft 
for public distribution.

The event was underwritten by Washington Mutual and co-spon-
sored by Allstate Insurance, California School Boards Association, 
California Teachers Association, SBC, Wells Fargo, State Farm Insur-
ance, The Boeing Company, UC Davis Health System, Commerce 
Printing Services, Community Resources Project, Inc., and Frank 
Solomon Properties.

Joining the Lieutenant Governor as co-hosts were the California 
Department of Education, the California Community Colleges, the 
California State University System, the University of California, the 
Tomás Rivera Policy Institute and the Latino Journal.

For a copy of the program and speakers visit  www.latinojournal.net 
in the “Events” section. - LJ

Thank You! -- Lt. Governor’s 2nd Annual Education Summit Steering Committee
Co-Chair José L. Pérez, Publisher, Latino Journal Co-Chair Adriana Sánchez Ochoa, Lt. Governor’s Office

Saeed Ali, Chief of Staff, Assemblymember Manny Díaz Antonio Manning, Vice President, Washington Mutual

Yolanda Benson, Legis. Advocate, CA Chamber of Commerce Dennis Meyers, Association of CA School Administrators

Dona Boatright, Interim Vice Chancellor, CA Community Colleges Dr. Victoria P. Morrow, Vice Chancellor, CA Community Colleges

Lupita Córtez, Deputy Legis. Secretary, Governor’s Office Dr. Shelton Duruisseau, Executive Dir., UC Davis Health System

Adrian Pérez, President, Latino Perspectives Stephanie M. Farland, Staff, CA School Boards Association

Araceli Ponce-García, Director of Advertising, Latino Journal Isabelle García, Advocate, CA Teachers Association

Dr. María S. Quezada, Exec. Director, CA  Association for Bilingual Education Jorge Haynes, Assistant Chancellor, CA State University

Francisca Sánchez, San Bernardino County Superintendent of Schools David Hernández, Board Member, CA Teachers Assn.

Cristina T. Huezo, Policy Analyst, National Council of La Raza Matthew Siverling, Staff, Lt. Governor’s Office

José Huizar, Board Member, Los Angeles Unified School District Virginia Victorín, Corporate Giving Fund Manager, Washington Mutual

David C. Lizarraga, CEO, TELACU Sal Villaseñor, Senior Legis. Advocate, CA School Boards Association

Jonathan Macaranas, Corporate Giving Pgm. Mgr., Washington Mutual Jo Anne Yee, Program Director, CA School Boards Association

Nancy Zarenda, former Commissioner, CCTC Sherri Orland, Legislative Analyst, CA Department of Education

COVER STORY
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IDENTITY THEFT

Identity Theft:
When Bad Things Happen To Your Good Name

In the course of a busy day, you might 
write a check at the grocery store, charge 

tickets to a ball game, rent a car, mail your 
tax returns, call home on your cell phone, 
order new checks or apply for a credit card. 
Chances are you do not give these everyday 
transactions a second thought. But some-
one else could.

The 1990s spawned a new variety of crooks 
called identity thieves. Their stock in trade is 
your everyday transaction. Each transaction 
requires you to share personal information: 
your bank and credit card account numbers; 
your income; your social security number 
(SSN); or your name, address and phone 
numbers.  An identity thief co-opts some 
piece of your personal information and 
appropriates it without your knowledge to 
commit fraud or theft.  An all-too-common 
example is when an identity thief uses your 
personal information to open a credit card 
account in your name.

Identity theft is a serious crime. People 
whose identities have been stolen can 
spend months or years – and thousands of 
dollars – cleaning up the mess the thieves 
have made of their good name and credit 
record. In the meantime, victims may lose 
job opportunities, be refused loans for edu-
cation, housing, cars, or even be arrested 
for crimes they did not commit. Humiliation, 
anger and frustration are common feelings 
victims experience as they navigate the ar-
duous process of reclaiming their identity. 

Perhaps you have received your first call 
from a collections agent demanding pay-
ment on a loan you never took out – for 
a car you never bought. Maybe you have 
already spent a significant amount of time 
and money calling financial institutions, 
canceling accounts, struggling to regain 
your good name and credit. Or maybe your 
wallet’s been stolen, or you’ve just heard 
about identity theft for the first time on the 
nightly news, and you’d like to know more 
about protecting yourself from this devas-
tating crime. This information is for you.

The Federal  Trade Commission (FTC), work-
ing with other government agencies and 
organizations, has produced information to 
help you guard against and recover from 
identity theft. Can you completely prevent 
identity theft from occurring? Probably 
not, especially if someone is determined 
to commit the crime. But you can minimize 
your risk by managing your personal infor-
mation wisely and cautiously.

If you have been a victim of identity theft, 
call the FTC’s Identity Theft Hotline toll-free 
at 1-877-IDTHEFT (438-4338). Counselors 
will take your complaint and advise you 
on how to deal with the credit-related 
problems that could result. In addition, 
the FTC, in conjunction with banks, credit 
grantors and consumer advocates, has de-
veloped the ID Theft Affidavit to help victims 
of ID theft restore their good names. The ID 
Theft Affidavit, a form that can be used to 
report information to many organizations, 
simplifies the process of disputing charges 
with companies where a new account was 
opened in your name. For a copy of the 
ID Theft Affidavit, see page 29 or visit the 
ID Theft Website at www.consumer.gov/
idtheft.

The Hotline and Web site give you one place 
to report the theft to the federal government 
and receive helpful information. The FTC 
puts your information into a secure con-
sumer fraud database where it can be used 
to help other law enforcement agencies and 
private entities in their investigations and 
victim assistance.

HOW IDENTITY THEFT OCCURS
From a consumer complaint to the FTC, 
February 22, 2001:

“My wallet was stolen in December 1998. 
There’s been no end to the problems I’ve 
faced since then. The thieves used my iden-
tity to write checks, use a debit card, open 
a bank account with a line of credit, open 
credit accounts with several stores, obtain 
cell phones and run up huge bills, print 

fraudulent checks on a personal computer 
bearing my name, and more. I’ve spent the 
last two years trying to repair my credit re-
port (a very frustrating process) and have 
suffered the ill effects of having a marred 
credit history. I’ve recently been denied a 
student loan because of inaccurate infor-
mation on my credit report.” 

Despite your best efforts to manage the 
flow of your personal information or to 
keep it to yourself, skilled identity thieves 
may use a variety of methods - low- and 
hi-tech - to gain access to your data. Here 
are some of the ways imposters can get 
your personal information and take over 
your identity.

How identity thieves get your personal 
information: 

1.  They steal wallets and purses contain-
ing your identification and credit and 
bank cards. 

2.  They steal your mail, including your 
bank and credit card statements, pre-
approved credit offers, telephone 
calling cards and tax information. 

3.  They complete a “change of address 
form” to divert your mail to another 
location. 

4.  They rummage through your trash, or 
the trash of businesses, for personal 
data in a practice known as “dumpster 
diving.” 

5,  They fraudulently obtain your credit 
report by posing as a landlord, em-
ployer or someone else who may have 
a legitimate need for — and a legal 
right to — the information. 

6.  They get your business or personnel 
records at work. 

7.  They find personal information in your 
home. 

8.  They use personal information you 
share on the Internet. 

9.  They buy your personal information 
from “inside” sources. For example, 

See ID Theft on page 34
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CPUC Checks On Diversity 
Efforts of Utility Companies

PUBLIC UTILITIES

The California Public Utilities Commission (CPUC) held a public 
hearing on the issue of diversity in utilities last July in San Fran-

cisco, California.  The purpose of the hearing renewed the CPUC’s 
commitment to diversity, specifically to General Order 156 created 
in 1988 before Proposition 209 prohibited racial preferences in 
employment, procurement and education.  Last June,  the Latino 
Journal interviewed CPUC president Michael Peevy, who shared 
his view of the purpose of the hearing.  Here is what he said:

LJ: Please tell us what you are trying to accomplish with the 
hearing.

Peevey: You are talking about the July 22 hearing where we looked 
at two things, basically, women, minority and disabled veterans 
programs.  And how utilities are doing in terms of diversity, em-
ployment, their own employment of people, not just at the entry 
level but including senior management.  My own feeling is that the 
state’s effort in this area and commitments that were made going 
back to the 1970’s to get these programs going, in part, due to the 
leadership of then Assemblymember Gwen Moore who was head 
of the Utilities Committee in the State Assembly, have lagged a bit 
in all that in the last several years.  So, I am very committed in this 
area and I want to get renewed attention and interest.  One way of 
doing that is to bring the issue to fore in a public setting like we did, 
by inviting senior representatives of all the major utilities.  What 
I am interested in as president of this commission is expanding 
our efforts in outreach and maximizing opportunities in terms of 
achieving diversity in the California workplace and in terms of 
minority and women business enterprises and expanding utilities’ 
roles in purchasing business services, the whole, everything from 
architectural to accounting services, all those kinds of things.  So, 
that is what is motivating us.

LJ: So, your intent is to try to get a renewed commitment, if you 
will, from the utilities companies?  Or is it for the benefit of the 
CPUC?  Or is it for the benefit of the groups that you feel ought to 
be looking at the employment and procurement opportunities?

Peevey: Well, it is for the benefit of the Latino and the minority 
communities, the African American community and so forth.  I’d 
like to see out of this come an expanded commitment.  Many of 
the utilities in California do very well, but they do vary in terms of 
their performance, very frankly.  The Greenlining Institute puts an 
annual grading, gives people A’s, B’s, C’s in this area.  I think it’s 
instructive to say that we are not exactly guided by that, we are 
not.  But, I would like to see everybody get A’s and B’s.  So, it’s util-
ities themselves and how they purchase and I am very concerned.  
Some very big companies like SBC manage to do this across the 
board without what is called “exceptions.”  Others exempt certain 
categories, they say “Well, there aren’t enough African American 
architects so we are not going to have a program in that area.”  
Well, some companies have figured out how to do that and I want 
to see fewer exceptions and more achievements.

LJ: The Hispanic Association for Corporate Responsibility looks 
at corporate responsibility in four areas.  One is governance, the 
extent the board of directors look like, in this case, the rate pay-
ers.  The second is procurement, is it proportional to the business 
demographics that are out there?  Third is philanthropy, and they 
discovered this to be a weak point in that corporations give very 
little to the Latino community based organizations in California.  
Fourth is employment, do their workers look like the rate payers 
from clerical to executives?  Could these be benchmarks that you 
would consider?  In reviewing General Order 156, it really doesn’t 
spell out what the standards are.

Peevey: Yes, I am very interested in this area.  In gover-
nance, that’s not just the board of directors though, it is also senior 
management in those companies, and I will talk about the CPUC 
itself in a moment.  That’s an important consideration, how well 
they do there.  I think we ought to come up with methods on how 
they can achieve better and that means carrots and also sticks if 
they don’t.  That means how well management does in terms of 
promoting diversity should be a factor in their evaluation.  That 
goes to governance and senior management in companies in the 
pipeline.  Then we have the other things you said, procurement 
and charitable contributions.  Too often in the past the charitable 
contributions have reflected the biases of the senior management 
that has been almost exclusively Anglo.  When I say biases, I don’t 
mean it in a bigoted sense, it's been support for the operas and 
cultural institutions and all of that, which is fine, but I’d like to see 
greater proportionality in that.  That’s my personal feeling.  I don’t 
know if all my colleagues share that view.  I think I’d like to see 
greater charitable contributions.  I am appalled about such low 
levels of charitable contributions, so companies under our purview 
make in aggregate and in proportion by which money is distributed.  
So those things you said are all areas of interest.  I don’t know if we 

See PEEVEY on page 40

President of the CPUC Michael Peevey initiates “En Banc” 
hearing on diversity.
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U.S. Bank and the United States Hispanic Chamber of Commerce have joined up to create ��������� to help your
small business grow and be successful. We have made a commitment to lend more than one billion dollars over the
next five years to small businesses in high-growth markets throughout the nation. Our joint goal is to provide access
to financing to Small Businesses. It is our aim to provide resources that will help you prepare for the loan process,
assistance from a qualified banker and access to many other financial resources.

U.S. Bank offers a broad range of credit solutions
•  From $10,000 Line of Credit to $4 million  SBA Real Estate Loan
•  Unsecured and secured credit facilities
•  Variety of credit products - Lines of Credit to Leases to Term Loans
•  Solutions are also available for larger corporate customers with more complex needs
•  Special credit facilities are also available for uniquely qualified small businesses, ask us about SBA products.

U.S. Bank is proud to work with the USHCC to help you maximize the resources we can offer as a team. We’ll help
you get there. Because that’s the way it should be and that's how we’ll succeed - together. Of course, U.S. Bank can
help with all your other financial needs as well from checking and savings to cash management tools. U.S. Bank has
the business banking products to help you today as well as tomorrow.
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CONTINUATION

ID Theft from page 30

an identity thief may pay a store em-
ployee for information about you that 
appears on an application for goods, 
services or credit.  

How identity thieves use your personal 
information: 

    1. They call your credit card issuer 
and, pretending to be you, ask to 
change the mailing address on your 
credit card account. The imposter then 
runs up charges on your account. Be-
cause your bills are being sent to the 
new address, it may take some time 
before you realize there’s a problem. 

2.  They open a new credit card account, 
using your name, date of birth and 
SSN. When they use the credit card 
and do not pay the bills, the delin-
quent account is reported on your 
credit report. 

3.  They establish phone or wireless 
service in your name. 

4.  They open a bank account in your 
name and write bad checks on that 
account. 

5.  They file for bankruptcy under your 
name to avoid paying debts they have 
incurred under your name, or to avoid 
eviction. 

6.  They counterfeit checks or debit cards, 
and drain your bank account. 

7.  They buy cars by taking out auto loans 
in your name. 

MINIMIZE YOUR RISK
“I’m tired of the hours I’ve spent on the 
phone and all the faxing I’ve had to do. 
When will it be over?”  From a consumer 
complaint to the FTC, March 13, 2001 

“Tomorrow is Sunday so we won’t get 
any notices, but I’m not looking forward to 
Monday’s mail.”  From a consumer com-
plaint to the FTC, November 13, 2001

While you probably cannot prevent identity 
theft entirely, you can minimize your risk. 
By managing your personal information 
wisely, cautiously and with an awareness 
of the issue, you can help guard against 
identity theft.

What Can You Do Today?

Order a copy of your credit report from 
each of the three major credit reporting 
agencies every year. Make sure it is ac-
curate and includes only those activities 
you have authorized. The law allows credit 
bureaus to charge you up to $9.00 for a copy 
of your credit report.

Credit Bureaus
Equifax — www.equifax.com 

To order your report, call: 1-800-685-1111 
or write: P.O. Box 740241, Atlanta, GA 
30374-0241 

To report fraud, call: 1-800-525-6285 and 
write: P.O. Box 740241, Atlanta, GA 30374-
0241 

Experian — www.experian.com 

To order your report, call: 1-888-EXPERIAN 
(397-3742) or write: P.O. Box 2104, Allen TX 
75013 

To report fraud, call: 1-888-EXPERIAN 
(397-3742) and write: P.O. Box 9532, Allen 
TX 75013 

TransUnion www.transunion.com 

To order your report, call: 800-916-8800 or 
write: P.O. Box 1000, Chester, PA 19022. 

To report fraud, call: 1-800-680-7289 and 
write: Fraud Victim Assistance Division, 
P.O. Box 6790, Fullerton, CA 92834-6790

Place passwords on your credit card, bank 
and phone accounts. Avoid using easily 
available information like your mother’s 
maiden name, your birth date, the last four 
digits of your SSN or your phone number, 
or a series of consecutive numbers. When 
opening new accounts, you may find that 
many businesses still have a line on their 
applications for your mother’s maiden 
name. Use a password instead.

Secure personal information in your home, 
especially if you have roommates, employ 
outside help or are having service work 
done in your home. 

Ask about information security procedures 
in your workplace. Find out who has access 
to your personal information and verify that 
records are kept in a secure location. Ask 
about the disposal procedures for those 
records as well.

Maintaining Vigilance
By checking your report on a regular basis 
you can catch mistakes and fraud before 
they wreak havoc on your personal financ-
es. Do not underestimate the importance of 
this step. One of the most common ways 
that consumers find out that they are vic-
tims of identity theft is when they try to 
make a major purchase, like a house or a 
car. The deal can be lost or delayed while 
the credit report mess is straightened out. 
Knowing what is in your credit report allows 
you to fix problems before they jeopardize 
a major financial transaction.

Do not give out personal information on the 
phone, through the mail or over the Internet 
unless you have initiated the contact or are 
sure you know who you are dealing with. 
Identity thieves may pose as representa-
tives of banks, Internet service providers 
(ISPs) and even government agencies to get 
you to reveal your SSN, mother’s maiden 
name, account numbers and other identi-
fying information. Before you share any 
personal information, confirm that you 
are dealing with a legitimate organization. 
You can check the organization’s website 
as many companies post scam alerts when 
their name is used improperly, or you can 
call customer service using the number 
listed on your account statement or in the 
telephone book.

Guard your mail and trash from 
theft. 
Deposit outgo-
ing mail in 
post office 
collection 
boxes or at 
your local 
post office, 
rather than in 
an unsecured 
mail-
box.  

Prompt-
ly remove mail from your mailbox.  If you 
are planning to be away from home and can 
not pick up your mail, call the U.S. Postal 

See ID Theft on page 38
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It is no longer wise to take the Hispanic vote for granted and both 
major parties are scrambling to harness this huge and influential 
segment of voters. The GOP is reaching out to Hispanics by funding 
intensive Spanish language lessons for party leaders in key states, 
translating Republican Web sites around the country and providing 
bilingual printed materials.  House Democrats and their staffers 
are brushing up on their Spanish on the Hill with a video course 
offered by USDA Graduate School in an effort to better serve their 
constituents.  Democratic presidential hopefuls recently conducted 
a bilingual debate—each using his best Spanish on national tele-
vision. Speaking Spanish has become a necessity and priority for 
those working to connect with Hispanics, to gain the voting edge 
and sway party affiliations.

SPANISH from page 6

“The political importance of Hispanics 
is soaring and so is the number of 

politicians learning Spanish to try to tap 
into that voting bloc.  Changing 

demographics have spurred lawmakers 
on Capitol Hill and across the nation — 
Democrat and Republican, Hispanic and 
non-Hispanic — to study Spanish in their 

private offices, in classrooms, and abroad.”  

“It is no longer wise to take the 
Hispanic vote for granted and both 

major parties are scrambling to harness 
this huge and influential segment of voters.”

—Nancy Zarenda 
Spanish Language Specialist
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The Spanish language and Hispanic cultures have permeated North 
America and it is heartening to experience the recognition that 
Hispanics have been here and continue to come looking for the 
same opportunities that our forefathers sought many years ago.   
Hispanics not only add votes at the polls, but also value and en-
richment to our nation’s social, economic and political existence.  

* Argentina, Bolivia, Chile, Colombia, Costa Rica, Cuba, Domini-
can Republic, Ecuador, El Salvador, Guatemala, Honduras, Mexico, 
Nicaragua, Panama, Paraguay, Peru, Puerto Rico, Spain, Uruguay, 
and Venezuela.

Nancy Zarenda is the director and owner of the Spanish Language 
Academy in Sacramento.  She is a California court certified in-
terpreter, POST certified instructor, and executive director of the 
International Education Council.  Ms. Zarenda is the editor of the 
Latino Journal, serves on the Advocacy  Committee of the National 
Association of Judicial Interpreters and Translators, and the UC 
Davis Health Systems Community Advisory Board.  She can be 
reached by email at:  SLAAmerica@aol.com - LJ

SPANISH from page 6

Spanish is the Preferred Language
A 2002 “National Survey of Latinos” conducted by Pew Hispanic 
Center and the Henry J. Kaiser Family Foundation found that almost 
half of Hispanics living in the United States speak mostly Spanish.  
According to Roslow Research Group, Spanish language commer-
cials were more persuasive and more effective at creating aware-
ness than English language commercials, even among bilingual 
Hispanics.  Although many Hispanics speak English, numerous 
marketing surveys indicate that they prefer to do business and 
have more trust in people and organizations that communicate 
with them in their language—Spanish.  
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Fifty Hispanic Chambers Convened in 
August at the Most Successful and 
Exciting Convention to Date.

HISPANIC CHAMBERS

California is about to surpass Texas’ 
bragging rights as to who has the 

biggest, best attended and most profitable 
state Hispanic chamber organization.

Elizabeth Bustos, Chairwoman of the San 
Diego Hispanic Chamber of Commerce  was 
excited to have hosted, to date, the most 
successful California Hispanic Chambers 
of Commerce (CHCC) State Convention in 
August of 2003. 

The state convention gave Bustos an ex-
cellent chance to showcase the ability of 
the San Diego Hispanic businesses.  

“They have an outstanding reputation of 
getting things done,” said Julian Cañete, 
President and CEO of the CHCC based in 
Sacramento. 

The annual event gathered over 50 of 
the 62 Hispanic chambers that represent 
over 400,000 Hispanic business owners in 
California.  Hispanics represent the fastest 
growing segment of businesses in the state 
and in the country.

“The annual convention gave us an oppor-
tunity to inform all our chamber leaders of 
legislative issues that we are pursuing on 
their behalf in Sacramento, enhance their 

procurement opportunities, and continue 
to develop a stronger grassroots orga-
nization,” Cañete said.

“We had the participation of Governor Gray 
Davis, Lt. Governor Cruz Bustamante, Insur-
ance Commissioner John Garamendi, U.S. 
Senator Barbara Boxer, State Senator Liz 
Figueroa, and Assemblymember Juan Var-
gas at our convention,” Cañete concluded.

“Our big sponsors this year included Wells 
Fargo, SBC, Kaiser Permanente, California 
State Automobile Association, State Farm, 
Washington Mutual, U.S. Bank, General 
Motors, just to mention a few,” Cañete said 
proudly.

“Our members came to the convention 
to network and create relationships to 
do business, whether it is to sell or buy.  
Many of our sponsors come because they 
understand that Hispanic business is huge 
in California and it is growing real fast.”  

“The business owners came to do business, 
get contracts, establish key relationships, 
learn how they can be more successful and 
how to get access to capital.  We provided 
training on how to get SBA lending and ac-
tually making contacts with other business 
owners throughout the state ... learn what is 
working and what is not,” Cañete said.

The CHCC delegates also elected Melinda 
Guzmán Moore to another term as Chair of 
the Board of Directors.  She ran unopposed.  
Also elected were Henry Mendoza, a well-
respected certified public accountant from 
Orange county, to the post of Treasurer.  

Melinda Guzmán Moore, was re-
elected as Chairwoman of the Board 
by the CHCC delegates.

See CHAMBER on page 40

Jess Haro at the CHCC golf tournament.

Over 800 attendees participated in work-
shops and networking sessions during the 
three days.   A trade show was also held on 
Friday afternoon and part of Saturday. 

“The San Diego Hispanic Chamber was the 
main host and successfully worked to mar-
ket the convention in the San Diego region  
by pulling in key business owners who are 
interested in creating business-to-business 
relationships,”  Cañete said.  “Elizabeth Bus-
tos, Robert Villareal and Javier Corona, Vice 
President for the region, played a role in this 
year’s convention.”  

“As a result of the convention’s success, 
San Diego will get more exposure in the 
community, enhance their prestige and, of 
course, get to keep a portion of the revenue.  
This chamber has over five hundred mem-
bers,” Cañete continued.

Laura Watts, SBC, and Julian Cañete, 
President of the CHCC
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Service at 1-800-275-8777 to request a vaca-
tion hold.  The Postal Service will hold your 
mail at your local post office until you can 
pick it up or are home to receive it. 

To thwart an identity thief who may pick 
through your trash or recycling bins to 
capture your personal information, tear 
or shred your charge receipts, copies 
of credit applications, insurance forms, 
physician statements, checks and bank 
statements, expired charge cards that you 
are discarding, and credit offers you get in 
the mail. 

Before revealing any personally identify-
ing information (for example, on an ap-
plication), find out how it will be used and 
secured, and whether it will be shared with 
others.  Ask if you have a choice about the 
use of your information. Can you choose to 
have it kept confidential? 

Never carry your SSN card; leave it in 
a secure place.  
Give your SSN only when absolutely neces-
sary.  Ask to use other types of identifiers 
when possible. If your state uses your SSN 
as your driver’s license number, ask to sub-
stitute another number. 

Carry only the identification information 
and the number of credit and debit cards 
that you’ll actually need.

Pay attention to your billing cycles. Follow 
up with creditors if your bills do not arrive 
on time. A missing credit card bill could 
mean an identity thief has taken over your 
account and changed your billing address 
to cover his tracks. 

Be wary of promotional scams. Identity 
thieves may use phony offers to get you to 
give them your personal information.

Keep your purse or wallet in a safe place 
at work.

A Special Word About Social Security 
Numbers.
Your employer and financial institution 
will likely need your SSN for wage and 
tax reporting purposes. Other businesses 
may ask you for your SSN to do a credit 
check, like when you apply for a loan, rent 
an apartment, or sign up for utilities. Some-
times, however, they simply want your SSN 

for general record keeping. You don’t have 
to give a business your SSN just because 
they ask for it. If someone asks for your 
SSN, ask the following questions: 

Why do you need my SSN? 

How will my SSN be used? 

What law requires me to give you my 
SSN? 

What will happen if I don’t give you my 
SSN? 

Sometimes a business may not provide you 
with the service or benefit you’re seeking 
if you don’t provide your SSN. Getting 
answers to these questions will help you 
decide whether you want to share your 
SSN with the business. Remember – the 
decision is yours. 

The Doors and Windows Are Locked, 
but . . .
You may be careful about locking your 
doors and windows, and keeping your per-
sonal papers in a secure place. Depending 
on what you use your personal computer 
for, an identity thief may not need to set foot 
in your house to steal your personal infor-
mation. SSNs, financial records, tax returns, 
birth dates, and bank account numbers may 
be stored in your computer – a goldmine to 
an identity thief. The following tips can help 
you keep your computer and your personal 
information safe.

Update your virus protection software 
regularly, or when a new virus alert is 
announced. Computer viruses can have a 
variety of damaging effects, including in-
troducing program codes that causes your 
computer to send out files or other stored 
information. Be on the alert for security re-
pairs and patches that you can download 
from your operating system’s website.

Do not download files sent to you by strang-
ers or click on hyperlinks from people you 
don’t know. Opening a file could expose 
your system to a computer virus or a pro-
gram that could hijack your modem. 

Use a firewall program, especially if you 
use a high-speed Internet connection like 
cable, DSL or T-1, which leaves your com-
puter connected to the Internet 24 hours a 
day.  The firewall program will allow you to 
stop uninvited guests from accessing your 

computer. Without it, hackers can take over 
your computer and access your personal 
information stored on it or use it to commit 
other crimes.

Use a secure browser – software that en-
crypts or scrambles information you send 
over the Internet – to guard the security 
of your online transactions. Be sure your 
browser has the most up-to-date encryp-
tion capabilities by using the latest version 
available from the manufacturer. You also 
can download some browsers for free over 
the Internet. When submitting information, 
look for the “lock” icon on the browser’s 
status bar to be sure your information is 
secure during transmission. 

Try not to store financial information on 
your laptop unless absolutely necessary. If 
you do, use a strong password – a combina-
tion of letters (upper and lowers case), num-
bers and symbols. Do not use an automatic 
log-in feature which saves your user name 
and password so you don’t have to enter 
them each time you log-in or enter a site.  
And always log off when you’re finished.  
That way, if your laptop gets stolen, it’s 
harder for the thief to access your personal 
information. 

Before you dispose of a computer, delete 
personal information. Deleting files using 
the keyboard or mouse commands may 
not be enough because the files may stay 
on the computer’s hard drive, where they 
may be easily retrieved. Use a “wipe” 
utility program to overwrite the entire 
hard drive. It makes the files unrecover-
able. For more information, see Clearing 
Information From Your Computer’s Hard 
Drive (www.hq.nasa.gov/office/oig/hq/
harddrive.pdf) from the National Aeronau-
tics and Space Administration (NASA).

Look for Web site privacy policies. They 
answer questions about maintaining ac-
curacy, access, security, and control of 
personal information collected by the site, 
as well as how information will be used, 
and whether it will be provided to third 
parties. If you don’t see a privacy policy, 
consider surfing elsewhere.

For more information, see Site-Seeing on 
the Internet: A Traveler’s Guide to Cyber-
space from the FTC at www.ftc.gov. - LJ

CONTINUATION

ID Theft from page 34
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PECG represents more than 13,000 Engineers, 
Architects, Surveyors, and related public service 
professionals working for the State of California
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CONTINUATION

will touch on all those areas on the twenty-
second of July, we probably won’t on the 
charitable contributions, but we certainly 
are on the procurement and employment.  
Those are the two most critical but all four 
are important. 

We also accept that we here at the CPUC 
have responsibly in this area.  We have 
done relatively poorly in terms of Latinos 
in the CPUC employment in comparison to 
Asians and African Americans.  I am com-
mitted to change that.  We have started a 
renewed diversity effort within this Com-
mission.  Now obviously we employ about 
a thousand people, we are not anywhere 
near the economic significance of all the 
utilities, but I think if we are going to prod 
and chide others that we have to do a bet-
ter job ourselves.  So, we are going down 
that road here in this Commission too.  I 
outlined some of this when I spoke at the 
Greenlining Institute’s annual luncheon a 
couple of months ago.  I saw Ed Whittacker, 
the head of SBC, John Gamboa and Bob 
Gnaizda.  I repeated it again at the Black 
Business Association in Los Angeles, when 
I spoke to them.

LJ: Do you anticipate some rule changes as 
a result of this hearing?

Peevey: It’s quite possible.  I really see this 
hearing, open meeting if you will, on the 
twenty-second, as a way of getting greater 
attention and listening to this.  I am the 
head of the PG&E general case, Commis-
sioner Wood is the head of the Edison gen-
eral case, we have raised these issues.  We 
raised the privacy and importance of these 
same issues in those general rate cases and 
that is the vehicle that we can order specific 
things to be done.  But I see what we did in 
July as way of raising the profile overall with 
all the other companies that we deal with, all 
the telecom companies, water companies, 
as well as electric and gas utilities.  We will 
be proceeding in multiple fronts.  My own 
interest and commitment in this area goes 
back a very long time.  I used to be with the 
Edison Company, I was a senior officer there.  
I think we broke down a lot of barriers and 
opened things up there.  I am not saying 
everything is right but I mean we took some 
very big steps. I am just very committed to 
expanding opportunities for people. 

LJ: Thank you Mr. Peevey. -  LJ  

PEEVEY from page 32 Leslie Sánchez 
Forms Impacto 
Group, LLC
Leslie Sánchez, the woman who 
spearheaded the Republican National 
Committee’s three million dollar His-
panic marketing campaign during 
the 2000 elections, announced the 
formation of Impacto Group, LLC., the 
premium Washington-based strategic 
communications and marketing firm 
serving clients who target Hispanic 
markets.

“The dramatic growth of our com-
munity impacts corporations, political 
parties and candidates in a vital way,” 
said Sánchez.

Sánchez recently left her position as 
executive director of the White House 
Initiative on Educational Excellence for 
Hispanic Americans.  Prior to her role 
in the Bush presidential campaign she 
worked for Congressman Henry Bo-
nilla (R-TX).  She is a native of Corpus 
Christi, Texas. - LJ Professions Code Section 17538.9) should 

contact the Attorney General’s Public 
Inquiry Unit at (800) 952-5225, or use the 
on-line complaint form.

Complaints about the quality of telephone 
service, such as poor connections or dropped 
calls, should contact the California Public 
Utilities Commission at (800) 649-7570 or 
use the CPUC on-line complaint form. 

Consumers experiencing service problems 
with calls to other states or countries should 
contact the Federal Communications Com-
mission at (888) 225-5322 or use the FCC 
on-line complaint form.  -  LJ

CONNECTION from page 26

b. Slamming, the term used to describe 
an unauthorized switch made to an 
individual’s long distance service.

c.  LOA (Letter of Authorization) is the 
technical term used to describe the 
written document the long distance 
carrier must produce to show that you 
authorized a switch in long distance 
service.

If you wish to write to the California Pub-
lic Utilities Commission and the Federal 
Communications Commission, they may 
be contacted as follows:

California Public Utilities Commission
107 S. Broadway #5109
Los Angeles, CA 90012

Federal Communications Commission
2025 “M” Street N.W., Room 6202
Washington, DC 20406 

LONG DISTANCE 
from page 23

Alex Martínez, a small business owner from 
Santa Barbara, was elected as Secretary.

The convention began with a CHCC golf 
tournament in Real Del Mar just north of 
Rosarito in Mexico.  It included a joint busi-
ness mixer with the Mexican chamber south 
of the border arranged by Rafael Sánchez, 
a  member of the U.S. Hispanic Chamber 
of Commerce Board of Directors.

For more information about the CHCC visit 
their website at www.cahcc.com or call at 
(916) 444-2221.  - LJ

CHAMBER from page 36

Get Involved With The

California 
Public Utilities 
Commission 

—Your Utility Service and 
Bills Depend On It

The California Public Utility Commis-
sion (CPUC), based in San Francisco, is 
a five-member commission appointed 
by the Governor with confirmation 
from the State Senate

There has never been a Latino or Latina 
appointed as a member of the CPUC 
despite the fact that California’s popu-
lation is one-third Latino.

Meetings and issues are open to 
the public and the CPUC welcomes 
broad public discourse on issues 
before them.  Visit their website at 
www.cpuc.ca.gov. 
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SMUD, your local electric service, has five
strong programs ready to get you started on
an energy game plan for your home �
Residential Lighting, HomePower,
Sacramento Shade, Greenergy & Peak Corps
� and a team of SMUD employees to help
you along the way.

���������������������� Energy efficient lighting helps save energy and money.

����������� In-home repair service covers you against unforeseen electrical repairs
 up to $500 a year.

������������������ Free shade trees to cool your home.

������������� Gives you the opportunity to support the generation of electricity from
 renewable resources.

������������ Voluntary program where you can help reduce energy demand and maintain
 electrical system stability during the peak summer months.

������������������������������������������������

For more information on SMUD�s programs and services, call ��������������
or go online to ������������

�������������������������

Gerald Wallace with SMUD employees.
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TELEPHONE HELP

Grassroots Organizations To 
Provide Help To Phone Customers
If you have ever had questions or com-

plaints about your phone bill and did not 
know what to do about it, imagine what it’s 
like if you speak little or no English.

A coalition of community-based organiz-
ations recently announced the kick-off 
of a statewide consumer education and 
protection campaign targeting Asian and 
Hispanic telephone customers.  Beginning 
September 2003, a network of over 50 
grassroots organizations will begin pro-
viding information about consumer rights 
and remedies regarding illegal switching of 
phone providers, unauthorized charges and 
fees, telemarketing, prepaid phone cards, 
false and misleading advertising, and cell 
phones.

The three-year, $6 million campaign, called 
“Communities for Telecom Rights”, is being 
funded by the California Consumer Protec-
tion Foundation, a statewide non-profit 
foundation.  Almost $5 million of the funds 
came from the settlement of a California 
Public Utilities Commission (CPUC) inves-
tigation into alleged marketing abuses by 
GTE California in Asian and Hispanic com-
munities.  The other $1 million came from a 
similar CPUC case against Communications 
Telesystems International.

According to Michael Shames of Utility 
Consumers Action Network in San Diego, 
one of the three lead agencies coordinat-
ing the campaign and a regular participant 
in CPUC proceedings, “phone companies 
are increasingly targeting the state’s Asian 
and Hispanic populations.  This has led to 
an increase in complaints by these telecom 
customers about misleading sales prac-
tices, unresponsive service and assorted 
billing issues.”

“Though Asian and Hispanic consumers 
tend to spend more on phone service, 
they often do not fully understand what 
their bills mean,” said Juliet Stone of Asian 
Pacific American Legal Defense Center in 
Los Angeles, another lead agency.  “Lan-
guage and cultural norms often lead His-
panic and Asian consumers to be hesitant 
to challenge unfairness and fraud, making 
them the ideal customers and victims.

Two years ago, the CPUC received more 
than 30,000 complaints from phone cus-
tomers, 57 percent of them were billing 
disputes, and 17 percent were for un-

The campaign is “a unique and unprece-
dented effort,” said Nelson Holl, Executive 
Director of the Foundation.  It is the first 
statewide consumer education campaign 
entirely conceived and conducted by non-
profit community-based organizations.  
Thus, in addition to providing consumers 
information and assistance, the campaign 
is building a statewide network capable of 
tracking abusive business practices.

“The fact sheets have already been trans-
lated into seven languages and more are 
on the way,” said Holl.  “Our grantees will 
also assist individual consumers in as many 
languages, if not more.  When it comes to 
language access on telecom issues, no fed-
eral, state, or local government can match 
us for coverage and reach.”

The campaign is also developing working 
relationships with major phone companies 
to resolve customer complaints more ef-
ficiently.  “Our goal is to actually help con-
sumers get relief, while becoming better 
consumers,” said Montes.

Participating organizations are located in 
evey major area in California with sig-
nificant Hispanic and Asian populations.  
A local agency serving Asian and Latino 
families is Community Resources Project, 
Inc.

For more information or a complete list of 
participating organizations, visit the Com-
munities for Telecom Rights website: http:
//www.telecomrights.net. - LJ 

“Consumers who are not 
routed to someone who 

speaks their language are 
more likely to hang-up,” 

said Ana Montes of Latinos 
Issues Forum, the third 

lead agency coordinating 
the campaign.

 www.latinojournal.net

Give us your comments!

wanted or unauthorized services.  Those 
figures might be a lot higher if limited-
English or non-English consumers could 
reach someone immediately in their own 
language.  “Consumers who are not routed 
to someone who speaks their language are 
more likely to hang-up,” said Ana Montes of 
Latinos Issues Forum, the third lead agency 
coordinating the campaign.

Many consumers come from counties 
where the phone company is run by the 
government.  If the company says “no,” 
these folks often think they have no other 
recourse.  “To avoid having their phones 
disconnected or the bill being sent to a 
collection agency, many consumers simply 
pay the bill,” said Stone.
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As the new Executive Director, Fuentes-
Michel carries a profound background in 
higher education program administration, 
policy development and state and federal 
government advocacy.  Her lifetime career 
in state service in-
cludes: Director of 
Public Affairs for Ed-
ucational Outreach 
for the University of 
California segment; 
Undersecretary for 
Education in the 
Governor’s Office; 
and the principal higher education policy 
advisor to Governor Gray Davis, partici-
pating in the development of the UC/CSU 
higher education partnership agreement, 
the enactment of the Governor’s Scholarship 
Programs, the new Cal Grant Entitlement 
Program, the Advanced Placement Chal-
lenge Initiative, the Advanced Placement 
On-Line/UCOP Initiative, and the California 
Community College’s Partnership for Excel-
lence Program.

Outreach is one of Fuentes-Michel’s primary 
goals.  She would like to see outreach be 
taken even further.  “I want to take out-
reach to the next level to deal with future 
demands,” Fuentes-Michel said, “fifty per-

cent of K-12 stu-
dents are Latino 
and we are going 
to work vigor-
ously in that area.”   
Fuentes-Michel has 
a comprehensive 
plan for outreach, 
where she hopes 

to expand to the African American com-
munities.

Fuentes-Michel understands that high 
school students, and post-graduates do 
not receive adequate information about 
financial assistance to pay for their higher 
education.  She strongly believes that with 
an ample and spirited outreach plan more 
Latinos will obtain the education they are 
capable of achieving. - LJ   

STUDENT AID from page 18

“I want to take outreach to the 
next level to deal with future 

demands,” Fuentes-Michel said, 
“fifty percent of K-12 students 
are Latino and we are going to 
work vigorously in that area.”

were elated beyond words.  All our or-
ganizing efforts, blood, sweat and tears 
were rewarded.  More importantly, our 
communities were rewarded with a new 
recognition of their importance to Califor-
nia.  After dedicating the past five years to 
these bills, I immediately thought of the 
leaders who provided the inspiration that 
sustained me on this five year journey 
and my wife Ruby, and my leaders and 
mentors, Bert Corona, Max Avalos, and 
Nativo López, who was the first person 
to approach me with this idea. 

Shortly after the bill signing, we learned 
that the Republicans and other opponents 
of SB 60 were preparing to launch a ref-
erendum to repeal our work by equating 
hardworking immigrants with terrorists. 
This impending effort is a real threat and 
a new challenge in which we have to or-
ganize in order to overcome and defeat 
if we are to ensure that the privileges 
and responsibilities are extended to all 
drivers.  - LJ 

SB 60 from page 16

DEPORTED from page 10
minorities when the nation clamors for an 
“easy” solution to social unrest, political 
crises, economic recession, or, as is true 
with our Muslim-American community 
today, in response to terrorist threats. 

1.  Francisco Balderrama and Raymond 
Rodriguez, Decade of Betrayal: Mex-
ican Repatriation in the 1930s (Uni-
versity of New Mexico Press 1995).

2.  January 6, 1931 Western Union 
Telegram to Col. Arthur Woods, U.S. 
Coordinator of Unemployment Relief; 
January 12 1931 Western Union Tele-
gram from Doak, Secretary of Labor 
to C.P. Visel; January 19, 1931 Letter 
from C.P. Visel to Arthur Woods; June 
4, 1931 Letter to Chamber of Com-
merce from George P. Clements. 

3.  See, e.g., February 10, 1931 Letter 
from H.A. Payne, County Auditor to 
W.H. Holland, L.A. Dept. of Charities.

4.  E.g., National Archives, RG 85 
9.55789/979, Department of Labor, 
Immigration and Naturalization Ser-
vice, May 15, 1934 Letter from Edward 
Shaughnessy, Deputy Commissioner, 
Bureau of Immigration to Honorable 

John F. Dockweiler, M.C., House of 
Representatives.

5.  E.g., National Archives, RG 85 
9.55789/979, Department of Labor, Im-
migration and Naturalization Service, 
November 29, 1932 Letter from R.W. 
Gangewere, U.S. Immigrant Inspector 
to District Director of Immigration, De-
troit Michigan.

6.  National Archives, RG 59, 311.1215/51, 
Department of State, Division of Mex-
ican Affairs, Further Details Regarding 
Failure of First Two Mexican Repatria-
tion Colonies, John S. Littel, American 
Vice Consul, May 28, 1934.

7.  November 18, 1941 Letter from Culbert 
L. Olson to Honorable Manuel Avila 
Canacho; December 1, 1941 Letter 
from Supervisor John Anson Ford to 
Governor Culbert L. Olson.

8.  Personal Justice Denied, Report on 
the Commission on Wartime Relo-
cation and Internment of Civilians, at 
p. 70-76 (Univ. of Wash. Press 1997).

9.  Opinion Of The Office Of Legal Coun-
sel: Eligibility Of Involuntary Wartime 
Relocatees To Japan For Redress 

Under The Civil Liberties Act Of 1988, 
1994 OLC Lexis 44, May 10, 1994. 

10.See 50 U.S.C. ßß1989a(a), 1989b-3, 
1989b-4(a)(1).

11. Indeed, in his testimony before the 
Senate Select Committee on Citizen 
Participation, Dale Shimasaki, former 
Executive Director of The Civil Lib-
erties Public Education Fund Board, 
stated that one could substitute the 
conclusions set forth in Personal Jus-
tice Denied, i.e., [t]he broad historical 
causes that shaped these decisions 
were race prejudice, war hysteria 
and a failure of political leadership for 
race prejudice, economic hysteria and 
a failure of political leadership.July 15, 
2003 Videotape transcript of the Hear-
ing before the Select Committee on 
Citizen Participation.

12.E.g., Personal Justice Denied, at p. 
xxviii. 

13.Personal Justice Denied, at p. 17. 
14.Personal Justice Denied, at 5.
15.Personal Justice Denied, at p. xvi. 

- LJ 
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Over 300 national Hispanic Republican 
leaders were present at the Repub-

lican National Hispanic Assembly (RNHA) 
National Convention in Houston, Texas in 
April, 2003. 

Speakers included the U.S. House of Rep-
resentatives’ Majority Leader, Tom DeLay of 
Sugar Land; Texas, Counsel to the President 
of the United States, Alberto Gonzáles; Rob 
Mosbacher, Houston businessman; and 
other notable Hispanic Republican elected 
officials.  Also in attendance were various 
White House appointees and staff members 
along with Republican National Committee 
(RNC) officers and staff.

The convention also served as a cele-
bration of the November, 2002 elections, 
where Hispanic voters unseated Democrat 
incumbents and supported their Republican 
opponents.  

The State of Georgia’s RNHA chapter 
worked hard to elect Saxby Chambliss to 
the United States Senate. Hispanics voted 
overwhelmingly in some Georgia counties 
for Chambliss.  In the State of Florida, over 
55% of the Hispanic votes went to the re-
election of Governor Jeb Bush.  In a decisive 
manner, voters turned away Texas Governor 
Rick Perry’s opponent, oilman millionaire 
Tony Sánchez.  The Texas Governor received 
over 35% of the Hispanic vote despite fac-
ing a well-funded Latino opponent.   In the 
State of Colorado, Hispanic voters sent 
Wayne Allard back to Washington D.C. for 
another term in the U.S. Senate. The State of 
New York RNHA chapter was instrumental in 
giving Governor Pataki a landslide victory 
and setting new marks on Hispanic support.  
These and other election victories sent a 
strong message to Democrat elected offi-
cials that the Latino vote will NO longer be 
taken for granted.  

The presidential election is just over a 
year away and the RNHA leadership and 
members are preparing for the re-elec-
tion of President George W. Bush.  Strong 
RNHA chapters such as California, chaired 
by Uvaldo Martínez, are spreading the 
message that President Bush is the right 
decision for Latinos.   In today’s White 
House, names like Barreto, Martínez, 
Barrales, Rodríguez, Aguirre, Guerra, and 
many other Latino surnames belong to 
Americans in positions of authority within 
this Administration.  In prior administra-
tions, Latinos strived to be heard at the 
tables of decision-makers.  Today, Latinos 
are leading the discussion at these very 
same tables.  

President Bush is faced with many crucial 
decisions that impact the livelihood of 
the entire world.  On September 11, 2001 
each one of us became deputized to be on 
the look out for terrorists.  The President 
was clear that those responsible for those 
heinous crimes will be responded to with 
force.  Still, while the President tries to 
appoint qualified Americans to judicial 
benches to expedite the trials of terrorists, 
issue warrants for arrest, and other legal 
remedies, partisan politics prevents those 
nominations from moving forward on the 
floor of the U.S. Senate.  Nominee Miguel 
Estrada, who exemplifies “el sueño Ameri-
cano” was left no option but to withdraw 
his nomination.  It is disappointing that in 
today’s America where Latinos and Latinas 
are CEOs of major corporations, presidents 
of universities, and decisionmakers at all 
levels of politics, elected officials refuse 
to support their constituents’ demand for 
representation.  

Latinos all over the country are finding 
out that the Republican Party is not only 
the party of Lincoln and Reagan, but of 
Villarreal, García, Fuentes, Galván, Ruíz 
and others.

It’s time to come home. Vote Republican!
Massey Villarreal is a businessman from 
Houston, Texas.  He has an extensive 
background with Hispanic chambers of 
commerce and once was the Chairman 
of the Texas Mexican American Chambers 
of Commerce as well as Chairman of the 
United States Hispanic Chambers of Com-
merce.  Villarreal has served important roles 
in Texas government including a member 
of the the Texas University of Regents and 
more recently heading up the Texas Eco-
nomic Development Commission. 

 - LJ

REPUBLICAN HISPANICS

Republican Hispanics Prepare 
for the Re-Election of President 
George W. Bush
by Massey Villarreal
National Chairman Republican National Hispanic Assembly

Uvaldo Martínez, Chair of the 
California RNHA and Massey 
Villarreal, National Chair of the RNHA
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CONTINUATION

WHITE HOUSE from page 14

potentially jeopardizing our country’s ability 
to compete economically.

Building on the President’s “No Child Left 
Behind” initiative, the report sets forth 
recommendations for parents, educators, 
and leaders from business, local com-
munities, faith-based institutions and 
government.  In addition, the commission 
recommends six strategies to address the 
present dilemma:

1.  Set new and high expectations for 
Hispanic American children.

2.  Support “No Child Left Behind.”

3.  Reinforce and expand a high-quality 
teaching profession.

4.  Launch a research agenda to support 
Hispanic American children.

5.  Create pathways to college 
education.

6.  Create increased federal account-
ability and coordination.

“Closing the achievement gap of Hispanic 
American children is everyone’s business,” 
said U.S. Secretary of Education Rod Paige.  
“The President and I believe every child can 
learn and with the reforms of No Child Left 
Behind, every child will learn.  We’re not 

letting any more Hispanic children slip 
through the cracks.  It’s a disgrace and it 
is going to stop.  And the report the com-
mission has given the President provides 
thoughtful ideas about how we can further 
expand our efforts in this area.”

Hialeah-Miami Lakes Senior High School 
serves 3,000 students and Hispanics repre-
sent over 90 percent of the student body.

The commission was headed by Leslie 
Sánchez, from Texas, as the Executive Di-
rector;  and co-chairs Enedelia Schofield, 
an educator from Hillsboro, Oregon and 
Frank Hanna, Chief Executive Officer of 
HBR Capital, Ltd., from Georgia.  - LJ

Let us show you

ALL WE CAN DO

Please feel free to check out our virtual portfolio online and 

don’t hesitate to contact us for any of your creative needs.

www.zapcreative.com

Brochures

Business Cards

Corporate Identity 

Logos

Illustrations

Signage

Trade Show Booths

Promotional Materials

Web Design

Photo Retouching 

and Magazines...
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LEARNING SPANISH MAKES 
DOLLAR$ AND SENSE

California Hispanics, with the largest consumer 
market in the nation, have an estimated buying 
power of $170 billion (Arbitron 2003).

Marketing surveys indicate that the majority of 
Spanish-speaking and bilingual Hispanics prefer 
to do business in Spanish.

Are you prepared to capture your share of the 
market and provide effective services?

The language of business is the language of the 
customer.

Nancy Zarenda
Owner and Director

Spanish Language Academy

Spanish 
Language 
Academy

The time to learn Spanish is now!
Increase profits, job effectiveness, health and safety, reach 
constituents and voters, and enhance trade opportunities 
in California, the United States and abroad.
The Spanish Language Academy offers instruction and 
customized programs for:
Executives • Business Owners • Elected Officials and 
Candidates • Medical Personnel • Law Enforcement 
Organizations
Practical language skills & cultural aspects
Individuals, small groups & organizations 
Interactive, personalized instruction  
Train-the-trainers
Immersion study abroad programs

For professionals who are short on time and 
high on motivation!

Address:

1510 J Street, Suite 115
Sacramento, CA 95814

Phone: (916) 649-9335

Toll free: (800) 814-0745

Email: MasterSpanishNow@aol.com 

“From the Capitol to the courthouse, from boardrooms to 
shop fronts, from hospitals to banks and beyond, communi-
cating in Spanish is more vital than ever.” 

For More Information Contact the  Spanish Language Academy
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Meet in America’s 
Most Diverse City*

www.discovergold.org

Since the early days of the Gold Rush, Sacramento has attracted 

people of diverse cultures. Today is no different. Bring your 

meeting to Sacramento and experience a true, multicultural 

destination. You’ll find gold in Sacramento’s great restaurants, 

shopping and cultural arts sprinkled with just enough Gold Rush 

ambiance to deliver a truly unique meeting experience. 

For information on planning a meeting in Sacramento, contact 

Gary Simon at 916-264-7739 or gsimon@cityofsacramento.org

*Civil Rights Project at Harvard University as reported in Time Magazine

Gary Simon 
Director, Multicultural Affairs


